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	Over the course of the class on Changemakers: Creativity and Value Creation, I have learned that people should be creative and innovative in how businesses operate within organizations. My lecturer, Robert Nartowski, has taught me that the capability to innovate is the factor of business success. Nevertheless, creativity and value creation cannot occur if the organizational leaders are not ready to facilitate norm of innovation within the company. As a result, the management has a role of motivating the staff to contribute ideas by ensuring that failure is not an offence. Emphasis should be on constant experimentation so that employees can fail often and learn adequately in the process. According to the learning outcomes of this module, I realized that creativity refers practices that add value in many ways, from the growth of new brands and services that improve our lives to the onset of movements such as Black Lives Matter and Extinction Rebellion. On the other hand, the description of value creation relates to that of marketing, which is a concept dominated with economic benefits capable of delivering to the present or future consumers who will purchase the products or services. People can easily understand this information through a reflection of this module that entails the use of four units: ideas and values, creative solutions, mobilising support, and evaluation.   
Unit 1 - Ideas and Values
	Our instructor exposed us to 4 online lessons associated with the first unit of ideas and values. This module allowed me to realize that innovation has frequently transformed the world from prehistoric times to this current century. This situation has permitted us to generate more energy and food and to create cultural meaning and social order.  Therefore, this unit helped me to learn essential information on how innovation changes our world. In this case, I effectively understood innovation through theories and concepts such as digital evolution, society 5.0, industry 4.0, and kondratiev wave cycles. I recognized that these developments offered a broad, contemporary, and historical understanding of creative innovation that contributed towards societal evolution. Specifically, digital evolution relates to where excessive adoption of digital devices and computers for personal use contributes toward the productivity of the company (Chawla & Goyal, 2022). Based on this claim, personal computing and other non-work-related digital practices within the organization caused stronger types of privacy invasion, such as information filtering applications and keystroke recording. 
	Additionally, the video Hans Rosling's 200 Countries, 200 Years, 4 Minutes - The Joy of Stats - BBC Four enhanced my understanding on how innovation changes the world. From this video, Hans Rosling relied on data in real space to elucidate how global health and wealth trends have constantly changed since 1810 (BBC, 2013). During this process, he projected that in the future, all people will have the capability to be part of healthy and wealthy plots on this graph. In most cases, this clip was essential in class, as it enabled us students to visualize data and demonstrated how to use statistical data. Further, our instructor applied it to discuss how the social factors found innovated society can foster or inhibit Rosling's optimistic portrait of the future. 
Unit 2- Creative Solutions
	Upon exposure to this unit, I realized that people in the contemporary society are motivated to bring changes through the creation of value. Nevertheless, most of them encounter difficulties to achieve this goal since the process is not a simple construct. Most changemakers who immerse in this practice tend to adopt five types of value so that they can traverse potential challenges. An important concept I gained in this unit under topic: change making in session 2 was relating to the framework of different forms of value as shown in figure 1. 
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Figure 1: Framework of Different Forms of Value
	This framework of different forms of value made me to understand that entrepreneurship as a new value creation is a dimension that tends to infuse into entrepreneurial education. Instructors view this aspect as an essential tactic to evade a problem that emerge when incorporating entrepreneurship into curriculum. Therefore, a value framework is made up of five diverse forms of value: influence, harmony, social, enjoyment, and economic value (Lackéus, 2018). People can experience and create each kind of value for oneself and for others, which encompasses a total of ten diverse viewpoints on value. In most cases, the value framework has practically become important for educators operating with educational design. This idea inspired me to acknowledge that this strategy is helpful for research on the evaluation of the effect of entrepreneurial education on students. This situation made our class to be aware that influence, harmony, social, enjoyment, and economic values could enhance the efficacy of entrepreneurial education. 	
	The value framework offers an insight into the description of entrepreneurship and why people involve themselves in it. Generally, change making in session 2 assisted me to realize that there are five major types of value. According to Zainuddin and Gordon (2020), economic value creation is mainly self-oriented efforts to make value for oneself by providing what others desire.  On the other hand, I learned that enjoyment value creation is the value creation meant for fun and joy of it (Roth et al., 2009. Besides, our instructor emphasized that social value aspect of this framework is a form of value creation concentrated on ensuring other people are relieving their misery or are happier. After doing research, I found out that harmony value creation is that meant to bring more sense culturally, as a whole, or in regard to the collective values such as equality, ecology, fairness, and the common good. Consequently, influence value creation is the action of making value to improve someone’s inspiration, history legacy, and power. 
Unit 3- Mobilising support
	There are important business aspects I gained from Unit 3 - Mobilising Support on Topic 4 - Be in It to Win It, specifically in session 2 called developing your professional persona. This unit made me to attain an insight of the value of marketing in relation to my selected activity. Also, from this unit, I acknowledged that creating a professional persona is an essential approach of informing others about their professional offering. During this process, the channels we focus on are social media and the development of strong network. 
	When I reached session 2 of this unit in topic 4, a helpful TED video was Nicola Osborne’s (2018) What Do Your Digital Footprints Say About You? I based on Osborne’s (2018) to understand that a digital footprint refers to the trail of data I can leave when using internet. This situation may include shopping online, leaving an online review, subscribing to a newsletter, posting on social media, emails I send, and websites I visit. Most people can rely on a digital footprint to track my online activities and device. As a result, I realized that I am the one who always contribute to my digital footprint. For instance, websites can track my activities through the installation of cookies on my device and even apps may collate my data without my knowledge. 
	During this session, the instructor stressed that such data can make people identity what users have reacted to, or how their online activities have affected them. Eventually, the feedback establishes a digital footprint in line with social data and the associated controller to determine how users buy or behave in a certain way. Osborne’s (2018) influenced me until I accepted that in most cases, I often contribute to a developing portrait of who I am online. Therefore, no matter what I do online, I should always be aware of the type of trail I leave and what the potential impacts can be. This situation made me and my colleague to come to an agreement that cyberbullies may use our digital footprints to track us down, ending up harassing and abusing us. Before I was exposed to this session, I did not know that when I share information about myself on the internet, such as through social networking services, I would have infringed my privacy. As a result, I have a chance of developing a professional persona through several ways. First, I should avoid sharing private data on public Wi-Fi network since it is intrinsically insecure than personal one (Mahmoud et al., 2021). Secondly, I should develop my professional persona by updating my software consistently. Levy and Gafni (2021) argued that outdated software could keep large quantity of digital footprints. In this case, without the latest updates, cybercriminals could take advantage and get access to my personal information through by exploiting the vulnerabilities in my software. 
Unit 4- Evaluation
	When I reached unit 4 on Session 2 under topic one, the Pygmalion effect had a significant effect on me. Initially, I recognized that when I will be thinking of success in any organization, there will be both personal and social perspectives I would consider. When I learned the meaning of Pygmalion effect, I realized that my lecturer’s expectations influenced my performance in this module called Changemakers: Creativity and Value Creation (Chirayath, Lalgem, & George, 2009). This conclusion has made me to convince myself that positive expectations impact performance positively and the opposite causes lower grades. This situation is in line with Rosenthal and Jacobson’s phenomenon that when people anticipate certain behaviors of others, they are at a higher rate of acting in manners that make the expected conduct more likely to happen. Therefore, this idea is to demonstrate that my lecturer helped me to perform well in this module since he seemed to value my capabilities, which developed an academic atmosphere of progression and success.
	I applied Pygmalion effect to my life and realized that it is influenced by expectations. In line with this situation, whenever I will be any workplace, expectations will be good. I would want to understand what I can expect from my bosses and colleagues. As a result, I will be fully aware of what is required of me, and how much effort and time I should invest in my work. This condition will frequently contribute towards a more pleasant and focused work environment for me and my fellow staff members. From this unit, I have realized that creating expectations is easier and whenever we often aspire to make an ideal outcome. In most cases, these expectations influence our beliefs, actions, emotions, and thought (Chirayath, Lalgem, & George, 2009). The problem emerges when our expectations fail to occur since it can have an adverse effect on out mental health for a longer period. In such circumstances, we need to evade from the norm of creating any optimistic or unrealistic expectations since they can act as great motivators but at times become difficult for navigation. This idea allowed me to know the significance of controlling my expectations since if I fail to do so, they can be the source of my heartbreaks, frustration, resentment, anger, and sadness. 
Conclusion
	During this term, I had the best experience with the module called Changemakers: Creativity and Value Creation taught by Mr. Nartowski. Through several units and topics, I learnt the meanings of creativity and value creation. These sessions enabled me to understand the significance of innovation in companies. Optimal benefits occur when the management strive to motivate the employees so that they can contribute their ideas and allowing them to fail so that they can learn. I undertook a reflection of this module by focusing on three major units: ideas and values, creative solutions, mobilising support, and evaluation.  The first unit helped me to realize that digital evolution, society 5.0, industry 4.0, and kondratiev wave cycle explain the innovations that changed the world. Further, unit 2 taught that creation pedagogy played a key role in entrepreneurial education. When I reached unit 3, I appreciated the need to develop a professional persona when online. The last part emphasized that positive expectations impact performance positively.
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