
Foshion experts tend to suspect that women will poy big money for o

"lobel" bog - like Louis vuitton, Gucci, or chqnel - becquse it is "o security
blonket." As Betty Hqlbreich writes in her book Secrets of a Fashion Therapist,
"By corrying o recognizoble nqme brond, you're cnnouncing your good toste
(ond moybe weolth) to everyone you poss on the street. Now of course I'm not f
trying to suggest thot the only reoson women buy expensive bogs is thot they're
insecure. Spending o lot on o bog buys you much more thqn stqtus."8

It qlso buys quolity, since stotus bogs ore usuolly hqndcrqfted ond mode of
luxurious mqteriols. Yet, ultimotely, the oppeol of the stotus bog depends on
more intongible quolities. A Gucci bog, for exomple, comes with the ,.lor.d ,,,',

glomour portroyed in the odvertisements. Stotus bogs combine quolity ond
cochet. They offer ossociqtive glomour through the logo or the griffe.

Griffe is o French word meoning clow or tolon, ond, by extension, mork or
logo. The onimol quolity of clowing or imprinting o mork upon something is

resonont, os if the ossociotion of the stotus bog morks the weorer out of the t i
crowd. In the post, members of the ruling closs often hod their own symbols,

colors, or monogroms ottoched to objects they owned, cnd even to people

who worked for them. In the modern ero, o host of ordinory people olso

sought to distinguish themselves through the use of elite symbol-
ism. At first this wqs done in imitotion of Europeon oristocrots,
cs, for exomple, when weolthy commoners invented spurious

coots of orms. Loter, os odvonced copitolism evolved, certoin
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consumer goods begon to oequire prestige of o rother different kind.
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Now it was not enough to have one’s own monogram embroidered on, say, shirts, 

slips and tablecloths. It was also perceived as prestigious to buy certain goods, 

which carry their own identifying marks. 

 

“Monogram mania” exploded in the 1980s when conspicuous consumption was the 

order of the day. Yet, already by the 1950s and 1960s, wealthy trendsetters were 

covering themselves with fashionable logos: Hermes scarves, Gucci loafers, and so 

on. But what gives a particular bag cult status? According to one branding expert, a 

cult bag must have the following three characteristics:1] ”legitimacy within the 

fashion industry, 2] great advertising, and 3] celebrity support.” The first of these is, 

perhaps, the most important – or, at least, the hardest to fake, since it implies a 

history of excellence and prestige. Traditionally, within the fashion world, the greatest 

prestige has accrued to certain couture houses.  

It is not surprising, therefore, that the quilted Chanel bag with the braided gold chain 

handle, is arguably, the status bag of all time. Mademoiselle Gabrielle Chanel 

(1883–1971), known as Coco Chanel, is widely regarded as the most important 

fashion designer of the 20th century. A recognised fashion trendsetter at the 

beginning of the century, even before she began designing clothes, Chanel was her 

own best model. When she bobbed her hair, got a suntan, and wore costume 

jewellery mixed in amongst her fabulous real 
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STAT U S

BE-OYV 1en minus the logo of interlocked Cs and the gift

i'ar :s bag is instantly recognizable as a Chanel because of

*e ::'lr,; a duncteristjc, too, of chic Chanel suits,

0PPOSITE The sharp, geomehic lines and gleaming leather finish

of this bag marks it out to knowing fashion followers as by classic

French couture house Celine, even without a vrsible logo,

wqs tronsformed into o symbol of upword mobility. During the 19g0s, the
power of the double Cs wos such thot some stores limited customers to three
purchcses qt o time. Borboro Cirkvo, senior vice president of fqshion ot Chcnel
Inc., offirms thot "chonel domincted the bog morket in the eiqhties.,,,o

to.gs '. ,{ ugrr-vor'AS h fq. . regorded os on "estoblishment" bog, ossocioted
Shotte, rl. -tr (acta,,:l 

^r. - ^ . rlist Jonet Street-porrer describes eoting our or oScrtflun EJ-l.r"l .' 16^lo ",. Ct I lo.1restouront wrrere "women r<6pt orriving in mink, with blond streqks ond gold
jewelry, ond all the hqndbogs except mine hod gold choins.,'11 However, os the
1980s slip further into the post, the sdgmo ossocioted with thot decqde,s storus
symbols will fcde, ond the 2.55 bog moy once cgoin come into its own.

chqnel recently lounched the 2005 bog, intended os the new chonel stotus
bog, or in Logerfeld's words, "the first of the next generotion of bogs.,, The
2005 is o modern, futuristic componion to the clossic 2.55 cnd, potentiolly, the
"ultimqte occomplice of the twenty-first century womon.,,'2 Like 2.55, 2005 is
c number with meoning. The numerol two indicotes thot it wos designed two
yeors before the millennium. The double zeroes signify the internqtionol colling
code. The five, of course, wqs Chanel,s lucky number.

The frome of the bog is -od" if injected polyethylene, covered in lecther,
tweed, or jersey (to coordinote with chqnel suits). It opens .,like one of
Lcgerfeld's fons" with the cc logo "discreetly,, ploced on the discs on either
side of the bog. Inside there ore eight mesh comportments, including o specicl
pocket for o mobile phone with corset-style locing rhot accommodqtes different
models ond sizes. chonel describes this "bio-designed" bog cs o pebble, but it
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