
Future of Employment Task 

Technology is moving faster day by day and the advertising industry is changing with it.  It may be 

that when you graduate you could be applying for job roles that don’t even exist yet. 

The other side of the coin is that some job roles 

won’t exist (or available to humans); think 

automation and the way machines are taking over 

from people in traditional industries.  

Martin Ford, futurist and author of Rise of the 

Robots: Technology and the Threat of a Jobless 

Future, explains the jobs that are most at risk are 

those, which “are on some level routine, repetitive 

and predictable”. 

While being in a creative or people-focused industry 

may keep your job safe for the next 10 years or so, 

it’s very hard to predict what will happen 20 years into the future.  Thirty years from now, you may 

be working at a job we can’t even imagine today. 

So that is exactly what I want you to do. 

Think of a job that doesn’t exist yet; what is it?  What will you be doing?  How will you be doing it?  

Where will you be doing it?  What skills will you need? 

 


