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[bookmark: _Toc99680067]Introduction 
This report will discuss the concept of entrepreneurship in this report to understand what entrepreneurship is and define entrepreneurship. There are many types of entrepreneurship, but this report will investigate four types of entrepreneurship, namely, social entrepreneur, internet entrepreneur, classic entrepreneur, and self-employment. An entrepreneur trait, characteristic, and motivation for those entrepreneurs will be highlighted in this report. A key difference between those diverse entrepreneurs will include in this report to understand their key differences. This report will conclude by summarising the finding of the research and will consist of a reference list and poster imbed an appendix at the end of the report. 

















[bookmark: _Toc99680068]What is entrepreneurship? 
Entrepreneurship is about finding opportunities within the environment and creating value for consumers through innovation and exploitation of available resources (Shane, 2012, p. 12). There is a different type of entrepreneur who delivers different products or services that they value and believe are the most needed solution for the people. for example, social entrepreneurs are those individuals who think the social problem is the most important issue, and they focus on solving social issues that can improve the quality of people's lives (Barendsen and Gardner, 2004). A self-employed person is motivated to work for themselves and not to have paid jobs, rather be their boss and work when they feel like working, a taxi driver is a good example of a self-employed person.

















[bookmark: _Toc99680069]Social entrepreneurs   
A social entrepreneur identifies social problems and finds a way to solve the problem, it can be a profitable or non-profitable venture (Kruse, Wach, and Wegge, 2021).  A social entrepreneur's motivation is to improve people's lives and well-being, especially to solve the problem of those underserved, neglected, and lacking financial means. For example, DR Muhammad Yunus of Bangladesh who has invented Microcredit for poor people and got a Nobel prize in 2006 (Martin, and Osberg, 2007).

Social entrepreneurs believe that they can make the world a better place for everyone to live in with the limited resources available. Social entrepreneur appreciates what they have, and they value helping people and making their loverhood enjoyable. Traits associated with social entrepreneurs would be, happy individuals or optimistic about the challenges that environment throughout at lives, enjoying the company of people, and associating with voluntary activity (Van Ryzinm, et al. 2009).

The motivation for the social entrepreneur is to bring positive change to society and people often believe that social entrepreneur is kind, passionate about what they do, and open to new ideas (Koe Hwee Nga and Shamugananthan, 2010). Productivity will come from a job if those jobs have any meaning to it, since social entrepreneurs value helping people, therefore their productivity will be higher than people who do not value their jobs and think what they are doing is not important. The development of traits and personality will be influenced by the education, socialization, and demography of entrepreneurs. Because it will depend on what is needed for the society in the country. Furthermore, people around them or socialization and education for developing products or services for the consumers. 







[bookmark: _Toc99680070]Internet entrepreneur 
The internet or digital entrepreneur are those who explore a business opportunity with help of the internet (Marabini, 2019). Due to technological development, the information is transferred rapidly and efficiently, plus people have lack time due to busy schedules, but the internet allows people to work on the internet and make business deals on the internet, the internet has changed organisations how they do things (Bahcecik, Akay and Akdemir, 2019). Internet not only for virtual products or services but it has made it easy for entrepreneurs to seek wider consumers for their product or service at minimum cost, for example, social media marketing and entrepreneurs can also sell their products through social media such as Facebook Marketplace and other internet or virtual platforms such as Amazon and eBay for selling their products or service. 

Internet entrepreneurs can use the internet effectively and know how to operate the internet Bayrakdaroğlu, and Bayrakdaroğlu, 2017). Their motivation would be to serve a wider audience than a traditional business model. They also have traits as such as credibility, customers orientation, resilience, and analytical capacity for becoming a successful entrepreneur (Wrobel, 2018). Doing business on the internet build trust with customers, and this is vital for them, for example, people buy from Amazon because they trust them, and customers know that if they pay with their bank card for the payment; the company will not misuse their detail and the transaction will be secure and founders can not get their details for a scam. 

Usually, people associate, an innovator with an internet entrepreneur because of what they do which is continuous development, because technology evolves rapidly, such as e-learning (Sinclair, 2015). Someone couldn't take a class from home or at them on space, but it is a reality now. Competition is very high on the internet since the barrier to entry is minimum due to globalisation and a large portion of the globe has internet access. Someone from one part of the world can invent a program or virtual goods and deliver them to the consumer in another part of the world. Thus internet entrepreneurs have to keep developing the existing products or invent new products.  



[bookmark: _Toc99680071]Classic entrepreneur 
A classic entrepreneur is a person who takes all the risks by themself, having full control of all the resources for a classic entrepreneur is vital (Szerb, 2003). A classic entrepreneur is often labeled as an individualistic person who does not make a collective decision-making process, this is because they are the ones who take full responsibility for the venture; hence some classic entrepreneurs stay as micropreneurs, who stay small, and this becomes a lifestyle for them. An example of a classic entrepreneur could be a person who owns a small takeaway and is happy with the income they receive from the venture and has no desire to grow bigger like KFC or McDonald's (Gitman et al. 2022). 

Classic entrepreneur’s traits are, resilience, visionary, hardworking, people-oriented, profit, and growth-oriented. Some small business entrepreneurs’ goal would be just to provide for their family or themself from the income generate from the venture Birley, Cromie, and Myers, 1991). Thinking and action-oriented entrepreneurs are classic entrepreneurs who create wealth through the exploitation of opportunity, which create value for the venture, the entrepreneur, economic growth, and the society (Hernández-Sánchez, Sánchez-García, and Ward, 2021). Small business is a driver of the economy, and society benefits from the service entrepreneurs provide which is on a personal level. For example, small corner shops can cater to small communities’ specific needs and the entrepreneurs can customise the services for the individuals’ consumers, since it is local entrepreneurs will also know customers' families and have a personal and connected relationship. 

Classic entrepreneurs are risk-takers, and they have all responsibility for the business activities. Small venture usually has small capital, and if the business is not scalable, an entrepreneur can get frustrated and they will be no one to support them emotionally and mentally because small business, funding will be difficult for them because of a small company. 




[bookmark: _Toc99680072]Self-employment
A self-employed method is a way for income for some individuals rather than an income source from the employment method (Georgellis, and Wall, 2000). Self-employment can be a better route for someone than paid employment, plus it can be the only way to financial stability. In a less developed country, jobs are not readily available, and most people find their way to self-employment due to not available jobs. 

A self-employed person has greater job satisfaction than of employed person, however, a self-employed person tends to stay within their neighborhoods, towns, or regions than their counterpart paid employed, thus does not play a significant part in the growth of the economy (Blanchflower, 2000). for example, the author discussed with a taxi driver, age 56, located in Kidderminster, who has worked in the catering industry for all his working career, however, he is doing taxi for the last five years and said “ who will employ me in a restaurant not and if they employ me I will not be able to coup with expected performance, thus working as a taxi driver is enhancing me freedom of working hours and better pay than restaurant”. 

Some of the traits associated with self-employed personnel are, self-motivated, hardworking, opportunist, self-motivated, knowledge of the trade, stability, overoptimistic and being own boss, etc. (Odermatt, Powdthavee, and Stutzer, 2021); research also suggests that self-employed personal overoptimistic prediction of that being self-employment will result in better life satisfaction draw them into working longer hours for meeting their expected goal. Self-employed personnel contributes to the labor market by performing their specific skills sets, for example, taxi driver, gas engineers, and freelancers who work for the agencies and earn commission from the job they perform. Self-esteem and self-directiveness can result in higher income for self-employed personnel (Murnane et al., 2001). If self-employed individuals' occupation, education, potential experience, market knowledge of operational segment, and stability can determine earning and market share of the individual (JAMAL and Siddiqui, 2021).

One specific downside of self-employment is that mostly they will generate income for other businesses, for example, a Uber driver will earn for them-self but also for the company, whereas the entrepreneur's energy will be invested in their own business. Self-employment will give them freedom of work, however, they will take all the risk and responsibility of the trade. For example, gas engineers will have to invest their funds for buying equipment and be responsible for account activities as well as the legal side of the work, and if the contract is void by agencies, they will be out of the job. 
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	Social entrepreneurs   
	Helping people's society is key motivation and some entrepreneurs go further and try to protect the environment, as environmental activists. 

	Internet entrepreneurs   
	Find opportunity on the internet has their venture on a virtual basis. 

	Classic entrepreneurs   
	Classic entrepreneurs find opportunity in problems and some classic entrepreneurs become micropreneurs and become happy with the small business that they have created. 

	Self-employed 
	a self-employed person is a service or a product, like a taxi driver. 



[bookmark: _Toc99680074]The common traits
All the entrepreneurs share common traits, such as resilience, risk-taking courage, vision, and action-taking ability. 
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Entrepreneurship is about turning problems into an opportunity for financial or non-financial gain, and different people see opportunity in a different light, In contrast to those different types of thinking to give birth to different types of entrepreneurs. The three types of entrepreneurs discussed in this presentation are, Social, Internet, and classic entrepreneur who has a quite different way of understanding the opportunity, and self-employed personnel discussed who is more focused on freedom of work and they are the product or service themselves. 
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Entrepreneurship is about finding opportunities within the environment and creating value for consumers through innovation and exploitation of available resources (Shane, 2012, p. 12). There is a different type of entrepreneur who delivers different products or services that they value and believe is the most needed solution for the people. for example, a social entrepreneur is those individuals who think the social problem is the biggest and they focus on solving social issues that can improve the quality of people's lives (Barendsen and Gardner, 2004). A self-employed person is motivated to work for themselves and not to have paid jobs, rather be their boss and work when they feel like working, a taxi driver is a good example of a self-employed person. 

Internet Entrepreneurs

The internet or digital entrepreneur are those who explore a business opportunity with help of the internet (Marabini, 2019). Due to technological development, the information is transferred rapidly and efficiently, plus people have lack time due to busy schedules, but the internet allows people to work on the internet and make business deals on the internet, the internet has changed organisation how they do things (Bahcecik, Akay and Akdemir, 2019). Internet not only for virtual products or services but it has made it easy for entrepreneurs to seek wider consumers for their product or service at minimum cost, for example, social media marketing and entrepreneurs can also sell their product through social media such as Facebook Marketplace and other internet or virtual platforms such as Amazon and eBay for selling their products or service. 
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Common Traits

Resilient, risk takers, visionaries and action oriented 
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Entrepreneurship is about turning problems into an opportunity for financial or non-financial gain, and different people see opportunity in a different light, In contrast to those different types of thinking to give birth to different types of entrepreneurs. The four types of entrepreneurs discussed in this presentation are, Social, Internet and classic entrepreneur who has a quite different way of understanding the opportunity and self-employed personnel discussed who is more focused on freedom of work and they are the product or service. 



Introduction

Key Differences 

Classic entrepreneur 

A classic entrepreneur is a person who takes all the risks by themself, having full control of all the resources for a classic entrepreneur is vital (Szerb, 2003). A classic entrepreneur is often labelled as an individualistic person who does not make a collective decision-making process, this is because they are the ones who take full responsibility for the venture; hence some classic entrepreneurs stay as micropreneurs, who stay small, and this becomes a lifestyle for them. An example of a classic entrepreneur could be a person who owns a small takeaway and is happy with the income they receive from the venture and has no desire to grow bigger like KFC or McDonald's (Gitman et al. 2022). 

Self-employment

A self-employed method is a way for income for some individuals rather than income source from employment method (Georgellis, and Wall, 2000). Self-employment can be a better route for someone than paid employment, plus it can be the only way for financial stability. For a less developed country, jobs are not readily available, and most people find their way to self-employment due to not available jobs. A self-employed person has greater job satisfaction than of employed person, however, a self-employed person tends to stay within their neighbourhoods, towns or regions than their counterpart paid employed, thus does not play a significant part in the growth of the economy (Blanchflower, 2000). for example, the author discussed with a taxi driver, age 56, located in Kidderminster, who has worked in the catering industry for all his working career, however, he is doing taxi for the last five years and said, “ who will employ me in a restaurant not and if they employ me, I will not be able to coup with expected performance, thus working as a taxi driver is enhancing me freedom of working hours and better pay than restaurant”. 

Social entrepreneurs   

A social entrepreneur identifies social problems and finds a way to solve the problem, it can be a profitable or non-profitable venture (Kruse, Wach, and Wegge, 2021).  Social entrepreneur motivation is to improve people's lives and wellbeing, especially solve the problem of those underserved, neglected, and lack financial means. For example, DR Muhammad Yunus of Bangladesh who has invented Microcredit for poor people and got a Nobel prize in 2006 (Martin, and Osberg, 2007). 



		Social entrepreneurs   		Helping society is key motivation and some entrepreneurs go further and try to protect the environment, like an environmental activist. 

		Internet entrepreneurs   		Find opportunity on the internet has their venture on a virtual basis. 

		Classic entrepreneurs   		Classic entrepreneurs find opportunity in problems and some classic entrepreneurs become micropreneurs and become happy with the small business that they have created. 

		Self-employed 		a self-employed person is a service or a product, like a taxi driver. 
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