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BLOG ON APPLE INC.


History of apple
Apple was founded in 1976 by two college dropouts Steve Wozniak and Steve Jobs. Along with Ronald Wayne, they sell their first computer named Apple I. The most visible founder is Steve Jobs and Wozniak but without Ronald, there might be no iPad, iMac or iPhone today. But mishaps with Ronald and he left the company with $500 share of his holding in the Apple which now worth $72 billion.
Jobs and Woz
They both (Steves) met through a mutual friend in 1971 and they were the earliest employees of Apple. Steves thanks their love in technology and fun and also they were good in technology to build ‘Blue Boxes’ that decided their long journey in the technology sector. Jobs and Woz worked in Atari arcade game. Job was working for Atari and Woz was in HP. Job worked to reduce the number of logic chips required in the computer with Woz. And for that job got the bonus form Breakout that he shared with Woz.
Apple I – the first computer
Apple I was the archetype for modern computers as it had the keyboard for input and Woz used TV screen as output. This was built to prove the sustainability Woz shown to build with minimum resources. Later it came into sight of Jobs and they both founded the company Apple Computer on April 1st, 1976.
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Apple
Apple is a hardware and software company famous for its series of premium products across the world. Apple was the first to make a colored digital camera. It is the largest company in the US, and “Apple I” was its first computer, kicked off every competitor in 1976. The reason behind Apple’s success is the quality of the products. Demand for the Apple product never ends for the entire year. People wait for launching event of apple products. Every new product got hits on its first day of launching. The Company has a bright future!
HISTORY OF APPLE INC.
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The logo
Apple logo has a very interesting story. Woz, in one of his interviews in December 1984 thanked Jobs for the idea of Apple. Jobs used to work in the orchard of apple, and it might be the reason name ‘Apple’ popped up in his mind. Well, there are other stories also related to its first logo into which the picture of Newton under the apple tree was depicted. And it shows that the name Apple-inspired from Newton. Later, the company launched its logo of the bite out the apple.






The Brand
The premium quality of Apple products makes it a premium brand also. Though, Apple has its brand value in the market that leads the market with cash cow products. Cost of Apple products at present is double and thrice to other company’s product but still Apple stock out its product on a few days of launching. In the technology sector, Apple is a popular brand and people feel proud to buy Apple product. Every youngster takes a dream to buy Apple product in his life. Though, it is in reach of every class customer that does not make it a luxury product but hold top place in its segment. Apple introduces its product in a very short span that excites customer to move to the next premium one. Other technology brands depend on Apple designs to copy and produce mobile accordingly.
Apple’s mission and vision
Best users experience is the main mission of Apple. Apple invests huge amounts on R&D of its product that raises the cost of its products, unlike other brands that copy the Apple products. This is clear with the vision of Apple to maintain its market position with new technology and give huge competition in the market. Launching new products in a short time does not show Apple’s hurriedness although this makes the competition tougher for the rivals. Apple has a clear vision to avail better product and experience premium services. Apple has many successful products that worth its brand value. Apple does not rely on market demand although the company creates new benchmarks for the competitors. The market position of Apple tops the list in the world. Major changes in products are to be seen in iMac to make it more versatile.
“Best personal computing experience” To support all kind of target segment in the market, Apple introduce different feature into its products. The measure changes are for students, designers, educators, scientists, businesspersons and engineers. Customers love Apple products and enjoy the experience while using them. Steve Jobs’ mission was to contribute to the world with tools that support mind. To advance the humankind, Steve worked hard and proved by making Apple the loved once brand in the world.
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Apple Products
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Products
Apple has a list of products includes iPad, iMac, iPod, iPhone, Apple Watch, Apple TV, iOS (Operating software application), iCloud, Apple Pay and series of accessories. Not all products are that popular iPhone and iPad are. Apple’s measure investment goes into the development of the iPhone and launches with a new feature every year. At present, the most demanded product of Apple is iPhone12.
Apple is not just a product or company, it is a symbol of success. Only a successful person deserves such premium quality products. People are emotionally attached to Apple. Youth wants to earn money to have an iPhone in their hand. This is not just a product, it is more than that. The reason to buy Apple product may vary person to person but the customer only wants to end with Apple products.
iPhone 12
This phone officially launched in October 2020. The main feature of this mobile phones its size and design. Apple is known for changing trend where iPhone 12 comes in two sizes that change the trend of big-screen mobiles and bulky design. Customers are shifting and demanding handling phone, easy to hold and looks premium. iPhone 12 fulfil all demands of the customers with iPhone 12 mini. Apple does not satisfy with the mini screen so, launched in large screen variant two. People who like to show off or prefer quality products buy iPhone 12 at a huge price.
M1
A microchip or computer processor development has set the new benchmark in the monopoly of ‘Intel’ a processor developing company. MacBook of Apple will now create a new identity in the computer industry. M1 is Apple first own homemade processor that reduced the billion-dollar investment on purchasing processor from outsiders. The company claims the privacy quality of its computer; M1 will help to make more secure computers in the supervision of Apple R&D.
Apple continuously works on its research and development and its new products is somewhere very different from the last product. Nobody can guess what company is developing to improve the customer’s experience.

  




Apple pricing strategy



Pricing strategy
The premium-pricing strategy is used by Apple for its product. Apple has supremacy over its competitors. The company has a better lineup on its pricing and the huge gap between competitors’ products. Customers prefer Apple products despite high prices because of supremacy in the market. The sense of premium quality satisfies customers to pay a huge amount for the products. Apple only meets the value that its products deserve. Apple is known for its premium products that reflect on its pricing also. The pricing of products is based on its specification and uniqueness.
Value-based pricing 
Apple is known for valuable products that satisfy its worth. Customers are only ready to pay when they are satisfied and feel comfortable using Apple products. And Apple justifies with its pricing through segregation of its products based on specifications and quality. Working on adding different features than its competitors makes Apple products expensive.
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Location and distribution
The main center of Apple in the USA, the warehouse of Apple is located in California. Apple has a large distribution channel in various countries like China, Japan, the Czech Republic, Singapore, and the U.K etc. Apple works on its channels and services center to avail only quality services. Company does not have stock in holding to put on sale. Apple never sets sales on its products that make the distribution channel relaxed for target selling or taking stress for promotion.
Direct distribution strategy
Apple sells its product direct from Apple Stores worldwide. Apple is known for specific qualities that emphasize the personal and professional experience of customers therefore customers are willing to visit Apple Stores. Apple is increasing the numbers of stores with increasing demand and purchasing power of customers. The strategy of distribution is very simple into that Apple connects all the distributaries to the center in the USA. Apple has only replacement option in fault under warranty. And in case of physical damage or internal technical fault, company sends its product direct to its technical department. Interference of outsiders is limited to selling only. There are no third person after-services provided by Apple.
Multichannel distributers
Indirect distribution channel also called multichannel distributor are indirect distributors of the company. As the competition is increasing with the advancement in technology, Apple requires an approach to every corner in the world for its products. Local distributors of that particular country will be helpful to reach customers. Online selling is one of its examples where the company delivers Apple products through other’s distribution channel. Taking help from indirect distribution sometime decrease the margin of profits but also help to increase selling figure of Apple products.

Apple Promotion Strategy



[image: ]
[image: ]
[image: ]
Promotion 
Apple focuses on the emotions of the customers. A customer feels special while using Apple products which differentiate from others. Apple products attach customers emotionally by providing a better experience and special treatment. Security of privacy is the very point to promote Apple. Apple does not compromise with the protection of personal data. Stealing data from apple products are very difficult that makes apple product special in the world.
Simplicity 
Apple’s marketing scheme relies on simplicity with adding features in the products, pricing and limited variants. The company takes advantage of its legacy and market value that sells the products itself. Unique value-proposition helps in terms of beautiful designs that grab the attention of buyers. Social media is changing platform that promotes at a large level. Review channels and filmmakers indirectly enhance the importance of Apple products through using by big personalities only.
Attractiveness 
Apple has an aura in the market that attracts customers towards the products itself. The company gives multiple reasons to buy Apple products in terms of quality, specification, features, and services. They ensure customers the long-term durability of the product and win the trust. Apple creates purpose to buy the product with innovative changes and maintaining specialization in the features. iPhone is the center of attraction in the market. The craze to buy mobile in today’s generation is at a peak. And into mobile options, only Apple is in demand for the entire years. Customers are just compromising with other brands mobile but internally willing to buy Apple one day. Concerts and film start normally uses Apple to show the supremacy. Apple is not an expensive product, but it is the best product in its segment.
Legacy
Most of the mobile companies are sustaining on Apple design copy or prototype to match the benchmark of Apple products. The company plays with its legacy and competitors with their cheap products that impact on Apple products. Apple has a different operating system to make it unique from others. Apple with its simplicity and advancement in technology wins the race of competition very smoothly. All the products are in demand since the 20s when there was no craze in the generation that shows the strength of Apple.
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