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New Brand
Development:
Morrisons Little
Heroes

+ Morrisons s ready to launch a
new Kids' product range offering
organic, healthy, and affordable
fun meals and snacks.

+ This will help parents to make
convenient lunchbox for their kids
and provide fortified essentials.

It will have UK-sourced
ingredients and offer the
freshness Morrisons is known for.

Marketing
Strategies

Price
« The products will be priced £2 to
£10
+ Loyalty rewards through
“Morrisons More”
Promotion
+ Digital promotions through social
media channels
+ In-store displays and leaflet

istribution,
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Alignment with
Customer Trends

+ In the UK 84% parents are looking
for nutrition and 56% for
affordable food products for their
children (The Food Foundation,
2025).

+ The organic baby food in the UK
will reach $148.6 million
(Grandviewresearch, 2025).

« The packaging will be sustainable
to meet the rising demand for
eco-friendly packaging.

« The reduced sugar recipes,
recyclable materials, and colorful
packaging are perfect for the Little
Heroes.

5 Conclusion

With the ‘Morrisons Little
Heroes’ brand Morrisons can
meet the increasing demand for
healthy, family-friendly, and
affordable products. This brand
can help the company grow
more and increase customer
base by attracting new parents
and enhancing brand loyalty.

3 Market Segment

+ Primary Segment: Parents
with kids aged 1 to 10,
middle income, looking for
value for money and
nutritious food.

+ Secondary Segment:
Nurseries, schools, and after
school club looking for
affordable and healthy food
products.
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