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The purpose of this essay is to evaluate the effectiveness of the use of modern technologies within the workplace. Firstly, I will compare and contrast two different technologies – Cloud storage and Web conferencing, in order to discuss how they can be beneficial for business in modern day life. Secondly, I will explore how social media could be used as a tool for companies to increase profit and gather more clients. This will be done by looking at Facebook as a platform for marketing, information gathering and communication. Finally, I will provide evidence of my own social media pages and present a conclusion.  
[bookmark: _Toc535013084]Evaluating the effectiveness of the use of modern technologies 

[bookmark: _GoBack]One third of the companies today confessed that their business is equally divided between digital and analogue reality. The growth of modern technology as well as the importance of smart phones and social media increase the pressure of a business to adopt digital performance (Morgan, 2016). Thanks to the new technology the modern consumer is extremely well informed and have high expectations towards communication with favourite brands in a digital world. Technological changes, which are unpreventable for any industry, increase pressure between competitors and make businessmen seek new short ways for survival strategies in digital age (Poynter, 2010). One thing is for sure, in relation to digital technologies today, a lot of companies compete for market domination. The adaptation level towards innovation technology is key to success in a business in the long term. Social media, cloud storage, virtual reality, bitcoin and new digital models are standard-setters in entrepreneurship, online marketing and risk capital. Let’s examine how to choose and manage a public cloud storage. Cloud storage is “a method of delivering technology to the customer by using internet servers for processing data storage, while the client system uses data”. In other words, the Cloud storage is an Internet hosting service specifically designed to host users’ files and to permit the users to reach them from different places in different times using Internet by providing secure checks – password, email or other type of verifications. Nowadays on the market can be found quite a few providers of Cloud storage. The ones I will discuss are Dropbox and Google Drive. 

[bookmark: _Toc535012518][bookmark: _Toc535013085]Technology 1: Cloud storage

My recommendation is as follows: if you need to share documents use Dropbox, for everything else use Google Drive. 

	Features
	Dropbox
	Google Drive

	Plan Type (storage space)
	100 GB
	100GB

	Price
	$19.99/ Month
	$4.99/ Month

	Transfer Quota
	Unlimited
	Unlimited

	File Sharing
	Yes
	Yes

	Operating Systems
	Mac, Linux, Windows.
	Mac, Windows.


	Mobile Support
	Apps for iPhone, iPad, Android and Blackberry
	Apps for iPhone, iPad and Android. Webapp for Blackberry

	File Version History
	Yes
	Yes

	Photo Album View
	Yes
	Thumbnail view

	Security
	Encryption, Geo-redudant storage
	Encryption, Geo-redudant storage

	End-user licence agreement
	Limited
	Broad



Table 1: Differences and similarities between Dropbox and Google Drive (CloudStorageReviews, 2019)

Goole Drive is created by Google and provides services that let users store, synchronize and share files across their devices. Despite the fact that Google Drive came on the market a bit late, it is still favoured by most businesses. You can use Google Docs inside Google Drive and you can reach them not only from the web browser but also from the files on your laptop by a special app which makes a virtual file of your documents. With all these free opportunities for work with the documents and files we are left with nothing else than to use it. 

“Dropbox is a Cloud storage service that enables users to store files on a remote cloud servers and the ability to share files within a synchronised format” (Technopedia, 2019). 

[bookmark: _Toc535012519][bookmark: _Toc535013086]Technology 2: Web conferencing

Web Conferencing is an online service which provides us with an opportunity to have live conversations with more than one person at the same time from different places in a different time zone. All you need is Internet. You can do presentations, trainings and meetings. In the following paragraphs I will discuss the differences between Skype and Viber in relation to Web Conferencing. 

Viber is a mobile app which allows businesses to make audio and video calls. In addition, it is possible to make discussions in group chats and send instant text messages. Security is on a very high level because everything is encrypted. 

Skype for business is a software platform which incorporates instant messages, video-web conferences and audio communication allowing people to stay connected around the world at all time. The system works in mobile apps and personal laptops. Skype for business gives an opportunity to organise meetings, send and receive video calls and screen sharing. 

	Voice over Internet Protocol (VoIP)
	Viber
	Skype

	Security (Blocking of Random Callers)
	No
	Yes

	Use of Different Devices
	Yes
	Yes

	Multiparty HD
	No
	Yes

	Instant Messaging Services
	Yes
	Yes

	Easy to Use
	Yes
	Yes

	Initiative Interface
	Yes
	Yes

	Connection
	Uses Wi-Fi to connect
	Need Wi-Fi

	Quality of the Call
	Low Quality
	High Quality

	Landline Calls
	No
	Yes

	Cost
	Free
	Free

	Customers’ Raiting
	3.5 Stars
	5 Stars



Table 2: Difference and similarities between Viber and Skype

From the table presented above, it is quite clear that for the business Skype is much better for quality and security of the web conferences calls. It is more reliable and easier to use. It can be used with multiple users at the time and the screen could be divided. The only negative side is that sometimes the picture can freeze and it is a bit irritating. However, it is still the preferable VoIP for businesses.  
[bookmark: _Toc535012520][bookmark: _Toc535013087]Exploring social media as a tool

Any type of business could use social media to promote their trade mark, strengthen clients’ loyalty and thus stimulate sales (Maund, Schriek and Tinkler, 2017). Perhaps you are a social media user already, using Facebook or having micro correspondence on Twitter. One thing is certain – most people spend a lot of time on these websites without any clear idea how they can take any advantage of them.  Notably, social media platforms could be used not only for simple advertisement tricks but also for real income. 

A lot of organisations, both large and small, use social media to build strong community which helps them to beat the competition and optimise their earnings (Backingham, 2014). Customers could find a full spectrum of useful and comprehensive information provided on Facebook, YouTube, Twitter, blogs, etc. Each of these websites is valuable because it could be used as a tool that brings actual results. With simple and practical steps, such as precise introduction and description of the products in the social media world, entrepreneurs could attract new clients and make the existing ones more active and engaged with the business. Ultimately, the desire of each businessman is to make profit and reach prosperity. In order to achieve this, he or she has to be good in communication and promote sensible advertisements on social media. 

In the following section, I will illustrate how social media could be used as a tool in order to increase sales. My example derives from a real-life story of how a company failed to change one-time client, myself, into a consistent customer. My friend asked me to buy a birthday cake for her mum which needed to be delivered to her office. I was not aware of the existing cake shops in the area so I searched on Google. I picked one good looking chocolate cake from the nearest shop and went there to discuss the delivery options. The cashier told me that the cake could be delivered on a specific address, however, it would cost me an extra five pounds. I paid the bill, but on my way home I began to think about the whole situation surrounding the sale. The distance between the cake shop and the office was not more than a five-minute walk and the cake itself was forty pounds. The lady from the shop did not take my details and thus missed the opportunity to make me a consistent client. What could the company do in this situation? Instead of taking five pounds for delivery, they could have proposed free delivery in exchange of my email address. By receiving my email address, they could send me promotions and information about new products and vouchers. Indeed, not every client would be happy to give their email address but this could be made voluntarily. Some clients could get the free delivery in exchange of their emails and if they were satisfied with the service they could introduce the shop and its products to their friends and family. This could be used as a marketing strategy for future sales and popularisation. The conclusion is that, a business always has to seek different channels of communication with their customers and in this case (emails), it is also a cheap one.  

[bookmark: _Toc535012521][bookmark: _Toc535013088]Marketing on Facebook

One of the most challenging tasks for entrepreneurs is the popularisation of their products. Not everyone can afford advertisements in newspapers, TV or radio (Hoechsmann and Poyntz, 2012). However, social media comes to the rescue as it provides one of the cheapest ways to advertise items on the business market. It is fast and secures international access – the entrepreneurs just have to create a page on Facebook and maintain it.  Nevertheless, there are few golden rules they would have to follow – be consistent with the quality of the posts, make them interesting and useful for the followers, make the content funny to get people to like your Facebook business page, give promotions and never be irritating.   
[image: IMG_3731.PNG]
Picture 1: Marketing on Facebook

[bookmark: _Toc535012522][bookmark: _Toc535013089]Information gathering via Facebook

[bookmark: _Toc535012523][bookmark: _Toc535013090]Information gathering is collecting data for dealing with a current situation in organisations. In other words, it means compilation of information in business in present time. Some of the tools are – comments from different users, likes and dislikes, feedbacks, reviews and star rating. 
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The logo of Facebook is “connect and share with the people in your life”. Facebook gives an opportunity to users to talk, post and share about their daily activities with friends and family. It is an immediate type of communication which means that users can get an immediate response to their messages. It helps people from different continents to connect, reach quick agreements and make appointments. 

Facebook is part of the modern day technology which is very useful. Businesses can reach their target market and stay in constant contact with them via Facebook. One of the ways allowing this is the Chatbot, Messenger and replay back. The most popular ways are: interactive question and answer (Q&A) or mini website inside Messenger. The Chatbots are very easy to use. There is no need to download a special software or have specific skills to use it. It is available to customers 24/7 and deliver the required information to them as easily as writing a text. Reply back technology allows businesses to see and experience real life scenes through camera views from different angles. 
[image: IMG_1F6F1A74DEB5-1.JPEG]
Picture 2: Communication on Facebook
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[bookmark: _Toc535012526][bookmark: _Toc535013093]My Facebook page:
https://www.facebook.com/beatris.abazian
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https://twitter.com/AbazianBeatris	
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[bookmark: _Toc535012529][bookmark: _Toc535013095]My LinkedIn page:
https://www.linkedin.com/in/beatris-abazian-775a5815/
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In conclusion, in this report I discussed the use of modern technologies in business, particularly Cloud storage and Web conferencing. There are many benefits of using these technologies but we need to be responsible in the choices we make. It is important to consider how much we really need these technologies and how they affect our health, environment and society in order to succeed with our business. 
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