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AI Acknowledgement
 I acknowledge the use of ChatGPT (https://chat.openai.com) on 20 February 2026 to support planning and structuring this portfolio assessment. I also used Copilot on the 24th of February 2026 to check my work meets the standard I aimed for. I used the following prompt(s): 
· “Check my writing for clarity and academic tone.”
· “Please proof-read my essay and point out where and if adjustments are needed”
· “Expatiate on this paragraph to a more detailed academic tone”
· “Asked Copilot questions while creating my PowerPoint presentation to show me guided steps I can follow to add videos, animations, Morph, etc (what it’s purpose is…”

I confirm that I have not presented any AI-generated text as my own work. I confirm that I have retained copies of my drafts, notes, and other resources used before and after the use of AI tools, which may be requested as evidenc
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Task I
[bookmark: _Toc211605236][bookmark: _Toc224493904]Assessment of Digital Skills 
Digital skills are now a core requirement for effective participation in higher education and the modern workplace. The increasing reliance on virtual learning environments such as Moodle means that students must be confident users of digital tools to succeed academically (Williams, 2022, pp. 143–145). Digital literacy is not simply about technical abilities; it involves critical thinking, communication, and responsible digital behaviour. As Reedy and Parker (2017, pp. v–vi) explain, digital literacy represents “a complex set of capabilities that support living, learning and working in a digital society.” This highlights the importance of continuously developing digital competences throughout academic study.
There has been a significant improvement in my digital skills, reflected in the Jisc Digital Capability self‑assessment (accessed via my university account) from when I began the course to date. The results provided a useful overview of my strengths, weaknesses, and areas for improvement that I am yet to develop. Overall, my profile shows strong performance in digital proficiency and digital wellbeing, while identifying digital collaboration and digital participation as areas requiring further improvement, among others. Reflecting on these results has helped me to better understand my current digital habits and where focus is required.
The Jisc results confirm that I have a confident and practical digital mindset. I am comfortable using digital devices, networks, applications, software, and online services, and I tend to learn new systems quickly. This aligns with the view that digital competence enables individuals to adapt effectively to evolving technological environments (Sandhu, 2020). Once I understand what is required, I make a deliberate effort to complete tasks accurately and to a high standard. This strength has supported my effective use of Moodle, Microsoft Office applications, and online communication platforms throughout my studies.
Another significant strength is my awareness of digital wellbeing. As a mature and experienced learner, I recognise the impact that extensive digital use can have on both mental and physical health. I consciously manage my screen time and take regular breaks to maintain balance. Digital wellbeing is increasingly recognised as essential for sustainable engagement with technology. Burgess, et al, (2018, p. 9) emphasise that digital environments shape “how people manage identity, relationships and participation online.” I regularly reflect on whether my use of technology supports my academic goals while protecting my wellbeing. I also remain alert to online risks such as scams, misinformation, and excessive digital distraction. This awareness helps me maintain a responsible and balanced approach to technology use.
Digital collaboration emerged as a key area for development, as working effectively in digital environments requires interpersonal, organisational, and communication skills beyond simply using digital tools. Dadwal (2020, p. 214) explains that connected digital workspaces depend on collaborative behaviours that help individuals coordinate and share knowledge within technology‑mediated groups, highlighting that meaningful collaboration involves actively enhancing group outcomes rather than just participating. Paulus and Nijstad (2003, p. 5) similarly note that purposeful interaction and building on one another’s ideas strengthen collective problem‑solving, reminding me that I sometimes work too independently within group tasks, which limits shared creativity. Byrd (2021, p. 63) further emphasises that digital learning environments require learners to exchange ideas reciprocally and co‑create meaningful outputs, reinforcing my need to develop stronger collaborative habits and contribute more constructively to online group work.
Digital participation is another weakness. Though I regularly engage with online content, I tend to take a more observational rather than an active role in forums and collaborative platforms. Active participation is essential for building presence and contributing meaningfully to shared learning. Research shows that deep learning in online environments depends on sustained communication and purposeful contribution, where learners construct meaning through ongoing dialogue (Garrison, Anderson & Archer, 2000, p. 89). Increasing my participation in Moodle discussions and other shared digital spaces like LinkedIn, will therefore help strengthen both my confidence and academic engagement.
To address these weaker areas, I have developed a SMART action plan.



SMART Action Plan
	SMART
	ACTION PLAN

	Specific
	I will improve both digital collaboration and digital participation by actively engaging in online group activities, actively engaging on LinkedIn and building network, contributing ideas, and posting regularly in discussion forums, taking at least one course a week on LinkedIn learning.                              

	Measurable
	I will complete two collaborative contributions (e.g. Commenting, liking and sharing posts on LinkedIn, contributing/ sharing ideas with peers) and two discussion contributions (one original post + one peer response) each week.

	Achievable
	This target is realistic because effective teamwork in digital spaces depends on coordinated, shared behaviours that enhance group progress (Dadwal, 2020, p. 214). 

	Relevant
	Increasing consistent and visible participation is crucial, as it supports ongoing engagement and productive group interaction in online learning environments (Salmon, 2013, p. 172). 

	Time‑Bound
	I will maintain this routine for eight weeks and evaluate my progress by reviewing contributions weekly, monitoring peer interaction, and reflecting on improvements in confidence and consistency.




In conclusion, completing the Jisc Digital Capability assessment has provided valuable insight into my digital strengths and development needs. My strong digital proficiency and awareness of digital wellbeing provide a solid foundation for academic success. However, improving my digital collaboration and digital participation—alongside other skills where I fall short—will further enhance my effectiveness as an independent learner. By implementing my SMART action plan, continuously taking courses on LinkedIn learning, I expect to become more engaged, collaborative, and digitally confident. Strengthening these skills will support my studies at UWTSD and better prepare me for the demands of the modern digital workplace. 

SURVEY Link

[image: QRCode for Digital Skills For Personal & Business Growth BMSW4008]https://forms.office.com/e/b8rbA4i57n?origin=lprLink    
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Task 3: 
[bookmark: _Toc224493908]Essay On Relevance and Importance of Microsoft Excel 
In a rapidly digitalizing world, Microsoft Excel occupies a central position in both organizations, personal and educational environments alike. Excel has evolved from basic spreadsheet tasks to complex data manipulation, analytical reasoning, strategic planning, and informed decision making. Understanding its value therefore requires more than describing functionality—it involves assessing how, why, and under what conditions Excel becomes an enabler of digital capability. This essay critically examines the relevance and importance of Excel, through the lens of digital literacy, innovation, entrepreneurship, and organisational learning, with a practical embed spreadsheet of a household income and expenditures.
Excel’s significance begins with its contribution to digital literacy, a concept defined by Reedy and Parker (2017), as the ability to navigate, interpret, and critically engage with digital information. They argue that digital literacy is not simply technical proficiency but an evaluative mindset that questions data accuracy and relevance. Excel reinforces this mindset because it requires users to structure data logically, assess the integrity of formulas, and interpret numerical outputs. When errors occur such as incorrect cell references or misinterpreted charts, users must apply critical thinking to diagnose the problem. Thus, Excel functions not only as a tool but as a learning environment in which digital reasoning is continuously refined. Compared with automated tools that obscure computational processes, Excel offers transparency; users can trace each analytical step, which strengthens comprehension and accountability.
Excel also plays a key role in data analysis, particularly within organisations undergoing digital transformation. Sandhu (2020), states that organisations increasingly rely on technological systems to convert large volumes of information into accountable insight. Excel supports this by providing pivot tables, logical functions and visualisation tools that help reveal patterns within datasets. For example, I used the SUM function to calculate total monthly expenditure automatically which reduces human error and saves time compared to manual calculations. While advanced data-science plat forms such as Power BI or Python-based analytics exist, Excel remains the most accessible and cost-effective tool for initial exploration because it’s lower learning curve allows not only data specialist to engage with analytical tasks. This aligns with Sandhu’s argument that digital transformation requires empowering non- technical staff to participate in evidence-based decision processes. 
Budgeting is one of the most practical and widely used applications of Excel in both personal and organisational contexts. Budget models rely on structured tables, formulas, and conditional formatting to track income, expenses, and financial targets. As Pinto and Guarda (2020) highlight, effective digital tools improve strategic planning by allowing users to test alternative scenarios. In my household budget example, Excel automatically calculates total expenses and the remaining balance which provides an evidence-based approach to planning, reducing risk and supporting accountability. This creates a more dynamic and realistic approach than static budgeting. When compared to specialist financial software, Excel offers greater customisation because users can design their own models rather than adapt to predefined templates. However, this flexibility comes with the cost of potential human error, emphasising the importance of digital literacy and careful validation. Cottrell (2019) emphasises that organised financial tracking helps students and professionals make informed decisions about spending priorities. Using Excel for budgeting therefore promotes financial responsibility and forward planning.
Excel is also highly valuable for reporting information in a professional and structured format. This function reflects the broader communication challenges described by Burgess, Marwick and Poell (2018), who highlight the growing role of digital media in shaping how information is consumed (pp. 299–305). In organisational contexts, data loses value if it is not communicated clearly. Excel enables users to summarise complex information through charts, tables, dashboards, and conditional formatting. Yet, the strength of Excel reporting lies not in the visual elements alone, but in the analytical judgement required to decide which information should be highlighted. A housewife may track her monthly budget and produce a dashboard showing expenditures against her partner. The decision about which numbers to present—and how to interpret them—requires critical engagement with household management. In this way, Excel becomes a decision support tool rather than a passive reporting mechanism.
The connection between Excel and decision making is central in entrepreneurial contexts. Soltanifar, Hughes and Gocke (2021) emphasise that digital entrepreneurs rely on data driven reasoning to navigate uncertainty. Excel assists entrepreneurs by enabling them to test assumptions, analyse competitors, forecast demand, and evaluate pricing strategies. This process illustrates what Byrd (2021) describes as the development of entrepreneurial changemakers through digital skills. By working directly with formulas and models, entrepreneurs become more aware of the fragility of assumptions and the potential consequences of errors. Excel therefore acts as a form of cognitive scaffolding: it supports structured thinking while still requiring users to make interpretive judgements. Automated decisionsupport systems may offer faster results, but they reduce transparency; Excel enables entrepreneurs to understand why a decision makes sense, not just what the model recommends.
In terms of Knowledge management and collaboration, Excel remains deeply embedded in organisational routines. Bencsik (2017), argues that small and medium enterprises rely on accessible tools that support knowledge sharing and consistency in information structure. Excel files can be shared across teams, version-controlled through cloud systems, and integrated into broader data workflows. However, Paulus and Nijstad (2023), warn that collaborative tools only enhance group creativity when used meaningfully with clear communication and shared understanding. Excel can facilitate collaboration, but it can easily hinder it if inconsistent formats, undocumented formulas or duplicated versions circulate within an organisation. Therefore, the value of Excel in teamwork depends heavily on governance practices, training and digital culture.  
Nonetheless, Excel is not without its limitations. As datasets expand beyond millions of rows or incorporate unstructured information such as text logs or images, Excel becomes less suitable. Dadwal (2020) stresses that digital innovation requires agility and awareness of alternative technological solutions. Organizations must therefore recognise when Excel is most effective such as the early-stage analysis, modelling and reporting or when to transition to more sophisticated systems. Yet Excel’s enduring relevance lies in its role as a foundational learning tool. Understanding Excel’s logic prepares learners to advance into other analytical environments, making it a gateway to broader digital capability.
In conclusion, Microsoft Excel remains a vital digital tool because it supports analytical thinking, financial planning, effective communication, collaborative knowledge-sharing and strategic decision-making. Its importance is best understood not simply through the functions it offers, but through the cognitive and organisational practices it enables. Across educational, entrepreneurial, and organisational context, Excel continues to serve as both a practical tool and a platform for developing critical digital competencies. While alternative technologies exist, Excel’s accessibility and conceptual transparency ensure its continued relevance in a digital world where understanding information is as valuable as possessing it.
By continuing to build my Excel skills, I will be better equipped to manage information, present findings professionally, and make informed decisions in both my studies and future career. In an increasingly digital world, Excel proficiency is not optional but a critical component of digital capability.















[bookmark: _Toc224493909]Task3: Reference 
Bencsik, A. (ed.) (2017) Knowledge Management Initiatives and Strategies in Small and Medium Enterprises. IGI Global.
Burgess, J., Marwick, A. and Poell, T. (2018) The SAGE Handbook of Social Media. London: SAGE Publications Ltd.
Byrd, L. S. (ed.) (2021) Cultivating Entrepreneurial Changemakers Through Digital Media Education. IGI Global.
Cottrell, S., 2019. The Study Skills Handbook. 5th ed. London: Red Globe Press.
Dadwal, S. S. (ed.) (2020) Handbook of Research on Innovations in Technology and Marketing for the Connected Consumer. IGI Global.
Paulus, P. and Nijstad, B. (eds.) (2003) Group Creativity: Innovation through Collaboration. Oxford University Press.
Pinto, F. M. and Guarda, T. (eds.) (2020) Digital Marketing Strategies and Models for Competitive Business. IGI Global.
Reedy, K. and Parker, J. (eds.) (2017) Digital Literacy Unpacked. Facet Publishing.
Sandhu, K. (ed.) (2020) Digital Transformation and Innovative Services for Business and Learning. IGI Global.
Soltanifar, M., Hughes, M. and Gocke, L. (2021) Digital Entrepreneurship. Springer.








Task 4
[bookmark: _Toc224493910]7 Minutes PowerPoint Reflective Presentation





Page | 2 

image2.png
Digital skills for work Digital proficiency

Digital wellbeing Digital productivity

Digital identity management Information literacy

Digital learning activities Media literacy

Preparing for digital learning Data literacy

Digital innovation Digital communication

Problem solving Digital collaboration

Digital creation Digital participation





image3.png
Digital skills for work Digital proficiency

Digital wellbeing Digital productivity

Digital identity management Information literacy

Digital learning activities Media literacy

Preparing for digital learning Data literacy

Digital innovation Digital communication

Problem solving Digital collaboration

Digital creation Digital participation

Comparing the results between two completions.




image4.png
12 January 2026, 15:56 7 ‘ ‘ 10 March 2026, 14:51 v





image5.png




image6.png




image7.emf
Survey Response.pdf


Survey Response.pdf









image8.png
DIGITAL IDENTITY & WELLBEING

DIGITAL SKILS
ATUWTSD





image9.png
RESEARCHERS





image10.png
‘THE MECHANICS





image11.png




image12.png
EEEEEEEEEEE





image13.png




image14.png




image15.png




image16.png




image17.png




image18.png




image19.png
FINDING AND

USING INFORMATION

X

X

SEARCHING

FOR INFORMATION





image20.png
FINDING AND
USING INFORMATION

CRITICAL AWARENESS





image21.png
FINDING AND
USING INFORMATION

LITERATURE REVIEW.





image22.png
FINDING AND
USING INFORMATION

'SEARCHING THE INTERNET





image23.png
FINDING AND
USING INFORMATION

FURTHER
'SEARCHING TECHNIQUES





image24.png
FINDING AND
USING INFORMATION

FINDING AND SEARCHING
SPEGIALISED INFORMATION





image25.png
FINDING AND
USING INFORMATION

SEARCHING FOR
JOURNAL ARTICLES





image26.png
FINDING AND
USING INFORMATION

SEARCHING
FOR INFORMATION





image27.png
FINDING AND
USING INFORMATION

TYPES OF INFORMATION





image28.png
INFORMATION, DATA
& MEDIA LITERACIES

DIGITAL SKILLS
ATUWTSD.





image29.png
Linked [} Learning

PowerPoint Essential Training
(Microsoft 365)

Course completed by Samantha Sirri
Feb 20, 2026 at 11:17PM UTC - 2 hours 44 minutes

Top skills covered

Microsoft PowerPoint

Wtk — o}




image30.png
Linkedffl] Learning

Establishing Credibility as a Speaker

Course completed by Samantha Sirri
Apr 30, 2020 at 12:12AM UTC - 32 minutes

Top skills covered

Public Speaking

A




image31.png
Linkedffl] Learning

Building Professional Relationships

Course completed by Samantha Sirri
Feb 24, 2026 at 09:00AM UTC - 17 minutes

Top skills covered

Professional Networking

Mt — %




image32.png
LINKSU L) LSAlming

Gaining Skills with LinkedIn Learning

Course completed by Samantha Boma
Jan 30, 2026 at 09:45PM UTC - 13 minutes

Top skills covered

LinkedIn Learning

Shea Hanson, Head of Learning Content Strategy




image33.png
Linked [} Learning

Word Essential Training (Microsoft
3695) (2023)

Course completed by Samantha Sirri
Feb 20, 2026 at 07:37PM UTC + 2 hours 33 minutes

Top skills covered

Microsoft Word

Mo — o}




image34.png
Linked ] Learning

Building Resilience (2014)

Course completed by Samantha Sirri
Feb 09, 2026 at 08:21AM UTC

Top skills covered

Shea Hanson, Head of Learning Content Strategy

A ] Instructional Delivery Method: QAS Self Study

In accordance with the standards of the National Registry of CPE Sponsors,
‘CPE credits have baen granted based on a 50-minute hour.
LinkedIn s registered with the National Assaciation of State Boards of Field of Study: Personal Development

i ed Program: National Assaciation of State Boards of Accountancy (NASBA)

SPONSORS

-

I #120040

Ron




image35.png
Linked ] Learning

Copilot in PowerPoint: From Prompt
to Presentation

Course completed by Samantha Boma
Jan 31, 2026 at 02:07PM UTC - 51 minutes

Top skills covered

(Microsoft PowerPoint) (AI for Business) CMicrosoft Copilot>

Jet—

Shea Hanson, Head of Learning Content Strategy

Certificate ID: d6904c76b201fcdbd7dca241fe93ed02c1falbb513349700e7cf45719b554c5.




image36.png
SIRM

RECERTIFICATION

PROVIDER

Linked ] Learning

Creating Inclusive Learning Experiences

Course completed by Samantha Sirri
Feb 09, 2026 at 03:26PM UTC

Top skills covered

Q—Zmp]oyee Learning & DevelopmenD (Diversity and InclusiorD

Shea Hanson, Head of Learning Content Strategy

Program: Society for Human Resource Management (SHRM®)
Registry ID: #RP44S5.

Linkedin Lears ized by SHRM to offer SHRM-CP® and SHRM- Activity #: 27-2YRDT





image37.png
Linked ] Learning

Cultivating Mental Agility

Course completed by Samantha Sirri
Feb 09, 2026 at 09:17AM UTC

Top skills covered

(Mentol Training) @ognitive Flexi bilitD

Shea Hanson, Head of Learning Content Strategy

A J Instructional Delivery Method: QAS Self Study
In accordanca with the standards of the National Registry of CPE Sponsors,
(CPE cracits have bsan granted bosed on a 50-minute hour.
Linkedin i registered with the National Assaciation of State Boards of Field of Study: Personal Development
SPONSORS Accountancy (NASBA) as a sponsor of continuing professional education on  Program: National Association of State Boards of Accountancy (NASBA)
7~ A M) the National Reaistry of CPE Sponsors. State boards of accountancy have: Reaistry ID: #140940




image38.png
Linked] LEARNING

Certificate of Completion
Congratulations, Samantha Boma

Establishing Credibility as a Speaker
Course completed on Apr 30,2020 « 32 min

By continuing to learn, you have expanded your perspective, sharpened your
skills, and made yourself even more in demand.

; 7 [yﬁyb/%/ LinkedIn Learning
1000 W Maude Ave

VP, Learning Content at LinkedIn Sunnyvale, CA 94085





image39.png
Linked [} Learning

Learning Excel Desktop (Microsoft
365) (2024)

Course completed by Samantha Boma
Jan 26, 2026 at 12:08PM UTC - 1 hour 31 minutes

Top skills covered

Microsoft Excel

Nd—  Im}




image40.png
Linked [} Learning

De-stress: Meditation and Movement
for Stress Management

Course completed by Samantha Sirri
Feb 09, 2026 at 10:50AM UTC - 36 minutes

Top skills covered

(Mindfulness Based Stress ReductiorD

Nkd—  Io}





image41.png
Linked ] Learning

Modern Project Management in Microsoft 365

Course completed by Samantha Sirri
Mar 01, 2026 at 12:20PM UTC

Top skills covered

CMicrosoft 365) @roject Monogement>

Jlerf—

Shea Hanson, Head of Learning Content Strategy

N

Authorized
Training Partner

rogram: PMI® Registered Education Provider
vider ID: #4101





image42.png
Linkedffl] Learning

How to Boost Your Productivity with Al Tools (2023)

Course completed by Samantha Sirri
Mar 02, 2026 at 11:53AM UTC

Top skills covered

(AI for Business> Groductivity ImprovemenD @rtiﬁcicﬂ Intelligence (AID

Jlerf—

Shea Hanson, Head of Learning Content Strategy

N

Authorized
Training Partner /





image43.png
Linkedffl] Learning

Embracing Unexpected Change

Course completed by Samantha Sirri
Feb 09, 2026 at 09:33AM UTC - 14 minutes

Top skills covered

(Chonge Readiness> <Change Monagement>

/A ()




image44.png
Linked[fj] Learning

Move into a Customer Success Career

Course completed by Samantha Boma
Feb 01, 2026 at 07:22PM UTC - 35 minutes

Top skills covered

(Career Transitioning> (Customer Success)

Mot %




image45.png
Linked [} Learning

How to Research and Write Using
Generative Al Tools

Course completed by Samantha Sirri
Feb 19, 2026 at 05:36AM UTC - 1 hour 36 minutes

Top skills covered

<Reseorch Skiﬂs) <Art1'ﬁc1'ol Intelligence (AI)) <Writ1'ng>





image46.png
Linkedffl] Learning

Move into a Customer Success Career

Course completed by Samantha Boma
Feb 01, 2026 at 07:22PM UTC - 35 minutes

Top skills covered

<Career Transitioning) (Customer Success>

Nt —  dm¥




image47.png
Linked [} Learning

Supporting Your Mental Health While
Working from Home

Course completed by Samantha Sirri
Feb 09, 2026 at 02:01PM UTC - 17 minutes

Top skills covered

(Telecommuting) <Mentol Hecﬂth)





image48.png
Linked M} Learning

The Dumb Things Smart People Do
with Their Money

Course completed by Samantha Sirri
Feb 09, 2026 at 01:44PM UTC -+ 49 minutes

Top skills covered

Personal Finance

Jet— (@}

n. Head of | e




image1.png
Prifysgol Cymru
Y Drindod Dewi Sant

University of Wales
Trinity Saint David




image49.png
Linked [} Learning

Outlook Essential Training (Microsoft
365)

Course completed by Samantha Boma
Jan 26, 2026 at 05:17PM UTC + 2 hours 12 minutes

Top skills covered

Microsoft Outlook

Mt —  fm}




image50.png
Linkedffl] Learning

Managing Stress (2019)

Course completed by Samantha Sirri
Feb 09, 2026 at 11:32AM UTC - 21 minutes

Top skills covered

Stress Management

/B "




image51.png
Linkedffl] Learning

The Mindful Workday

Course completed by Samantha Sirri
Feb 09, 2026 at 11:19AM UTC - 40 minutes

Top skills covered

Mindfulness

Wet— ey




image52.emf
Embed Excel  Sheet.xlsx


Embed Excel Sheet.xlsx
Sheet2

		Row Labels		Sum of Amount Per Month 		Sum of Amount Per month

		Car Insurance				0

		Car Tax				0

		Child Care cost				100

		Council Tax		1200		150

		Electric		0		100

		Food		1500		700

		Fuel				0

		Gas		0		39

		Loans				50

		Rent		300		700

		Savings				50

		Water Rate		600		40

		Grand Total		3600		1929





Sheet1

		Income		Amount Per Month 		Expenditure		Amount Per month

		Wages		300.00		Rent		700

		Wages 2		1,200.00		Council Tax		150

		Trust Fund		- 0		Electric		100

		Stocks &Shares		- 0		Gas		39

		Universal Credit		600.00		Water Rate		40

		Student Finance		1,500.00		Food		700

						Car Insurance		0

						Car Tax		0

						Fuel		0

						Child Care cost		100

						Loans		50

						Savings		50

		Total						1929

				3,600.00





Amount Per month	

700	150	100	39	40	700	0	0	0	100	50	50	
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My Digital Skills Journey

Digital Skills For Personal & Business Growth/BMSW4008
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Digital Skills For Personal and Business Growth
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Cameroon
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My Early Digital Learning Experience

Where It All Began









Cognitive Overload: My brain could not handle/filter the amount of information presented to me.



Information Overload: Difficulty navigating or understanding both courses simultaneously. Using academic systems, referencing tool, Moodle research platforms felt foreign, assignments



Learning Barriers: Confusion navigating in-dept digital platforms like Excel, Outlook, 
& PowerPoint. Difficulty navigating academic systems like using the library, applying citations, understanding assignments and submission processes.



Emotional Response: Lack of confidence, self  doubt, stress, fear of mistakes and anxiety. Every click felt uncertain. 







The turning Point















Engaging with the course/tools







When it all Started to come together 
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Jisc results. Before and After. My Growth

7







Digital Collaboration



Digital Participation









My Most significant Digital weaknesses





Digital Weakness
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How I’m Improving 
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Productivity and Academic Achievement 



Appreciating The Journey

To be skilled is to be able to Perform a Learned Activity well and at will (Cottrell 2019, p 20)





Mastery is achieved through persistence and overcoming challenges, rather than innate ability. 
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Course Overview 

Productivity and 	Academic Achievement 





Course Overview and 
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Comprehensive Technology Skills





The journey covered essential tools like Outlook, Teams, Word, PowerPoint, Excel, and Microsoft Forms for academic and professional use.





Academic Research and Discovery





Experience gained using JISC and university digital libraries helped build confidence in exploring scholarly resources effectively.





Continuous Learning and AI Integration





Utilising LinkedIn Learning and AI tools to enhance professional growth and gain understanding of future-ready technologies.





Personal Growth Frameworks





Applying Gibbs Reflective Cycle and SMART goal planning will support self-reflection and achievement throughout this journey. 





THANK YOU FOR LISTENINNG 



PowerPoint Presentation  – Fill out form

Your feedback is highly appreciated



GOOD LUCK
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ULTIMATE GOAL





The Ultimate stage 1 GOAL/“Wow… I used to struggle with that?”
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