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» Conferences
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| Children
Publications ‘
SeRrch Taxt | ‘Ovewiewl “{Contents? “ Editors and " “Sample’
FFPGO Advisory Board  Article
4 Title Ustings ‘
rammiees— - New thinking, research and best practice
advice for marketing to Kids, Tweens and

Learn from the world's . é?

leading kids marketing
experts:
-* New ideas, thinking and
approaches
* Research studies and
techniques
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Stealing trada sacrets?
Disparaging customars?
Misrepresenting? i
Disclosure of customer il
rights? i

Unfair discrimination?

Advertlsing decisions
Faise advertising?
Deceptive advertising?

i
i
o)
.

!‘{}fg Bait-and-switch advertising
i

ﬁ?ﬁ‘g

By

?
{ Promotional allowances and [
b

et

services?

i EAI

ARG

Channe! declsions
Exclusive dealing?
Exclusive territorial
distributarships?
Tying agreements?
Dealer's rights?

question under the law

Kids take

control of the

s Bribing? !I}(wr“

i

=5

Packaging decisions

Product addltions and
deletlons?
Paten! protaction?
Product quallty and
safety?
Product warranty?

Fair packaging and

hildren could be the new sav-
iours of the brand in the
: mounting battle against own-
¢ label,
" research conducted for sat-elljte
broadeaster The Children’s Channel,
. there is a heavy and increased bias
1 lowards branded goods when children
i dccompany parents shopping. This
i-reinforces the view that what appeals
most to children are instantly recog-
nisable, extensively advertised prod-
. uets.
The findings coincide with an

because, according to new’

¥

(eufice [z ((

labeling? v
Excessive cost? \J
Scarce rasource? ‘%,
Pollution? N 3
RS s ~’
Price decisions \\j =~
Price-fixing? S O
Predatory pricing? i
Price discriminalion? & -
Minimum pricing? [l Q 3
Price increases? e
~ }-
ke <
Wil :| i s 7 P ‘; "é_
Competitive relations decisions S o
Anticompetitive acquisition?
Barriers to entry?
Predatory compstition? 1
FIGURE 20.2 Major marketing decision areas that may be called into
5
Research carried out by The Children's Channel
has shown that children greatly.influence their
parents when it comes to buying the weekly
groceries, but some of the findings were
surprisingly unpredictable. 3_
MEG CARTER g
7
e
: . e B @
children and adolescents (MW among those adversely affected.
October 21). Earlier this year The Children’s =+
But The Children’s Channel Channel commissioned research com-
research also questions the accuracy of  pany HPI to analyse more than 2,200
the well-worn phrase “pester power”.  family supermarket bills from 450 *;-_/
While children’s influence is invariably  households over a two-month period. |
portrayed as negative - encouraging  This covered shopping trips whea chil- ‘_‘;‘%i
parents to spend more and buy more  dren were present as well as when they =
sweet and sugary products - the were not, All of those surveyed were of
research shows that in fact the value of C1 or C2 demographic groups, sub- : T
expenditure often remains virtually scribed to The Children’s Channel and | ~
unchanged. The difference lies in  had offspring aged between two and "Q
which products are bought and how 13 years. All sometimes shopped alone N
many of these are, in fact, healthy, and sometimes with their chjldren, .
Particularly  surprising is  the The results indicate that fathers =

" increased debate about advert-ising

aimed at children, Last week, the
© Advertising Association published a
| Teport that discredited previous
' research criticising advertising to chil-
. dren and the AA itself received flak
- from health campaigners, who accused
! the organisation of attempting to pro-
. tect “vested interests” (MW October
28). And three weeks ago, the
Independent Television Commission
published new guidelines on food-
Product and slimming advertising to

increase in toothbrushes, mouthwash-
es and health-conscious products
bought when children accompany par-
ents to the supermarket, not least in
the light of mounting concern about
child tooth decay because of increased
sugar consumption,

But what will concern some brand
owners is the number of household
brand names which actually suffer
when children are present. Sales of
major cereals and soft drinks are

spend up to 13 per cent more when
shopping with their children, By con-
trast, mothers spend less: they increase
their spend by an average £5 per trip
when alone. While “pester power” is in
evidence, mothers, it seems, are far
more resistant, although they quickly
balance the budget by dropping nor-
mal items from the shopping list to
make room for unusual products
bought at a child’s request.

When the data was analysed by
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bread. More Surprisingly, however,
they also buy more non-chocolate
calkes and fewer chocolate cakes, more
shower gels, shampoos and condition-
er and less soap,

Not surptisingly, sales of kidy’
favourites such g lce-cream, burgers,
fish fingers and chips increase when
kids are present. But jtems bought Jess
frequently also include breakfast cere-
als, chocolate products, chewing gum
and brown sauee,

Looking at cold drinks only, the
data shows that own-brand colas and
own-brand fruit carbonates are losers
when children are present. But so tog
are Ribena, Tizer and Lucozade,
While sales of Coke and Tango go up,
sales of Pepsi Cola ang Pepsi Max rige
more  significantly, Among squash
purchuses, own-fabe| dominate,
although  Robinsons Squash  and
Robinsons Ready To Drink buck this
trend. Sparkling apple juice is also a
popular choice when children are pre-
sent.

In the hot drinks sector, Brooke
Bond PG Tips ang Tetley Tea are
brand winners, as are Kenco Coffes
and Cadbury’s Chocolate Drinks,

Unprofitable

Profitable

Adapted from Vemne Henderson,

When  tootheare products are
analysed in Isclation, it jg clear that
sales of mouthwash, toothbrushes,
Macleans and own-label toothpaste
increase with children present. But
sales of gl tocthpaste, Colgate,
Signal and Aquatresh in particular,
diminish.

“These findings show that children
influence what you buy, but not the
amount you spend,” says Children's
Channel  gales director  David
Harrison, “We kney children influ-
enced parental shopping behaviour,
but we didn’t know in what way.” The
findings, he adds, are the first based on
quantitative research into “pester
power”, - :

“The results wil] CPen up questions,
and will not please everyone,” he
believes, “But we have taken time 1o
check certain areas, (o validate the
data and, where only smail movements
have taken place, dsSess just how acey-
rate this is,” )

Children are becoming an increas-
ingly important retaj] force. The num-
ber of under-15s wiy grow by ten per
cent this decade, according to a recent
report by flavourings manufacturer
“Borthwicks. Angd by 1998, this age

Unethical

‘ot pevedule Cuaren can apply whep
shopping, According (o 4 Henley
Centre report published Iust autumn,
12 to 16-year-olds influence 75 per
cent of UK parents whep they shop for
clothes, buy or rent videos, have a day
out, or visit a trave| agent to choose 3
holiday,

However the same report claimed
that with virtually ng knowledge of the
historical development of brands, the
perceived two-tier structure of lower
quality, cheaper own-label products
and higher quality, Premium-pricege
brands just does not exist. To children,
it claimed, g products are brangds.

The latest findings wil] pe used by
The Children’s Chanpe] to develop its
advertising business, Although avaj)-
able as part of the Sky Multi-Channels
subscription Package, between 25 and
30 per cent of its income is from adver-
tising and the channg| i working to
expand thig,

Fmeg remaing 4 major area for
Harrison, but he sdys that it is also
important to develop other categories,
notably household Products and othey
items targeted gt adults - housewives
in particular, Only 58 per cent of The
Children’s Channe)’s dudience is made
up of children, E

Ethical

“The Ethical Side of Enterprise”



Tahle ! l.'.‘hlldren (] re-.ipunses to brand lagus

Logn for

% of children (36 : yr;) S of children (34 yrs)

% increase from
who remermiber: hav:ng ﬁu can describe the product, age 3 to age 6% -
seen the logo* == having seen the logo .
Coca Cola 8l i ¥ e 79 S e
Milica 77 68 < g .
— = — .
McDonald's 69 Tor ~28 : B s . B
Kinder 66 40 Tr =130
Lego 60
Nutella
Birdseye
PR i
“;é{:.) Mercedes 4|
b =
Flwmﬁtﬁi Playmobil 31
‘#‘%ﬁ%f Millcy Way
Source: lconkids & Youth brand research

Advnrtxsmg & Marketing to Children Januarym-March 2002‘ | :l —
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Helen Seaford (2001) Children and Childhood: Perceptions and Realities,
The Political Quarterly, Vol ?,No ?, pp 454-465

“Our understanding of children and childhood is important, because it affects the way
we treat children and young people and it influences how we believe they should be
treated”. P454

She believes that children are under increasing pressure. If we do not consider them
to be “children” they are liable to be ill-treated.

Alternative concepts are:

e Children as “mini-adults”
e Children as “future adults”

The “Aries-Postman Thesis” argues that childhood was invented post 1762 with
Rousseau’s “Emile”. Previously, apart from very young children, they worked and
socialised with adults and were not differentiated.

The 19" century romanticised them. 1830s Factory Acts protected them (except post
13 year olds were considered adults!).

Danger of this apparently child sensitive view, that “The child is the vantage point
from which to offer critiques of society” rather than a genuine concern e.g. what if
children saw it..re porn ...ban smoking because children might be tempted etc (my
examples).

Yet there are “substantive differences between children and adults which seem to be
shrinking”.

Children are different, free of responsibility, act emotionally not rationally, live in the
present, do not consider the future, as well as having less knowledge and experience.

Need to value the child for themselves not as a future or mini-adult. (Similar to Kant,
“treat people as an end, not as a means” SG).

John Locke- child is a person not possession, has rights (the normal ones that adults
would expect, but also additional, related to the way in which they are different from
adults).

Causes of the increased pressure on children:

e New Communications Technology-TV, Shrs per day, 72% working class
children have one in their bedroom

e Consumerism-children watch 18000 ads pa, Stephen Colgrave (Saatchi &
Saatchi) “Children are much easier to reach with advertisements. They pick up
on it fast and quite often we can exploit that relationship and get them to pester
their parents” p458...the “tartlet market”!
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o Extension of Education- 74% of children stay in school until 18, the target
is to get 50% to go to HE, 61% of 3-4 year olds attend school-young people stay
in dependency relationships with parents longer, schools become a marketing
ground? Empowers children?

Solutions?

UN Convention on the Rights of the Child (UNCRC)

“the UK law is “riddled with confusion and inconsistency” p 462

e.g. 10yrs Criminal, 14 give unsworn evidence, Syrs alcohol, 12 buy a pet, 16 fly an
aircraft, 18 drive a car??, 16 loses right to live with parents, but only at 18 can
have own tenancy, 25yrs full income support and so on.....

1989 Children Act-gives protection, interests of the child, views of the child being
respected.

But what use legal protection if no access to the law, legal aid/knowledge etc?

No Bibliography! Reads as a bit of a polemical/ political, rather than “academic”
argument, however not bad at testing some ideas on the definition of children.

Steve Griffiths
March 2003
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Internet use by Children; Need for
Protection/Regulation?

1.What is the problem?

Some might argue there is no problem. Children can look after
themselves (perhaps they are more IT literate than adults). However most
systems of ethics and cultures believe that children can not be fully
responsible as they are developing intelligence and the ability to look
after themselves. Interestingly the age of consent could be different for
different activities or different cultures. Some psychologists believe that
by the age of 9 children in the west can differentiate adverts and know
that they are being sold something. By 16 they are as competent as adults.
This might not be true for developing world nations where exposure to
advertising is less intense and/or sophisticated. It might mean a
differentiated solution/ suggestions from you, depending what and where
you are selling your goods or services.

Typical areas we feel children need protection from:

Porn - BUT What about?

x Personal choice
Games - x Protect people from themselves
Chat Games — SHOULD WE CENSOR?
Violence- DOES IT WORK?

Who is the moral “Agent” — Narrow (the child)....Wider (parents,
society). This could be important to defining the problem and solutions.

% &

Design of web site “entice” “entrap” Give evidence. Put a web site
in the appendix, analyse it in the text.

“Children” — different cultures regard and respect children in
different ways. The West invented the teenager in the 1950s. Which
category do they come under?

- different activities become legal at different ages in
different countries. How can business cope with this?....



Targeting —fair practice or is it manipulative

“Eyes of the viewer...interpretation”. Different interpretations may
be valid. You need to rehearse the arguments on both sides, with as much
evidence as possible.

“If I don’t sell it someone else will”. Is this legitimate defence
since the outcome (consequentialism) will be the same?

2.Sources of information?

We discussed various sources. You may use them all but be aware
of the different status in terms of objectivity, reliability of them.
Few resources are unbiased.

Academic.... Professional
Media Point of view
Pressure Groups Codes of Ethics
Government....

3.Examples of good and bad practice?

These were discussed

4.How do you decide the answer to
question 3?

Narrow CSR (Friedman). Is it ‘Legal’ ? But whose law?
Ethics is wider than the law....according to Freeman
Deontological v Teleological

Motives v Consequences



S.What issues are general or Internet
specific?

Internet new morality? Or Use the old morality and give it a new
application?

See the Lessig v Bowie debate on Piracy but this could be
duplicated for any topic area. Please borrow debates from other areas to
strengthen your case.

Moral Relativism-changing morality over time or cultures to suit
new needs. Condemned by those who have strong faith who believe in
strict immutable certainties

6. What are the solutions?

Change the Law, Code, Training, Education , Culture (society and/or
companies)

Stahl (2000) - “talk” is needed between the parties to provide
understanding so that solutions might be negotiated

Or pessimistically is the Internet

‘“Uncontrollable’ so we are going to have to live with the
disadvantages (perhaps compensated by all the good things the Internet
gives us).

In your group decide on your answers to
these questions.



