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1.0 Introduction
With the continuous development of economic globalization, the cultural differences of each country and different countries will bring communication challenges to enterprises. Therefore, a good international business communication ability can help enterprises solve these difficult business transactions. On the contrary, if the enterprise does not have good business communication skills, it may lead to business failure (Seidel, 2019). Different cultural backgrounds in different countries have brought communication challenges to companies. Enterprises mastering good practical skills in international business communication will help them maintain these intricate business contacts(Mcrill, 2019). Therefore, with the development of society, many professionals have studied and explored international business communication and obtained many successful theoretical knowledge, such as high and low context theory, cultural dimension theory and so on. These theoretical knowledge can be well applied to various business environments, and has remarkable results.

Nowadays, Britain is a powerful country in international economy and trade and occupies a very important position in the world economy. Britain is the sixth largest economy in the world with a high degree of economic development and a mature market system(Docin, 2020). With the globalization of economy and trade, a company needs good communication skills if it wants to develop smoothly in the international market. This essay will take the transnational trade between Britain and Cyprus as the research object, analyze the possible difficulties and challenges in the international business cooperation between the two countries, and put forward some feasible strategies and suggestions for the possible challenges, which can help the two countries increase the success of international trade.

2.0 International Business Communication 
With the impact of trade globalization, international business communication has become an important skill in transnational trade. It can help enterprises increase business opportunities and eliminate cultural barriers. International trade communication have changed the world's environment, economy and other factors(Dignen, B. and McMaster, I., 2013). In addition, with the increase of enterprises' international trade, the opportunities for cooperation with other state-owned enterprises will increase, and the cross-border will increase. Therefore, due to cultural differences, the scope of enterprise misunderstanding and conflict will become larger. In order to succeed, enterprises must be able to break the differences of culture, language, thinking mode and other factors. Therefore, international business communication has become an important factor(Carté, P. and Fox, C, 2008). While conducting international trade, an effective way of cross-cultural communication is an important prerequisite for establishing friendly and cooperative relations. In countries with different cultural backgrounds, the effective transmission of information and cross-cultural accuracy are very important. Similarly, for partners from other cultural countries, cross-cultural communication is equally important, which can well avoid unnecessary misunderstandings and conflicts. Therefore, cross-cultural communication has become an important trade skill of world trade globalization(Ehilon, 2021).

Therefore, while developing transnational trade, enterprises not only need to have economic and management skills, but also have a relevant understanding of different cultural backgrounds, which can help enterprises reduce barriers and cultural conflicts to enter different countries, so as to help enterprises achieve good cooperative relations and achieve their expected goals.

3.0 The differences and challenges between Britain and Cyprus
3.1 The high context cultural and low context cultural
[bookmark: bbib20]Edward T. Hall published Beyond Culture in 1976 and wrote about the concept of high and low context in the book. High context culture and low context Culture refers to the way of communication formed in different cultures. High context refers to the implicit transmission of some unspecified information in the process of communication between the two sides, while the low context means that many information is displayed and exchanged directly through message itself. When enterprises enter the international market, understanding the high context and low context of different countries is conducive to better communication and establish a stronger relationship with them. Generally speaking, high context and low context are used very frequently, and they are used in almost every cultural dimension, but there is always a culture dominant(Gudykunst & Nishida, 1986). 

In recent years, Cyprus has not been clearly defined as a country with high or low context. However, due to the first migration of Greeks to the island of Cyprus, although it was finally established as an independent state, nearly 80% of the population of Cyprus are Greeks. Therefore, the population composition of Cyprus is almost Greek. According to Hall's theoretical knowledge, the British are more inclined to low context culture, while the communication between the Greeks is more inclined to high context culture(Hall, 1990). Therefore, due to the different context and culture, there may be some potential challenges and difficulties when Britain reaches trade cooperation with Cyprus. 

[bookmark: _GoBack]Therefore, on the basis of establishing cooperative relations, we need to understand the differences in people's communication methods between the two countries. Zhou Shiming(2020) points out that Cypriots are very indirect communicators. In order to avoid conflict or confrontation, they often adopt a circuitous attitude to convey information sensitively and wisely. In addition, when giving a negative answer, they may become more vague and noncommittal to avoid causing disappointment or offense. However, for Britain, the environment in which people live is relatively loose, the communication between people is relatively independent, and is rarely affected by the environment. In addition, the communication environment and communicators contain less information. People must communicate with clear language information in order to achieve effective communication, therefore, the way of communication between British people is more direct to better express their inner thoughts(MBA, 2020). Therefore, there are some differences in communication between the British and Cypriots, which is likely to cause unnecessary troubles in the process of trade and communication. This situation is a potential challenge in cross-cultural business communication. For example, Cypriots prefer indirect expression and convey their inner thoughts through circuitous communication, while Britons prefer direct expression, and differences in communication may lead to Britons being unable to understand what Cypriots want to express, or even misunderstanding, and being understood as lack of interest. On the other hand, in terms of expression, Cypriots usually want to make direct eye contact during conversation. When you talk to them, try to meet their eye needs. In their opinion, eye contact conveys sincerity and honesty(Zhou Shiming, 2020). This is highly similar to the British way of communication. The British also pay great attention to eye contact. They believe that eye contact represents the meaning of respecting each other. This high degree of fit will reduce the risk of misunderstanding between the two sides on formal occasions, and then make the cooperative relationship between the two sides more stable.

3.2. Hofstede's Cultural dimensions
Hofstede's cultural dimension theory can help organizations better understand the direct cultural differences between different countries, and is of great significance for cross-cultural communication. In addition, the theory can well measure its impact on the business environment(Hofstede, 1970). He categorized the distinctions between cultures into six major cultural value dimensions (Marketing91, 2020):Power distance index , Individualism vs. collectivism , Uncertainty avoidance, Masculinity vs. femininity, Long-term orientation vs. short-term orientation and Indulgence vs. Restraint.

[image: ]
Table 1: According to Hofstede's cultural dimension theory, compareing the cultural differences between the UK and Cyprus(Hofstede insights, 2021).

By comparing the data in Table 1, for Hofstede's cultural dimension theory, it can be concluded that the trend of Cyprus and Britain is similar. However, there are obvious differences in two cultural dimensions: Individualism vs. collectivism and uncertainty avoidance. Therefore, the uncertainty of trade between Britain and Cyprus will be deeply explored in view of these two cultural dimensions.

3.2.1 Individualism vs. Collectivism
About the Individualism Versus Collectivism. This dimension shows the direct correlation between individual and collective. Individualism emphasizes taking individual as the main body, while collectivism focuses on taking the whole as the center. People must have basic trust in the whole organization(Hofstede, 2009).

This dimension reflects the satisfaction of social personnel to the basic needs of life, and people's acceptance of desire. Restraint means strict control of the organization, while indulgence means that people can enjoy life freely（Hofstede, 2010). From table 1, we can see that Britain scored 89, but Cyprus scored only 35 The of Britain is obviously much higher than that of Cyprus, which shows that Cyprus is a collectivist country, and people will regard the organization as the central goal rather than just consider themselves. However, as one of the countries with the highest score of individualism, people pay more attention to their own ideas. For example, from an early age, children are taught to think independently to understand what their unique life goals are and how they make unique contributions to society(Hofstede Insights, 2020). The difference between the cultural dimensions is a potential challenge for cross-cultural business communication.

3.2.2. Uncertainty avoidance
About the Uncertainty Avoidance Index. This dimension indicates the degree to which an organization makes decisions to avoid uncertain factors in the face of uncertain events or environments（Hofstede, 2009). Uncertainty avoidance refers to how to solve the problems caused by society, and points out the tolerance of society to uncertainty. For countries with low tolerance for uncertainty avoidance, people in those countries will strictly abide by laws and regulations, they are used to a predictable lifestyle, and they will make plans accordingly with low tolerance for uncertainty. On the other hand, for countries with high tolerance of uncertainty avoidance, people in that country are more relaxed and optimistic, and they will not be afraid when they encounter uncertainty factors（Kobiruzzaman, M. M.，2021).

Through the data analysis in Table 3, Cyprus scored 100 points in the uncertainty avoidance dimension, which shows that Cyprus has a low tolerance for uncertain factors. On the contrary, Britain scored 35 points in the uncertainty avoidance dimension, which indicates that Britain has a high tolerance for uncertainty. Therefore, Cypriots believe in the truth, they will investigate the comprehensive information and status of objectives before making decisions, and do their best to make life predictable. Therefore, Cypriots believe in the truth, they will investigate the comprehensive information and status of objectives before making decisions, and do their best to make life predictable. But for Britain, people are not afraid of uncertainty, they can accept all kinds of ideas, and people are in a relaxed and active atmosphere of life. Therefore, the two countries have great differences in this cultural dimension. Maybe on some formal occasions, the two sides have different attitudes towards the goals set. The British may not be able to adapt to this high uncertainty avoidance dimension index, which is a potential challenge in cross-cultural business exchanges. 

4.0 Strategy
Based on the above analysis, there may be some potential challenges in cross-cultural exchanges between Cyprus and the UK. Therefore, this essay puts forward some relevant coping strategies through the analysis of high-low context and Hofstede’s Cultural Dimensions Theory. 

For high and low context cultures, Cyprus prefers indirect expression. In order to avoid misunderstanding and conflict, people will convey the central idea with a gentle attitude. On the contrary, Britain prefers direct expression, directly expressing what it thinks. This different way of expression may have some misunderstandings for the British people. For high and low context cultures, Cyprus prefers indirect expression. In order to avoid misunderstanding and conflict, people will convey the central idea with a gentle attitude. On the contrary, Britain prefers direct expression, directly expressing what it thinks. This different way of expression may have some misunderstandings for the British people. In this regard, nonverbal communication is a useful emotional communication strategy（Pressbooks, 2020). For example: body language. Cypriots' body language is often expressive and they are used to enthusiastic expression. Therefore, managers of British enterprises can enhance the fluency of cross-cultural exchanges between the two countries by enriching some body language. In addition, for the Hofstede's cultural dimension theory and the great differences in individualism and collectivism between the two countries, British enterprises should pay more attention to the collective views of partners rather than individual views when conducting business in Cyprus, which will help British enterprises better develop their relationship with partners and improve their business ability. At the same time, with regard to Cyprus's low tolerance for uncertain factors, British enterprises should respect the working attitude of partners. After clarifying the objectives, managers should prepare sufficient relevant materials and data for partners. This rigorous working attitude can be recognized and trusted by each other and improve the satisfaction of partners, So as to improve the work efficiency of enterprises.

5.0 Conclusion
Nowadays, economic globalization has become the main development trend in the new era, and good cross-cultural business communication has become the basis of bilateral cooperation. Therefore, this article explores under the background of trade cooperation between Britain and Cyprus. Firstly, the essay explains and analyzes international business communication, and then makes an in-depth analysis of the potential challenges between cross-cultural business communication between the two countries through the theory of high context and low context and cultural dimension. Through the analysis of high and low context, it is concluded that Cyprus is a high context and Britain is a low context. Therefore, it is necessary to avoid the differences between the two countries through good business communication. In addition, through the theoretical analysis of cultural dimension, the two countries have different attitudes and ideas in different cultural dimensions. Therefore, the two countries need to communicate more and help the two sides form a good trade relationship through some communication strategies. Finally, it summarizes the full essay, and puts forward some relevant suggestions for the cultural differences between Britain and Cyprus.
6.0 Recommendation
When the enterprises of Britain and Cyprus reach a cooperative relationship, there are bound to be some potential challenges in this cross-cultural business communication. The following will put forward some suggestions on possible communication barriers between enterprises of the two countries. Firstly, due to the different contexts of the two countries, there are some cultural and linguistic differences. Therefore, provide training on cultural perception and sensitivity for team members and avoid using culture specific terms in team communication, which can avoid unnecessary misunderstandings on the cultural gap between the two sides. In addition, according to the different contexts of the two countries, enterprises can hire translators who are familiar with each other's language and culture, which can well improve the communication efficiency of both sides and reduce communication barriers. In addition, listening can ensure that the team improves communication efficiency. And the best way of feedback is through writing, which can largely avoid the error caused by information recording. Finally, due to the low tolerance of Cypriots for inevitability, it is better to have detailed and objective data when giving feedback, and it's best to prepare a backup plan, which can improve the satisfaction of each other's enterprises and the work efficiency of both sides.
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