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Introduction

British Airways is a multinational corporation and airline company that has been on the market since 1974. The airline has its quarters in the Heathrow Airport, London and has the second largest fleet in the UK.
BA is one of the few airlines that had a supersonic passenger aircraft and the flights between JFK New York and Heathrow generated the biggest revenue ever annually. Until 2001, British Airways had the biggest numbers of passengers, and it was the world’s favourite airline. During Covid-19, BA had to let go of 12,000 members on staff but faced major shortages in 2022 when the number of flights increased drastically, Experts predict that BA will take several years to return to its previous revenue and performance.
This paper will evaluate the impact of international financial management on British Airways airline and challenges the company can experience in different financial markets. We will look at the theories involved in the development of international financial management and assumptions will be made by analysing several empirical evidence from previous research in the field.
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Figure 1. British Airways Business Model (2022)
The Dividend Distribution Policy of British Airways

According to Ozturk (2022), airlines must comply with the International Financial Reporting Standards (IFRS), which leads towards consistency in financial reporting agendas because their country of incorporation or the stock exchange where they are registered need them to do this. Historically, main technical progresses arose during the advanced phase of the airline industry, including the opening of jet aircrafts for commercial use in the 50s, and the development of wide-body jumbo jets in the 70s. Starting from 1978, the economic deregulation of airlines has been in effect leading to price efficiency, operational productivity, and competitive actions impacting the local air travel and the on-going growth of an extremely aggressive airline industry. The airline industry has its own unique features, such as high growth rates but low levels of profitability, highly competitive, monopolistic or oligopolistic, and capital-intensive structure (Ozturk, 2022).
Before evaluating the dividend policy of British Airways, we must understand who the stakeholders involved are, is their fleet owned or rented, what is the revenue historically, and many other aspects that can impact the choice of the organisation. According to Baker and Weigand (2014), the role of management is to build value for stockholders, precisely to exploit shareholder prosperity. Many researchers state that dividends affect shareholder wealth which is reproduced in the fundamental worth of the firm’s stock. In studying dividend policy, experts usually use two main approaches. The first one uses statistical investigation of published economic data to test different theories about dividend policy and the second one uses survey methods to find primary data about dividend policy from financial managers and other members of the organisation. British Airways has announced in 2015 that the company is restructuring after encountering huge loss since acquiring Iberia in 2011 and started paying a dividend of 10 cents per share, which is still the case in 2022. The organisation is determining each year what the dividend will look like, and different factors will be analysed, such as group earnings, on-going cash supplies and forecasts of the group and its functional organisations, quantities of distributable assets and efficiency of upstreaming opportunities, dividend exposure, and its target to allocate consistent returns to its shareholders in the long-term (IAG, 2022).
The Efficient Market Hypothesis Theory

The efficient market hypothesis (EMH) states that all possessions of an organisation are always priced justly and accurately, and the industry sets a fair market worth on trade. An efficient market is one where all prices recorded on exchanges completely reveal their true and only value, therefore it is impossible for investors to beat the market and benefit from price inconsistences between the market price and the stock’s real value. The efficient market hypothesis can be manifested in three different forms, relying on how effective the markets are, and which data is the concept recognising.
1. The first form it can take is strong form efficiency, which is the EMH’s purest form, and it is an assumption that all stock prices listed are fully accurate. This means that current, historical, public and private data could all affect the asset’s price, because it reflects its actual value. 
2. The semi-strong version of the theory suggests that only present and historical public information is counted in the listed share prices, however the private data is not. It is considered the most suitable form of efficient market hypothesis, and there is proof to support the claims, as most capital markets in developed countries are semi-strong efficient, including British Airways.
3. The last form is the weak market efficiency, which is also described as a random walk theory and claims that shareholders cannot forecast prices by examining past events because these are entirely random as well.
According to Melkiel (2003), the logic behind the efficient market theory is that if the flow of data is unhindered and instantly replicated in stock prices, then the price change will reflect only in the news of that specific day and will not be impacted by the price changes of any other day. British Airways shares can be found on the London stock exchange market and the organisation uses a mix of demographic and psychographic subdivision strategies to recognise and classify important elements of the market facilitating the evaluation of each segment of customers in the company. The airline has the third largest revenue in the world, and the second in Europe, which reflects that their strategies are working. During the years, the company has improved many aspects, such as their infrastructure, sustainability, and opportunities. 

Methods of Appraising Projects
The development of an organisation is highly impacted by projects and new implementations happening. British Airways is one of the largest airlines in the world, operating in 80 countries and having a fleet bigger than 300 aircrafts. The airline industry has always faced a multitude of challenges and profit loss due to many reasons, the most recent one being a global pandemic. However, the company managed to bring their revenue back to normal and new projects are on the way. 
There are a few project appraisal methods, such as economic, financial, or market analysis, but companies can also use technical or managerial competence. In achieving good results on projects, organisations often use a mix of the above. British Airways is currently focused on improving environmental sustainability on air travel, and their latest project is the BA Better World. The project aims to tackle climate change and have presented their plan of introducing net zero carbon emissions by 2050, but also to reduce waste, minimise aircraft noise, and eliminate single-use plastic. From a financial point of view, the prices on aviation fuel have increased drastically, and these projects will save the airline money, but also help the environment. If we look at their managerial competence, the organisation supports a diversity and inclusion culture, and encourages gender equality, especially in management roles.
Market analysis is another important analysis conducted by the business, by evaluating their competitors, finding possible market for the products or services, analysing historical productivity of similar services, and keeping their stakeholders content. The main group of stakeholders in an airline industry is their customers, as we have seen during the COVID-19 pandemic. The revenue is based on the services provided, and when these services or goods are not sold, there is no profit. Customer engagement is a vital part of any service provider development. The airline is well known for its competitive prices and offers a range of online services and memberships that attract and keep loyal customers.
The importance of technical feasibility cannot be stressed enough in the airline industry. Technical feasibility describes the competence of the planned plant and equipment to create the product within the agreed norms. BA has maintenance sites that are always opened on four main airports, including Heathrow Airport.
Conclusion
After researching different sources, it can be concluded that stock prices plus amassed dividends reduced at the risk-free rate should follow a martingale procedure under the risk-neutral or an equal probability extent (Timmermann & Granger, 2004).
One of the main factors contributing to the development of the airline are stakeholders and investors. One of their biggest alliances is Iberia and the Group has several antitrust immunised joint businesses that aid each other across different departments. They have partnered with other big airlines across the globe, such as Qatar Airways and American Airline, and are now able to offer a bigger range of services to their consumers. Given its experience of being on the market for longer than a century, the multinational corporation has specific channels of distribution, strategies, promotional offers and implemented technology that are available for customer’s convenience.
As forecasted by experts, BA might need a long time to produce the same revenue as before 2019, however, it seems that the organisation has more projects in mind that might develop the airline in long term, and the focus of the industry is environmental sustainability and avoiding global climate changing.
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