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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
Page load time directly affects user adventure. When opening the website Highfieldedgbosto.co.uk , it loads less in 5 seconds which is a satisfactory effect. A fast-loading website encourages users to come back in the future.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The site is well organized, and the customer easily finds the information they need. The website contains multiple sub-pages that are structured and facilitate customer orientation. The main menu at the top of the site includes sections such as food and drink, book a table, private dining, rooms, contact.  


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the customers can quickly book directly via the website highfieledgbaston.co.uk. There is a button on the home page ‘book a table’ or ‘book a stay’. The online form is easy to use - select a date,time and number of guests. For further questions or special occasions, the customer’s contact by email or by phone number 0121 227 7068.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website is well organized and has all the factors-information that is important for good website and quick loading, products and price,service,address,photos,seasonal menu.
The only thing they could add is a short video showing the atmosphere at events, cooking ot tour of rooms, which would contribute to visual contact.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The general ideas of vertical layouts,finger-friendly buttons/text on mobile,horozontal menus and higher-resolution images on desktop are common across many web design guides and articles,

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The site has photos of the exterior, dishes, and rooms, visually presenting the atmosphere of the place, and helping visitors imagine the experience, The colours are warm, creating a feeling of cosiness. There are no videos on the website.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
Highfieldedgbaston.co.uk does not use an online chat function. Online chat is not available. Instead, it offers standard contact -telephone, email, Facebook ana Instagram messages.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The website includes working links: Facebook, Instagram, and Twitter which provide a socially rich atmosphere- photos,video,making is effective for a business.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:Throungh the website, customers can view available room, locations and photos. There is a contact form and/or phone number through which customers can do request additional information.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Current customers review of the food and atmosphere can be found not on the website, but on TripAdvisor.com., OpenTable.co.uk, Booking.com. On the website Highfieldedgbaston.co.uk, customers can leave feedback, which will enter them into a monthly prize draw for a chance to win a 100£ voucher to spend in the pub. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service on website highfieldedgbaston.co.uk is presented in a high-quality manner through stylish web design, professional photos, detailed menu descriptions and convenient bookingoptions.Yes , i would recommend the service-it seems reliable and well structured


	 Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The website Highfieldedgbaston.co.uk present actual prices of menus on online pages. The menu is seasonal and varied and is designs to suit all tastes and preferences. There is a children’s menu and allergy information about the contents of the dish.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.restaurants in Edgbaston

	
	2.hotel in Edgbaston

	
	3. pubs in Edgbaston

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when I type these words into Google, Highfieldedgbaston.co.uk appear in the top ten websites.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Nowadays, the availability of the Internet facilitates everyone’s needs. It allows users to receive the information they seek very quickly and easily. Websites have become mandatory when establishing a company. They have become a mirror of the offered product. Many times, if a user is not satisfied with the way of reflecting and presenting the information, they do not take the next step, namely purchasing, booking, or another type of need. It only takes the user a few seconds to form an opinion.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
A good website should inspire trust, as a direct reflection of the business and the people who manage it.to be useful to a consumer, the business, and the people who manage it. To be useful to a consumer turns into a necessity, the vision speaks to reputation and image. It must reflect the spirit, values, and goals of the company.
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