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[bookmark: _Toc50412733]ABSTRACT
The report focused on the current perspectives of the tourism industry in Nepal which motivates the entrepreneurs to starts up their business in the field of travel and tourism sectors in Nepal. This paper includes and discussed about the support system and marketing strategy that should be used by “Access Nepal tours and travel” for the organizational growth and development to enhance their business in the tourism sector are also mentioned below. Moreover, the importance of unique selling propositions had been discussed below to discuss its impact on growth and development in the marketplace.  
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1.0 INTRODUCTION
Entrepreneurial firms are operated to create develop new technologies and sustain industries and markets that plays a significant role to support the economic growth of the country (Megginson,2004). Yet, these firms often need a considerable amount of finance and funds to grow sustainably in the marketplace. The paper had clearly examined the support systems that had been widely appreciated in the starts up business along with the marketing approach for start-up business. Evaluations of Unique selling proposition had been discussed to make the firm’s better than competition.



[bookmark: _Toc50412735]2.0 SUPPORT SYSTEMS FOR BUSINESS
The newly established business often needs a considerable amount of finance or funding capital to sustain the growth and productivity of an enterprise (Entrepreneurial finance: new frontiers of research, 2016). To start a business, some form of investment provided by friends, families, or financial institutions is usually required at the outset (Meckin, 2011). The many travels and tour business used their savings, credit, or loans from different banking institutions and they have multiple choices about how to collect finances for the business and easily apply for a loan to different financial institutions (S. Kevin 2017.)Most of the start-ups in Nepal are facing difficulties to operate and run their business successfully in the market due to unable to support the inadequate documents in the banks to support their loan applications (Bista, 2016).

[bookmark: _Toc50412736]2.1 Personal source
According to data examined by Fundable, 57 percent of start-ups are funded by the entrepreneurs’ savings or credit (Barringer, 2015). Families and Friends are the quicker and cheaper sources in terms of funding and finance including the interest and repayment terms, however, entrepreneurs can face a pressure and stressful situations, if a business gets into difficulties (Barringer, 2015).  Therefore, Access Nepal Travels and tours are using the source from one of the family members of investors who already had been a successful entrepreneur in the field of tourism in Nepal.

[bookmark: _Toc50412737]2.2 Commercial Banks
To recover the needs of capital in a start up a business, the first place to search outside funding is the local commercial banks (Brooks, 2010). There are many financial institutions in developed nations that are engaged in the flow of funds to develop financial markets like Insurance companies, Investment banks, credit unions etc. Banks loans are one of the major sources of money for start-up companies at the early stage of business to grow and develop in the marketplace (Peavler, 2016). However, Nepal, being a small developed country, NGOs ,INGOs, Cooperative banks, finance companies are being the major source of funding to starts up the business (NRB, 2016). 
Recently, the government of Nepal had announced that they are providing capital grants of 5 million for starts up Innovation through the National Planning commission. This was an open proposal to any inventor, entrepreneur, businessmen, individual, or organization with the latest knowledge, skills, and abilities. This Start-Up Grant not only aims to entrepreneurship but will also encourage students to starts up a new business with ideas and knowledge that could potentially benefit the country (Aryal, 2020).

[bookmark: _Toc50412738]2.3 Small Business Administration 
When the situation arises of  start-up business not meeting meet the criteria of bank loan, SBA can be the right and appropriate alternatives to fit in the high powered competitive market that support the small business to provide the bank loans (Boove,2015). The loans are for small businesses that are unable to secure financing on reasonable terms through normal lending channels. 

[bookmark: _Toc50412739]2.4 Venture Capital
The amount that is invested in venture capital firms in starts-ups with exceptional potential growth can be defined as venture capital. Venture capital is extremely well connected in the business world therefore; the business can have useful contacts with a large number of buyers, suppliers, government representatives, and so on (Barringer, 2015).

[bookmark: _Toc50412740]3.0 MARKETING AND GROWTH
Many start-up businesses cannot survive in the market for a long period time, if they cannot face challenges and risks when their competitive and political environment changes. Many entrepreneurs want to position themselves around successful business leaders around the world. Likewise, Access travels and tours businesses will be implementing various strategies to face the challenges and adapt to the new business environment in a market (Group, 2018).
     An important marketing strategy that Travels and Tours will be adopting is discussed below:

[bookmark: _Toc50412741]3.1 Content Marketing
Content marketing is all about delivering the content to your audience that is being searched or seeking by the customers in the market (Mellor, 2009). The marketing techniques to distribute relevant, valuable, and consistent content to attract or acquire potential customers are defined as Content Marketing (Steimle, 2014). The company needs to ensure the right consumers at right place at the right period time .Developing content means attracting potential customers to your business to create value. Five elements of Content Marketing that starts up a business can implement in their business to grab more numbers of clients and customers towards their business (VanDusen, 2017).
     
[bookmark: _Toc50412742]3.1.1 Email marketing:  With emails, access to Nepal travels and tours will be able to engage its existing customers as well as to bring new ones through valuable offers you provide in your emails. An appropriate email campaign can be conducted by a brand that helps to keep their customers up to date with the business news and discounts.
[bookmark: _Toc50412743]3.1.2 Video: Video can be really useful for travel and tour business. Nowadays, YouTube has been the most popular media in the context of Nepal as everyday watching and dreaming video has been uploaded.
[bookmark: _Toc50412744]3.1.3 Webinars and Workshops: Through the webinars and workshops campaign, the customers can interact with the companies and ask their unanswered questions about the tickets, packages, discounts, accommodations, cuisines, and all. Recording on those activities can be done through this medium; as a result, the company can easily reach its target audience.
[bookmark: _Toc50412745]4.0 UNIQUE SELLING PREPOSITIONS
USP plays a significant role to create a meaningful way to advertise its products and services differentiated from the competitors and encourage people to buy the product (Bao, 2002). Access Nepal is not just the travel and Tours agencies that just guide individuals or groups of individuals to explore certain places within the country and educate the indigenous peoples. Access Nepal travels and Tour agency will understand its target market and their needs, and then developing your offer in such a way that it meets those needs perfectly.
Some of the Unique Selling points of Access Nepal Travels and Tours are discussed below:

[bookmark: _Toc50412746]4.1 Domestic Tourism: The proper planning, marketing, infrastructure development, and holiday package for local visitors can give a good boost in terms of the tourism industry in Nepal which to date focusing only on foreign tourists. It will be mainly focusing on domestic tourism to educate the indigenous people about the cultural places which they are illiterate about within the country.


[bookmark: _Toc50412747]5.0 CONCLUSION
The entrepreneurial venture represents the most important vehicles to support the economic growth of the country. However, to grew and support the newly starts-up business, financial sources are the most significant ones (cessar,2004). A wide appreciation of support systems along with the marketing strategy that starts-up can adopt to extend the enterprise around the world and achieve the objective. Therefore, right marketing policies, and proper management as well as choosing a favourable support system in business are the key point for the entrepreneur future to succeed in the starting phase of their businesses.
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