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Business is one of the ways to serve people, solve problems and make lives convenient. In this era, doing business sustainably has become a challenge (Ortiz-de-Mandojana and Bansal, 2015). The main motive behind doing business is making a profit out of it and increasing the wealth of the founders or investors or owners. As time passes, the way of doing business and business ownership has changed. Previously, businesses happened in physical stores and now there are big companies whose business is based on the internet. Besides, the ownership of business changes. Traditional proprietorship and partnership businesses have become a company or startups (Hurwitz, 2016). Whatever the reasons or the form of ownership a business may have, the presence and conduction of business benefits people, society and the country. As the people make money from businesses, they get rich and their standard of living developed. As a result, a society develops. Rich peoples help the poor community with different opportunities and services. As well, businesses employ a lot of people (Booker, 2013). The tax revenues increases. Consequently, the economy of a country becomes flourished. This is why business is considered one of the powerful engines of an economy. However, in recent times, sustainability has become a great concern in businesses.  Financial, social and environmental sustainability should be taken into account while doing business. In this case, establishing a company with an opportunity to grow is tough. The report is on a business plan that shows different aspects of doing business. The proposed business plan has considered people’s health and benefit and environmental sustainability.
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As mentioned in the introduction that sustainability has become a great concern nowadays, and the proposed business is also about ensuring sustainability (Clegg, 2014). But before stating about the business, the history of the business should be explained. There are lots of drinks around the world with different flavours, ingredients and purposes. Soft drinks, hard drinks, energy drinks, refreshment drinks and so on. All the drinks have several tastes and flavours that target separate groups of people. Besides, the packaging of such drinks is made of plastic bottles, plastic cups, glass bottles and so on. Plastic is one of the most harmful materials on the earth because it does not mix or dumped with the soil. Plastics are impossible to decompose or take too many years for decomposing (Oxlade, 2012). In the meantime, plastics spread or emits harmful greenhouse gases on earth which is one of the reasons for ozone depletion and global warming (Miller, 2013). The founders of the company are very much aware of this situation and want to do something to stop the use of plastic bottles. Because relying only on the government cannot stop the use of plastics. Governments have banned plastics but still, it is used in everyday life. Businesses and consumers should take the initiative to stop the use of plastic. This was the main motive of the founders to start a business. The five friends wanted to do something that can be profitable for their economic growth and career development as well as it can benefit the society and environment (Fowler, 2017). The founders strongly believed that if their business has become successful, more people would get encouraged to start businesses like their way of motivation. Also, they would be successful in decreasing the extent of global warming by reducing the use of plastics. However, the name of the proposed company is A.M.A.S.K. It is named after the first letter of the names of the founders. Five founders in this business equally founded the company. As a result, the number of shares of each founder would be the same (Brigham, Ehrhardt, Gessaroli and Nason, 2018). It would be a manufacturing company of energy drinks. But it would not be the energy drinks available in the industry. The differentiation of the company among all companies is that the proposed company would manufacture natural and harm-free energy drinks. There are hundreds of harmful energy drinks on the market that have numerous side effects on health and the environment. The proposed energy drink would be produced with natural ingredients that boost up the level of energy of a person instantly. In nature, there are such sorts of ingredients found such as matcha, collagen, coffee beans, green teas and so on. These ingredients would enhance the glucose level in the human body and freshen up and energise the body instantly. But there are also such brands and companies offering natural and harm-free energy drinks. The difference between the proposed company with the other companies is in the packaging of the energy drinks. As previously mentioned, energy drinks are served in plastic bottles, cans and glasses. A.M.A.S.K. would serve the energy drinks in bamboo-made bottles. Bamboo is a natural element which is not harmful at all. Besides, bamboo can be used in different ways. Bamboo has several uses such as crafts, furniture, clothes, ornaments of garden plants, fabrics and so on. Besides, it can be used as food too. Bamboo is used to cook food. Numerous restaurants cook rice or other foods in bamboo through bamboo boiling and other techniques. For the proposed company, bamboo is now going to be used in the packaging industry as bottles. Bamboo is a cheap source of packaging compared to plastic packaging because bamboo can be found easily in nature. In addition, the motives of the businesses should also be cleared at this stage. The proposed company and the founders are very concerned about sustainability. The business is designed in a sustainable way that fulfils the requirements and the pillars of sustainability. It is known that there are three pillars of sustainability including environmental sustainability, economic sustainability and social sustainability (Jackson, Carter and Figg, 2016). The proposed company would care the environmental sustainability in business since the products and packaging are natural. It would also consider economic sustainability through a feasible business plan that would create a demand for a long time and can serve the consumers (Landrum and Edwards, 2019). As a result, the economic sustainability of the business, founders and the country can be attained. Thirdly, social sustainability is also considered since the products would serve the community in society and are designed acceptably in society. The business would be capable of contributing to the achievement of sustainable development goals. The United Nations has announced 17 sustainable development goals. Those are known as SDGs in short forms. The third SDG is about good health and well-being. To ensure good health, people must consume healthy food and drinks. Here, the company would work to attract customers to buy healthy and natural energy drinks. Thus, the company would be able to contribute to achieving sustainable development goals. Furthermore, one thing must be mentioned about the delivery of the products. The proposed business is about manufacturing healthy and harm-free energy drinks with bamboo packaging. But the drinks would not be delivered through dealers or retailers or wholesalers. The company itself would market the product and directly sell the product to the consumers (Christopher, 2020). It would be very difficult for a new company to conduct all things without any help from intermediaries. But there are several reasons to do so. Firstly, the company is very careful about packaging. Due to the exchange of products in the intermediaries, the products may damage. It would cause a huge loss for the company and it would bring defame the company. Secondly, there is a chance of copying the packaging idea by the competitors in the market. As a result, the company would avoid dealing with intermediaries. The final reason for direct sales is to get an idea about consumer demand, get to know about consumer perceptions of the product and company as well as about consumer suggestions (Christopher, 2020). It would enable the company to get exact ideas from the consumers. However, the orders would also be taken on websites, messages, and phone calls about the drink. There would be both a physical store and an online platform for selling the product. The company would establish health shops in localities, near schools, near stadiums, near gymnasiums, swimming pools, near beaches where people need energy drinks most and where there is a gathering of people. Because it would assist to address a lot of consumers at a time. However, doing business with sustainable products would increase the demand in the market and the company is hopeful to be profitable (Aagaard, 2016). Besides, the company would be unique in the packaging of energy drinks. The unique packaging and direct selling strategy of the proposed company would aid in earning profits and participating in the sustainable development goals.  
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The company aims to provide harm-free natural energy drinks along with sustainable packaging. The main aim of the business is to help the government and other entities to stop using plastic products and encourage people to lead sustainable lives. Being environment-friendly and leading a sustainable life would solve lots of problems for people. Attaining sustainable development goals would lead the country and community to another level to step forward to a better environment and society (Issa, 2015). The motive of the business is to make a profit and maximise the wealth through doing business sustainably and helping people of the society to stop using plastics and encouraging using recyclable or reusable products (Rodenburg and MacDonald, 2021). 
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The five objectives of the proposed company are as follows.
· To do business sustainably and fulfil all the criteria of sustainability.
· To aid people in stopping the consumption of harmful energy drinks.
· To help the government in stopping the use of plastic materials in daily life. 
· To encourage people to use environment-friendly products.
· To contribute to attaining SDG3 (good health and wellbeing).
All the objectives are set by the founders with great hope and vision to become profitable in business and successful in their intention of sustainability. 
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Visions are the long-term business goals of a company or a long-term state of glorious position of the company (Griffin et al., 2014). It takes a long time to achieve the vision. Vision can be considered the ultimate purpose of the business. Every company has a vision and the proposed company is not an exception. The proposed company’s vision is to deliver harm-free energy drinks to consumers using unique and eco-friendly packaging and stop the use of plastic materials and encourage the consumers to lead a sustainable life to achieve the sustainable development goals. 
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The mission is not like the vision. The mission is based on the vision. The mission is the short-term goal of the company. According to the vision of the company, a company prepared a mission. There can be several missions of the company. Missions are accomplished one by one. Completion of one mission leads the company to move to another mission (Griffin et al., 2014). Besides, missions can be changed from time to time according to the plans and situations that arise in the company or external factors such as the economy, policy changes, changes in trends, demands, fashions or tastes (Rowcliffe, 2019). To achieve the long-term vision, there are several missions of the company. The missions of the proposed company are listed below. 
· To launch five flavours of energy drinks in the second year of operation.
· To open health shops in 100 locations within the third year of operation.
· To achieve breakeven within the second year of operation.
· To increase the percentage of the profit at 3% yearly from the fourth year of operation.
· To increase the market share gradually at a 2% rate yearly from the fifth year of operation.
· To increase the demand for bamboo-packaged energy drinks in the market.
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