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Concrete experience
I start the presentation by explaining why language skills are important in the hospitality business. I also mentioned that Diversity Hotel & Spa London values people who can speak multiple languages. As I learn more about speaking multiple languages, I get excited about how it can help with customer satisfaction, global competitiveness, understanding different cultures, and solving problems.
[bookmark: _3q5olqx4p1zx][bookmark: _Toc148647753]Reflective Observation
Upon assembling the presentation, I observed that the information covered a wide range of topics. It began with an explanation of the necessity of language skills and cultural awareness, followed by the advantages of multilingualism in a hotel (Christiansen et al. 2020). This stage of the process taught me the importance of language abilities in the guest experience. I was astonished by the concrete information I discovered, such as how multilingual staff may boost communication and client satisfaction while also promoting a welcoming atmosphere. I also observed how this may provide a worldwide competitive edge, as well as how it can improve cultural understanding and problem-solving.
I felt a sense of satisfaction as I contemplated how well the presentation flowed from one significant point to the next. It seemed to me that these insights were not only educational but also motivating for the hotel staff, emphasising the real benefits of developing language awareness abilities. It would not only make the hotel more competitive, but it would also help improve its reputation as a diverse and welcoming environment for customers (Maheshkar and Sharma, 2018).
[bookmark: _nqomvi9wc9xt][bookmark: _Toc148647754]Abstract conceptualization
Looking back on my experience, I learned that language awareness is not just about knowing how to speak different languages; it is also about understanding the cultural differences and hidden meanings that come with each language. This information may have a big influence on customer satisfaction and the Diversity Hotel & Spa London’s reputation. The hotel may differentiate itself in the global hospitality environment by recognising and appreciating the variety of its visitors (Abramson and Moran, 2018).
My presentation’s outcomes were also clear to me. It is not just about teaching language skills, but also about instilling in the workforce a larger sense of cultural sensitivity and professionalism. This technique may significantly minimise the likelihood of misunderstandings and miscommunications, resulting in a more peaceful visitor experience.
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After finishing the PowerPoint presentation, I realized that the knowledge I gained from it was not just theoretical; it actually has real-life applications. The hotel industry is very competitive, particularly in a London city. I could see myself actively supporting and pushing for the development of language awareness abilities among the staff of Diversity Hotel & Spa London or other similar facilities in the future. I saw the need of training programmes and continuous cultural sensitivity activities in ensuring that hotel employees can successfully fulfil the different demands of their guests.
I also realised that this presentation was about more than simply academic learning; it was about driving change and enhancing the visitor experience. I want to contribute to making London’s hospitality business more welcoming and inclusive by actively applying these ideals and encouraging others to do the same.
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