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	Student Number
	2441106
	Student Name
	George AdrianCiupea

	

	Website Chosen 
	Suited Cars

	Insert hyperlink to website
	 https://www.suitedcars.com/

	

	Evaluation

Respond to each question 

	Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 



	Answer: The Suited Cars website loads quicly on both desktop and mobile.pages open instantly .There are no heavy graphics or animation slowing anything down,so the site feelslight and responsive .Overall,users can move between sections moothly ,withch helps create a strong first impresion,especialluy for costumers who may be brosing in a rush or from mobile device

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 



	Answer: The site has  a simple structure with a clear top navigationbar linking to serices,pricing,contact details and booking.There arenttoo many sub-pages,which keeps things easy to follow.Costumers can move between areas quickly  and the layout stays consistent across the site .The”BOOK NOW” AND “GET A QUOTE” buttons stands well,helping users find the most important action without having to search around



	Question 1c - Can a customer make a booking via the webpage? 

 

	Answer: Yes ,costumers can make a booking directly through the online form. It asks for journey details,timing,pick-up information and contact details.The form is straight forward and dosent overwhelm the  user with unnecessary questions.This makes online booking practical foor both new and returning costumers ,especially those who prefer digital communication over pone calls



	Question 1d - What improvements could be made to the usability of the website?



	Answer: The site wouldbenefit from clearer pricing information belorecostumers subnit a booking request.A liveavailability checker or instant quote tool could also speed things up. Some pages contain blocks of text that might be easier to read if broken up with icons or short visual elements.A fixed navigation bar on mobile would also make brosing more convenient ,particularly during the booking proces.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 



	Answer:The website has  clean and professional look,mainly using dark colors and sharp vehicle images .it feels polished on a computer,where the spacing is wider and the images stand out more.On mobile,the layout stays tidy but becomes more compressed ,which requres more scrolling.Despite this both version remain attractive and give off a strong premium feel. 



	Question 2b -  How does the website use imagery, video and colour? 



	Answer:Large photographs of vehicles are used to highlight the quqlity of the service .The dark color palette supports a luxury brand imageAlthough no video content appears on the homepage,the images are clear and well-chosen ,helping costumers understand the level of service being offered .The visual style stays consistent throughout the site,which gives it a reliable and professional tone.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 

 

	Answer:The website does not appear to use an online chatfeature. Cotumers can contact the company through forms or by phonr,buut live chat tool could make the communication faster.It would allow visitors to ask short questions instanly,which could reducehesitation and make the website feel more interactive.Adding one could help support costumers  who prefer quick responses.



	Question 2d – How effective are the social media links on the website?



	Answer: 

The social media links are easy to find and give users a way to see updates, rewiews and costumer interactions.They help bild trust by showing the company s wider online activity.However ,the links couldd be more visually engaging or include social media previews on the homepage.Even so,they provide a useful extra channel for costumers wanting reassurance before booking

	Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?



	Answer:The services are clearly explained ,with dedicated sections outlining airport transers,business travel and chauffeur services.Each page briefly describes what costumers can expect,which makes it easy to understand the company focus.The information is straight forward ,and there s no unnecessary detail that might confuse visitors.



	Question 3b -  How are customer reviews made available? Are these up to date? 



	Answer:The website includes positive costumer reviews and links can be found.These reviews help reassure new costumersabout reliability and professionalism.While the revviews are useful,they could be refreshed moree often so the feedback reflects recent experiences and strengthens trust futher.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 



	Answer: The site highlights premium vehicles,professional driversand a focus on punctuality.The clean design and strong photography contribute to a sense of high quality.Someone might recommend the service becouse it appears relible,comfortable andsuitable for business or airport journeys .The emphasis on profesionalism helps support the company reputation.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 



	Answer:Prices are not displayd clearly on the website andcostumers typically receive a personalised quote through the booking form.This may be intentional as costs vary depending on location,vehicle choise and time of travel.The company might prefer custom quotes to appear flexible or competitive.Evenso,showing exaple prices could help cotumers understand expected costs.



	Section 4 – Searchability



	Question 4a - What three words would you type into Google to find this type of service? 
	1.Airport transfer

	
	2.Chauffeur service

	
	3.private car hire

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 



	Answer: Using general search like”airport transfer”or “chauffeur service” The Suited Cars website does not consistently appear in the top ten Google results because these are very competitive keywords.More specific searches ,including the company name or location ,producee better rankings.This suggests the site could improve its search engineoptimisation.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites still play a major role in UK businesses because they act as the main source of reliable information.Costumers expec to find contact details,reviews ,pricing and booking options in one place.Even though social media is popular ,many people prefer the clarity and structure hat a website provides.It also helps a bussines appear trustworthy ,especially when costumers are comparing copanies or spending money on essential services like travel.A professional website supports branding,helps a company costumesrs to acces information at any time.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 



	Answer: 

One helpful improvement would be the addition of an instant-quote tool.Many transport companies nowwuse automated pricing calculators because they give costumers an immediate idea of cost  without needing to wait for a reply.This could reduce hesitation,especially for users comparing several companies at once.It would also make the booking procesess feel smoother and more transparent.Adding an instant-quote feature would modernise the site and improve costumer confidance while still allowing the company to offer personalised adjustements if needed.


