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	Highfield Town House Hotel

	Insert hyperlink to website
	https://www.highfieldedgbaston.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:
The website loads quickly with minimal delay. Pages respond smoothly, ensuring users can access information without frustration. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website contains several sub-pages such as menus, booking, events, and contact information. Navigation is straightforward through a clear menu bar at the top, allowing users to jump easily between sections without confusion.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:
 Yes, customers can make bookings directly through the website using an online booking form.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Adding a search function would improve usability, helping users find specific information quickly. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
 The webpage is visually appealing with a clean, modern design. On mobile devices, the layout adapts responsively, maintaining readability and navigation ease. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website uses high-quality images of the venue and food to create an inviting atmosphere. Colours are warm and consistent, supporting the brand’s identity. Videos are not prominently featured.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 
No online chat tool is present on the website. Introducing this feature could improve customer support by providing instant answers and boosting interaction.


	Question 2d – How effective are the social media links on the website?


	Answer: 
Social media links are clearly displayed, encouraging visitors to follow. They lead to active profiles, helping to build community and keep customers updated.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
 Services like dining options, private events, and booking details are clearly outlined on separate pages. The use of menus, descriptions, and event information effectively communicates what customers can expect.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: 
Customer reviews are not prominently displayed on the site. The company links to external platforms like TripAdvisor for reviews, which appear current but integrating reviews on the site would improve trust.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
High-quality service is implied through professional site design, detailed menus, and emphasis on fresh, quality food. I would recommend it for its reputation, ambiance, and convenience of online booking.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:  
Prices are clearly displayed on the menu pages. They appear reasonable and consistent with the quality and ambiance suggested by the website. The transparent pricing helps build trust and allows customers to make informed decisions before booking or visiting.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Edgbaston pub

	
	2. Restaurant Edgbaston

	
	3. luxury stays Birmingham Edgbaston

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, the website generally appears in the top ten results for these searches.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites remain essential for UK businesses as they provide a central platform for information, branding, and sales. They build credibility, improve customer access, and integrate with social media, supporting growth in a digital economy.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
One recommendation for improving the website would be to make the restaurant’s name or title more visually prominent on the homepage. Currently, it can blend into the background or be overlooked. A clearer, bolder heading or branded logo at the top of the page would enhance recognition, strengthen brand identity, and immediately communicate to visitors where they are. This simple design improvement would help with usability and overall first impressions.
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