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Introduction
The term "community engagement" describes collective action for societal good. It involves the contributions of a large number of individuals based on geographic division, shared interests, comparable circumstances, and similar mindsets in order for them to assist those who are experiencing any problems or concerns (Neuhaus, 2018). It fosters interaction between individuals, groups, and various community members. Participating in the community can help bring about improvements that improve society. Age UK, a UK organisation with headquarters in London that was established on April 1, 2009, is the source of this study.  It is a renowned charity that was founded for elderly people. It aids in tackling the new issues affecting older individuals and their society (Age UK, 2023). This paper will describe how best practises were evaluated and analysed. Describe projects and programmes that use the ideas of community participation to the advantage of all parties. This report will also include the social media platforms that were used for outreach and project support. ways that are pertinent to encourage community involvement, diversity, and cooperation to support multiculturalism and sociocultural integration. Community members are educated using progressive methods.
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Age UK works to improve the lives of older people and keep their standard of living high in order to spread happiness among them. They help older people who are having trouble with life by keeping them company and giving them advice. Legal services, home elevators and stairlifts, personal alarms, funeral plans, and bathing solutions are just a few of the advantages they offer (Johnston and Lane, 2019). Age UK helps older people learn how to use technology to make their lives easy. Because they know how to use technology, they are independent and can do many things on their own. Digital technologies make it possible for them to talk to each other and easily share their ideas and thoughts. With the help of sites on the internet, seniors can have fun and live better lives. People who live alone may have less stress, anxiety, and sadness as a result of the support it offers.
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Age UK uses a number of ideas to help people more. So that the public gets the best service possible, this makes sure that all services are of the same high quality. Following are a few of the community participation tenets:
• Careful planning and preparation: Age UK is in a better position to guarantee that the requirements and preferences of older people are satisfied in a comprehensive and efficient manner if meticulous planning is performed (Silberberg and Martinez-Bianchi, 2019). It helps to clarify every action that needs to be completed and is a great assistance in doing so .
• Openness and learning: This ensures that ideas can be freely and unrestrictedly exchanged, which allows for the investigation of new points of view. With the assistance of new learnings, a variety of different community engagement projects can be carried out.
• Transparency and trust: Every method must to have a lucid beginning in order to maintain confidence and transparency. Age UK is committed to this community involvement strategy in order to provide a forum for the expression of different points of view. 
• Collaboration and a common goal: Age UK holds the view that it is essential to help and encourage individuals. It contributes to the best possible outcomes and consequences.  
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• Interacting with stockholders can lead to many fresh discoveries and insights (Reed and et. al., 2018). Age UK focuses on the experiences of elderly people to help them comprehend the circumstances and conditions. 
• Older adults can improve their decision-making abilities with the help of stakeholders. Age UK encourages improvement of the person so that they can develop themselves by making informed choices for themselves.
• By working together with stakeholders, Age UK members are able to build stronger bonds of trust and loyalty, which in turn helps them feel less lonely (Osborne, Nasi and Powell, 2021). Positive energy is eliminated, and harmony and peace are diffused.
• Stakeholder participation can control the danger of unfavourable attitudes and actions among elderly individuals affiliated to Age UK. Shareholders offer practical ways to combat negativity, which can help maintain social harmony. 
[bookmark: _Toc99793730][bookmark: _Toc141708218]Engagement with the help of social media
Users are more likely to get involved with social media because it has new and interesting features. It aids in quickly establishing connections between people from all around the world. Instagram, Facebook, YouTube, and Twitter are just a few of the social media channels that Age UK employs to interact with its audience (Muninger, Hammedi and Mahr, 2019). People can communicate with one another to exchange actions and information in order to better understand one another's attitudes and behaviours. Reduced boredom and despair are the effects of increased connectedness. Age UK uses social media sites to tell people about their ongoing projects, campaigns, and important information. Because of this, their stack leaders and experts in their field are more involved. It lets Age UK raise general awareness about the health and well-being of older people. They keep people informed regularly through social media so that they can support various charitable programmes. By effectively helping those in need, this can benefit society as a whole. People are educated so that they are aware of the social climate and current events. A big number of people are drawn to creative posts and ground-breaking content who can take the initiative to address the numerous issues that older people in society are facing (Carlson and et. al., 2018). Social media has the power to bring people together by effectively involving them in activities that Age UK manages.
Age UK has started a number of projects to help older people who use social media learn how to use technology better. The programme managers' vital decision to help with Covid-19 is a critical action. Through social media platforms, the elderly will be able to stay engaged by interacting with one another. According to Tan and Apisit-Isariyah (2018), social media has the ability to spread useful content and increase public awareness of the needs of older people. Many people become interested in certain content on social media that has been provided by numerous creative artists and illustrates when you will help the most to get the best results. It is the best way to talk to a lot of people at once from anywhere in the world. By posting content, many volunteers and other individuals express interest in age UK programmes. The must respond and give the other party time to understand their perspective. The more they include people, the more profit shareholders will receive. The age at which you must be aware of the following points is in that case:
Community participations: Community participation is one of age UK's main goals, and it is pursued to the greatest extent feasible. Older folks in this day and age often feel homeless and helpless because of society's or their children's immortal behaviours. As they mature, they encounter numerous issues that contribute to their dissatisfaction. The Age UK therefore offers a number of successful programmes to give people assignments and promote a healthy lifestyle. To assist its members in standing up for them in that situation, they employ various tools and techniques. Participating in social media is one way to attract more people to them. People of all ages are inspired by their activities, both young and old. So, Age UK needs to use social media methods by starting campaigns often and giving people the power to do the right thing when it will help them get the best results. It is the best way to talk to a lot of people at once from anywhere in the world.
Collaboration: The most important thing that aged UK should think about is how to work together. Collaboration is important if you want to get other people involved and get good teamwork and judgement. When a lot of people work together towards the same goal, they will always be very successful. To get other NGOs and programmes to join and work towards the same goal, the age you come from must improve its ability to work together by going digital.
Socio-cultural integration: The age UK is a community-based group that needs to be aware of how socially and culturally connected society is becoming. The needs to work in line with the values and goals of the community (Robertson, 2018). When society is happy, it will be easier for the group to reach its goals. Social media is a great way to control people's cultures and good thoughts. It is important to raise the bar for social and cultural blending, help people change how they feel about older people, and help them when they need it most. By displaying cultural values and societal demands on social media, the community may attract investors and stakeholders.
Multiculturalism: People want to live in multi-cultural countries where people still work together and help each other. They believe in multiculturalism, which strives for greatness and gets rid of bias based on values and beliefs. As a result, these ideas were shared with more people through social media technologies and techniques, which helped to close the wealth gap and improve people's knowledge of humanity (Pierce, Blanton, and Gould, 2018). This is taken into account by AGE UK when deciding how to help communities solve problems in the best way.
In order to inform community members about the internal and external elements that affect community development, community engagement practitioners need to take a forward-thinking stance.
Community involvement practitioners are important for getting a lot of people interested in an organization's plans and programmes. The must have a positive outlook on the future if they want to help people and society by giving the best advice and direction. A forward-looking plan simply means that community practise needs to teach people how to keep the environment healthy on the inside and outside. They need to know what's going on in the world right now with the things that affect community activities. Because of this, they will get active and stay out of trouble (Fernandez, 2018). So, you might need to be at least the following age to make better choices about both things:
Internal factors: These are the ones that have a direct effect on activities for the community. This talks about the organization's money and skill pool. Without these two tools, it is impossible to reach goals and objectives for community involvement.
External factors: To avoid an unfavourable company climate, consider how frequently political government and society interact with daily operations. The policies and strategies must be developed after considering all of the components that are necessary for them to function well.
[bookmark: _Toc141708219]Conclusion
The report's conclusion is that community interaction is an essential component of community programmes. More individuals are drawn in by its uplifting message for societal improvement. As a result, the study has described the program's goals and how effective stakeholder involvement may support them. As a result, the paper suggests using social media to interact with users and facilitate teamwork for efficient operation. Through social media, it is necessary to raise awareness of society's values and culture among those who are still unfocused on them. It helps older individuals build their confidence by interacting with others and talking about their perspectives on life. By receiving love in listen, they will lead a healthy lifestyle and experience happiness. In order to eliminate pointless burdens, promote equality, and promote humanism in society, community participation programmes are crucial.
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