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Topic Title: The Impact of E-Commerce Adoption on the International Growth of Small and Medium-Sized Enterprises (SMEs)




[bookmark: _Toc241862755]Suitable Title / Topic of the Proposed Research

This study examines the relationship between e-commerce adoption and international growth of small and medium-sized enterprises (SMEs). Attention will be paid to whether digital platforms and online sales channels help SMEs overcome traditional barriers to internationalisation and improve their access to foreign markets, and how.
[bookmark: _Toc241862756]Research Aim and Research Objectives
The aim of the research is to carry out a critical evaluation of how the adoption of e-commerce is affecting the global growth of the SMEs and in what ways do digital technologies assist their growth in foreign markets. 
The research objectives are:
1. To examine the relationship between e-commerce adoption and the international growth of SMEs.
2. To investigate how e-commerce enables SMEs to access foreign customers and markets.
3. To assess the influence of e-commerce adoption on SME export performance and international sales.

 Research Questions
1. How does e-commerce adoption influence the international growth of SMEs?
2. How does e-commerce enable SMEs to access new international markets and customers?
3. What relationship exists between e-commerce adoption and SMEs’ export performance?
[bookmark: _Toc241862757] Justification of the Research
SMEs contribute to job creation, innovation and wealth creation, but often lack the financial, managerial and technological resources needed to expand internationally. Digitalization facilitated opportunities for SMEs to overcome some of these disadvantages. According to the (OECD , 2021), SMEs can leverage digital technologies to boost their performance and overcome the disadvantages associated with being small.
E-commerce is particularly relevant to internationalisation as businesses can use their websites and digital marketplaces to connect with consumers beyond their home market. Nonetheless, SME adoption of international e-commerce has been uneven. European Commission (2021) data show that e-commerce of SMEs has enabled them to sell domestically more than internationally. Thus, the relationship between the adoption of e-commerce and international growth can enhance SME managers and policy makers in improving international r competitiveness.
[bookmark: _Toc241862758] Review of Literature
E-commerce may have an influence on the internationalisation of SMEs by lowering some of the classic costs and barriers to entering a foreign market. Tiessen, Wright and Turner (2001) find that e-commerce may open new international possibilities to SMEs. However, whether this happens or not depends on their organisational characteristics about technical capabilities, cultural capabilities and firm size. This implies that simply having access to this technology is not enough for growing exports.
More recent empirical evidence supports the growing relevance of digital capabilities.  (Jean and Kim , 2020) studied the use of internet technologies by SMEs for the purpose of internationalisation. The study found that platform and website capabilities were positively related to export marketing capabilities as well as export performance. Thus, e-commerce may help create international business not just by providing an additional sales channel, but by strengthening firms’ ability to identify international customers and serve them.
Resource-constrained SMEs may find online marketplaces especially important. The OECD established that online platforms provide SMEs with technology and logistical infrastructure, access to customers and business intelligence that allows consumers to interact across borders. In a similar manner, (Cassia and Magno , 2022) clarify that cross-border e-commerce offers SMEs a cheap and fast way to reach potential foreign customers, while giving an indication of foreign markets.
E-commerce and international performance have a complex relationship. In their study, Cassia and Magno (2021) demonstrate that IT capabilities led to the positive strategic performance and financial performance of cross-border e-commerce. However, they found that different export capabilities had varying effects on performance. According to their research, external capabilities may diminish the need for SMEs to develop extensive internal IT competencies. This is important because typically, SMEs have fewer resources than large multinationals.
Even with these benefits, it still faces obstacles, including shortages of digital skills, cyber security, logistics, international regulation, payment system and differences in consumers’ behaviour. According to (OECD, 2021) SMEs are generally behind large organisations in digital transformation. As noted earlier, there is evidence to suggests that e-commerce can facilitate internationalisation, but outcomes depend on organisational capabilities and the wider business environment. The goal of the research is to clarify whether e-commerce adoption leads to international SME growth. 

[bookmark: _Toc241862759]Methodology
A secondary-data research methodology will be used. There will be no collection of primary data, questionnaires or interviews. To analyse existing evidence about the impact of e-commerce adoption on SME internationalisation the study employs a secondary research approach which is both qualitative and quantitative.
Credible sources such as the OECD, World Bank, UNCTAD, government statistical databases, peer-reviewed academic journals and published SME reports shall be used for secondary data. The study will investigate e-commerce adoption, online sales, export participation, export revenue and international market activity. The relationship between digital capabilities, e-commerce and SME internationalisation could be further substantiated by peer-reviewed studies.
The study will apply descriptive and comparative analysis to identify and assess the relationship between e-commerce adoption and internationalisation through export participation, international sales and foreign-market scope. The literature analysis is also going to compare the results of the past empirical studies.
Suitable for Research. The availability of significant past and cross-country information makes secondary research appropriate. It is also inexpensive and allows for comparisons of evidence of various countries and periods. Nonetheless, limitations meaning each country has different definitions of SME, data-collection methodology differences and inability to control the original data-collection process. In addition, the association between e-commerce use and international growth does not mean necessarily mean causation since factors such as firm size, sector, resources and managerial capabilities may influence both.
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