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1. [bookmark: _Toc102248932]Introduction
Nowadays business environment is highly competitive and requires attention to every detail. For that reason, information is powerful and business have to make sure that right information is collected at the right time in order to be used. That will eventually assure achieving competitive advantage over the competitors. In that regards the new emerging technologies are enabling the business to process data and then make sense of it in order to be used. Business intelligence in particular is very useful for the business in that direction. It is a tool for extraction and analyse of “big data” that support the business in its planning and decision-making process.
Moreover, planning and decision making is depending on the collected information and so it is important that the business collect relevant information.
The following paper aim to access the significance of business intelligence in the business context. Specifically, review of the Malaysian business environment is evaluated. Through the examination of Lim and Teoh (2020) article the meaningful conclusions will be made upon
2. [bookmark: _Toc102248933]Review of Literature
This section will critically analyse and review ideas presented by various authors in their research articles. 
Lim and Teoh (2020), in their article "Realizing the strategic impact of business intelligence utilization", highlight some of the main concepts concerning business intelligence. According to Lin & Teoh (2020), business intelligence means the integrated management choices that change data, information and business insights into knowledgeable decisions that are impactful to organisations. Business intelligence can be utilised by organisations in combining information technology and management practices to achieve high organisational performance based on making well-informed strategic decisions. According to Lin & Teoh (2020), the key business intelligence dimensions are data, integration, analytical capabilities, decision-making culture, and content quality in business practices. The authors claim that the benefits of business intelligence can only be achieved if organisations integrate them fully and effectively into their operational processes. 
Moreover, Lin & Teoh (2020) suggest key benefits of business intelligence, including enhancing economic, environmental and social performance, specifically in Malaysian companies. According to the authors, companies utilise business intelligence to determine sales trends, achieve the set goals like reduction in costs, improvement of productivity and products, monitoring customer complaints and suggestions, and conducting market forecasts. Business intelligence boosts environmental performance by enabling strategic planning and improvement in organisational performance. The authors continue to state that it ensures that companies acquire a competitive advantage since they are offered analytical options that are useful in making organisational decisions. This is indeed true in that data-driven decisions are key in solving various organisational issues. In terms of strengthening social performance, business intelligence can be a useful tool in assessing the level of employee motivation and engagement. It also ensures that there is faster access and sharing of information. Lin & Teoh (2020) believe that public companies must engage in corporate social responsibility and business intelligence provides that chance. The concepts presented by Lin & Teoh (2020) in their article are true since the utilisation of business intelligence ensures that companies attain sustainability by strengthening social, environmental, and economic performance. 
Another article by Wieder & Ossimitz (2015) support the claims made by the above paper. The authors claim that business intelligence ensures that companies arrive at perfect managerial decisions. Some of the key points presented in their research are that business intelligence ensures companies make strategic decisions, identify trends and patterns, and improve the efficiency of operation and market forecast. The arguments presented by Wieder & Ossimitz (2015) in their research are true in that organisations known to incorporate business intelligence have better managerial decision-making and operational efficiency. 
El-Adaileh & Foster (2019) discusses successfully implementing business intelligence in organisations. The authors claim that organisations usually have large amounts of data either of poor quality or inappropriate and therefore useless in decision making. However, if the data is well organised then it can be utilised to enhance the decision-making process. While many organisations have tried to implement and incorporate business intelligence, various factors that are useful in implementation, as presented by the authors. One of the main factors generated from their study is managerial support. Management support is key in promoting, and sponsoring business intelligence and ensuring that sufficient resources are allocated for effective implementation. Sources of data also affect the effectiveness of the implementation of business intelligence. Other significant factors presented by the authors are organisational resources, organisational vision, and IT infrastructure. Therefore, even if business intelligence is beneficial, companies must ensure that they possess the correct framework for proper implementation. The article is indeed accurate and important to companies that wish to apply business intelligence efficiently in their operations. 
3. [bookmark: _Toc102248934]Application of Business Intelligence
Business intelligence has a wide range of applications in sectors such as healthcare, education, sales, marketing, and finance. Many companies such as Amazon, Toyota and Oracle have adopted business intelligence to reap the benefits associated with its application. These companies generate huge volumes of data, and it is fundamental to ensure that the data generated can be utilised in functional aspects.
Business intelligence has been applied by companies such as Coca Cola to maximize operational efficiency. Coca Cola had previously experienced problems with manually reporting processes that limited access to sales and operations data. With the application of business intelligence, the company was able to acquire reports on sales and delivery operations. This understates the importance of business intelligence in increasing operational efficiency. Liang & Liu (2018) state that blending operational, marketing and sales data allows companies to create insights that will form the basis for decision making as well as understanding the factors that lead to making profits and losses. Automation of reports dedicates the data of customers into the hands of the sales team, who use that data for competitive advantage. Customer data is useful in gaining insights into their requests and complaints. It also ensures that companies predict the market trends and patterns based on the analysis of their customer's data. 
Business intelligence is applied to the improvement of the company's in-house processes and procedural efficiencies. One of the companies that utilise business intelligence for this function is Google. The company utilises it to collect the opinions of employees regarding common employment inquiries. Opinionated enquiries are useful in ensuring that companies can improve their culture (Kasemsap, 2016). It allows for designing more efficient workflow processes, improving employee engagement and motivation, and creating a culture that promotes innovation and creativity. 
Business intelligence is also applied in the retail industry. It is utilised in analysing fluctuations and forecasting demands over time. This ensures that the inventory size is optimised to meet the demands of the market. Additionally, companies use it to understand the behaviours of the consumer to make insightful decisions on their marketing campaigns (Obeidat et al., 2015). Amazon has adopted Payless Shoes which has become ab customer preference. Target also utilises business intelligence to track the shopping pattern of customers, therefore, allowing the personalisation of coupons. Generally, business intelligence has a wide range of applications in the retail industry. 
4. [bookmark: _Toc102248935]Conclusion
Business intelligence has influenced sales, marketing, and finance significantly. Information is powerful, and businesses must ensure that the collected information is utilised efficiently. Business intelligence is a useful tool in extracting and analysing data to support planning and strategic decision-making processes. Therefore, to achieve competitive advantage and improve organisational performance, it is paramount that companies adopt business intelligence. 
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