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The purpose of the present essay is a critical examination of international hotel management. The marketing essential and its appropriate applications in the context of comparison to multinational hotel channels are major discussion areas for this essay. Six Senses and Moxy are selected for current essay discussions in the context of their marketing approaches and business strategy. The comparative analysis and their historical organizational background are going to provide important information for the target reader. Along with that, the important considerations about their sustainable marketing approaches and green business help to understand the core marketing concept. In the following section of this essay, a step-by-step critical analysis and comparative discussion are going to be helpful to address the major requirement of the present assignment purposefully. 

Six Senses was established in the early 90s and it is a world-renowned hospitality industry. Six Senses involves Six Senses, Six Senses Spas, and Evason and is spread to more than 20 countries. Six Senses provides consistency in their business quality and focus on Sustainable business formulas to infuse their local touch (Sixsenses.com, 2023). Six Senses' business vision is local sensitivity and global sensibility. Good responsibility and sustainable business operations in light of eco-protected business activity is the major concern of Six Senses (Casarin et al. 2020). Along with that in compassing a unique range of crafted experiences a wellness-related effective business program enhances the business opportunity of Six Senses (Sixsenses.com, 2023). Emotional intelligence is one of the modern approaches of Six Senses that also includes empathy and aesthetic experiences for the target customers. 
Moxy is one of the new hotel outlets designed by Marriott International. Moxy was introduced in Milan, Italy in 2014 and created a collaboration with multinational Swedish furniture organization IKEA (Moxy-hotels.marriott.com, 2023). Presently, Moxy represents 70 outlets on three continents and provides affordable relaxation for their target customers. On the other hand, Moxy has already provided 60 hotels in Asia Pacific North America, and Europe to enlarge their business category in a larger perspective (Zuo, 2023). Moxy organization activity is concerned with stylish communication approaches and focuses on the exploitations of relaxation activity as per present hospitality accommodations (Moxy-hotels.marriott.com, 2023). The sustainable organization practices and focuses on nature-protected business activity is the business vision and mission of Moxy. It helps to take the attention of their customers and also represents responsible business activity by the multinational hotel business chain of Marriott International. 
Marketing approaches provide a clear explanation and business management-oriented mechanism and ideology for introducing institutional approaches with functional management. Six Senses and Moxy both are multinational Hotel companies that are focused on the important category of marketing approach to enhance their decision-making ability with their brand image. As recommended by Legrand et al. (2022), product, promotion, place, and price are 4 important segments of the marketing approach.  Six Senses provides transformative activity during travel and focuses on long-term positive changes in well-being (Morgan et al. 2019). Comparatively, Moxy implements modern hospitality services along with different types of fund activity for their target audience (Moxy-hotels.marriott.com, 2023).'Plastic Freedom' is a signature campaign of Six Senses and it is founded by 'Global Tourism Plastic Initiative (GTPI)' (Sixsenses.com, 2023). 
Six Senses took serious action on the use of plastic and they provided '18 most unwanted' plastic-free products to fulfil their sustainable experiences under 'Sustainable Development Goals (SDGs)'. These are important promotional activities for Six Senses (Sixsenses.com, 2023). Moxy creates ethical working approaches and handles its organizational activity with sustainable business transformations around the world (Chung, 2020). Six Senses and Moxy both are international hotel companies and established their outlets in different countries (Jones and Comfort, 2020). In comparison with other multinational hotels Six Senses always provided an affordable and luxurious resort experience with eco-sustainable transformative management. On the other hand, Moxy comparatively provided luxurious and high-priced based hotel rooms and other experiences (Moxy-hotels.marriott.com, 2023). 
Moxy currently focuses on technology-specific organization management to enhance its operational activity in a smooth and error-free way. Moxy implemented tele-automation activity to improvise their entire communication infrastructure in an accountable way (Sheth, 2021). Avaya IX was adopted by Moxy to create highly efficient administrative working approaches with scalable technology (Moxy-hotels.marriott.com, 2023). Maintenance of the organizational disaster and creation of a flexible working opportunity with unified employment law and policy anticipated and enhanced by Moxy (Moxy-hotels.marriott.com, 2023). In a comparative analysis, Six Senses take a major initiation on the local cultural representations in front of the international market and take an active role in nature-protected business activity. Introducing local cuisines that take an important role in plastic removal and creating account table business approaches for eco protections are the current business marketing positions by Six Senses (Sixsenses.com, 2023). Six Senses take 16 scientific sustainable business approaches that provide Playful experiences for target audiences and also help to maintain measurable actions on ecoconsciousness (Ferrell et al. 2022). Reforestation projects and replanting activity along with waste management performances provided a good brand image and organization positions in the international hotel market (Floričić, 2020). 
Marketing strategy is a critical organizational approach that focuses on business promotions and brand image enhancement-oriented important activity. Six Senses and Moxy both focus on long-term and short-term business strategies to encompass and determine if they are sustainable competitive business psychology for the near future (Fenitra et al. 2022). Six Senses always takes a major activity about sustainability and wellness for protected humans and nature in an integrated approach. Long-term approaches by Six Senses involve an 'inside hotel' that is provided with passive cooling with energy efficiency activity (Sixsenses.com, 2023). It also includes electric transport and 'Earth Lab' to enhance 'biodegradable products' for their target audiences. 
Comparatively, Moxy takes focus on a technology-friendly marketing strategy in the focus of their business segmentations and geographical importance. Augmented reality and virtual reality both take a major role and play a versatile approach in the organization performances of Moxy (Banyeva, 2023). Digital media-oriented specific organization activity and marketing strategy is a short-term business plan by Moxy (Moxy-hotels.marriott.com, 2023). It helps to attract the attention of regular tourists and helps to create integrated business management performances as per the marketing strategy of Moxy (Elshaer, 2019). Six Senses and Moxy both are significant hotels in concern of international business but both are quite different as per their marketing strategies. 
Six Senses is more compatible with and recognized by international hotel businesses for its eco-friendly green business activity. Along with that, organic garden innovative sustainable approaches by Six Senses (Sixsenses.com, 2023). Along with that, a range of agricultural ingredients like vegetables, fruits, herbs, and many more products to create a comfortable dining activity by the resort kitchen of Six Senses. Six Senses create a sustainable fund and they compromise 0.5% of their total revenue to donate to sustainable soft toy development and its business activity (Sixsenses.com, 2023). In order to provide 50% of the house's bottles for water and to improve the local community with employability also plays a major activity under the sustainability fund of Six Senses. Creating quality of life and restoring the local habitats to create protections for wildlife populations Six Senses make a serious commitment to SDG (Sixsenses.com, 2023). 96545 kilograms of compost is also produced under the sustainable activity for enriching the soil to generate eco-conscious agriculture and restore the environment with responsible activity (Elkhwesky et al. 2022). Moxy is a modern reflection of the hotel business and they are not provided active participation in the green industry and responsible sustainability management. Moxy focus is on their holistic organization practices to make their active participation in the sustainability and global climate change-related negative incidents. In comparison, Six Senses is much appreciated for they are green industry practices as compared to Moxy. 
Henceforth, the highlighted comparative analysis between Six Senses and Moxy provided important information as per the requirement of the present essay. Organizational background and they are marketing approach-oriented essential analysis enhances the importance of present research. On the other hand, the sustainable business approaches and their green industry-oriented important contributions to the multinational hotel chain also include in the above discussion. The current marketing positions of Six Senses and Moxy and their future-specific business strategy play a major role in the previous section. All these highlighted analysis and important discussion is going to be helpful for the target reader.  
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Gantt Chart

SL NO. Task Week 1 Week2 Week3 Weekd WeekS Week6 Week7 Week8 Week9 Week 10 Week 11 Week 12 Week 13 Week 14[Week 15]
1 Vision & Strategy

2 Initial Data gathering tollkit selections

3 Reserch step 1

4 Initial sustainble business data analysis

5 Reserch part-2

6 Investigations of environmental, social and financial issues

7 Detailed analysis

8 Finalizations of informations

9 Represent the data





