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How Cadbury stayed true to green ideals
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The Pearson’s RED Critical Thinking model defines a path for understanding how critical thinking works and helps toward developing each of the essential skills. It is composed by the following components: Recognize assumptions (gather information, listening to what people say, etc.), Evaluate Arguments and finally Draw the conclusions. (SlideHunter.com, 2020)
HUNDREDS of years before anyone mentioned the words ‘green’ or ‘environment’ two leading Birmingham businessmen introduced their own standards for a better working world.
In the mid-19th century George and Richard Cadbury were early advocates of environmental responsibilities, focusing their attention on the impact of pollution in inner cities.
They decided to move their workers out of the city and into a greener environment in Bournville. Patrice John looks at the ways Cadbury has stayed true to its founders’ green ideals. (Live, 2008)
back in 1879 the Cadburys brothers had built a factory in a garden in Bournville as they were concerned that pollution will make it intolerable for working and living in the city will be an environmental hazard.
George and Richard Cadbury felt housing was important and were closely involved in the design insisting homes were light and airy.
Bournville is still one of the greenest area of Birmingham due to the fact trees were planted and public green spaces were created. 
That legacy has been translated into the firm’s current ‘Purple Goes Green’ initiative, which includes commitments on carbon reduction, packaging and conserving water resources. (Live, 2008)
in 2005 the factory in Bournville made carbon saving from switching from coal fired it natural gas boilers. Which has estimated a reduction if greenhouse gas emissions by one percent.
A £30 million redevelopment of the factory’s old dining block, which is being transferred into Bournville place. The best use of natural resources will be used by the designers. 
To reduce CO2 fittings which are carbon natural will be used in the heating and lighting.
The employees are also encouraged to do their bit to go green. Steps to remind staff in the business that they can play a part was given by managing director Trevor Bond. 
Cadburys will not achieve purple goes green targets through business as usual. Action will need to be taken  on the environmental part of doing business. 
What is purple goes green. 
[bookmark: _GoBack]50 percent reduction in net carbon emissions would be achieved through saving energy and switching to renewable alternatives. 
- Achieving a ten per cent reduction in primary packaging and 25 per cent for seasonal and gift confectionery. The aim is to have at least 60 per cent biodegradable packaging by 2010.
- Making sure that all of its ‘water scarce’ sites across the world have water reduction programmes.
- Campaigning for action on climate change through bodies like Forum for the Future, the sustainable development charity. (Live, 2008) 
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Eco-Easter eggs were launched to appeal to customers who were concerned about packaging which is inline with the “purple goes green” ethos. 
Eggs were foil wrapped rather then boxed. Thus using 75% less plastic and 65% less cardboard. 
“Our new range needed to strike the right balance between reducing packaging while still delivering an attractive product that consumers would enjoy giving and receiving this Easter.”
And the initiative received praise from waste campaigners WRAP who say: “We are delighted to see Cadbury is reducing the packaging used in its Easter eggs. (Live, 2008)
to conclude it would be suggested that this purple goes green campaign is very good not only for Cadburys itself as a business as cutting waste means cutting costs. But also thinking about cutting emissions which is good for the environment which is our wold and us. To back up this campaign up, a waste company WRAP are said to be delighted to see the reduction of packaging. 
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