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INTRODUCTION
The hospitality industry is one of the most profitable and demanding sectors for any economy this has been growing on a rapid pace (Sovani, 2022). In this report there will be inclusion of the topic of future of hospitality and whether it is profitable for the hospitality business to Go green or not. A comment said by Milton Friedman in 50s stated that social responsibility of every business is to increase and maximise the profits there will be a highlight provided on this particular comment (Jayawardena, 2022). It would be stated that whether this topic is still relevant in today’s world or not, it will be including the topic that whether finances come first for business and are the businesses responsible for being environmentally sound or it is the responsibility of the customers to consider the needs of the environment. Further there will inclusions of some of the recommendations related to this will be provided. These will be some of the major inclusions of this report (Kusa, Suder and Duda, 2023). There will be inclusion of few models which would be aligned with the Elkingtons triple bottom line model. There will be consideration of industries as well which will be used in the form of examples. 
MAIN BODY
The first consideration is regarding the relevancy of the comment which was started by Milton Friedman in early 50s. and further this will be extended with the topic that wither finance first comes or not, before understanding these topics it is necessary to understand the concepts of Ellington’s triple bottom line model.

ELKINGTONS TRIPLE BOTTOM LINE MODEL.

According to this model Ellington said that sustainability is confined to the major 3 Ps which means for any business which needs to implement the process of sustainability must say 3 major points which is profit, planet, people (Sakshi and et.al., 2020). This is also known as the triple bottom line this states that company should be considerably focusing on the sustainability as much as they concern the profit in their thesis. This theory will be taken into the consideration while the explanation will be moved on the necessary points. 
RELEVANCY
The relevancy in this report means how relevant is the comment of Milton Friedman which was said in early 50s. This topic will be discussed. 

the first consideration that must be taken is that in today’s world it has been very crucial for most of the firms to consider the CSR activities to sustain in the market (Han, Moon and Hyun, 2020). By considering only profits a business cannot continue for as longer run there are some specific reasons for it which has been said below. 
1. The resources which are used by the business are extracted from the nature and therefore only extraction of the resources by the firm puts a negative social impact gains the business.
2. To avoid these negative impacts and drawbacks it becomes important for a business to make sure that it is been taking part continuously in the CSR activities. 

According to Ellington’s theory it has been mentioned that 3 of the major consideration that has to be mad by every business in order to maintain the sustainability are profit, people and planet and therefore from here it is stated that profit is not the only inclusion for a business to sustain in the market there are two more concerns which has to be highlighted by the business (Afridi, Ali and Zahid, 2023). Therefore, it can be concluded from the above statements that this comment is not applicable today profit should not be the only concern for the business. 
DOES FINANCE COMES FIRST 

One of the most important segments for any business is the consideration of finances, therefore for this question the answer is yes finances are always the first and foremost concern for every business as the reason will be stated effectively in the below report. 
To organise the operation

The first need of the finance I related to the organising the operation in the business it is important for every firm to make the operations organised for which they require resources and for the accessibility of the resources the most important part is the requirement of the finances therefore finance is one of the most important portion for any business (Han, 2020). In terms of hospitality industry, the day-to-day op [elation that are concerned with the food and beverages industry and with the management are all concerned with the regular finances and hence it is important for business to manage the finances first.
To perform the CSR activities

The crucial aspect of every business which performing the CSR activities is also related to the finances as without the accessibility of finance these activities cannot be performed. In respect to the model of Elkington it can be seen the first consideration has been given to profit (Bogicevic, Li and Salvato, 2023). As every single operation in the management is related to the finances that company has been able to reach in the specific duration.
These are some statements which says the importance of the finance and therefore finance is the first and foremost importance for any business.
IMPORTANCE OF BUSINESS IN BEING ENVIRONMENTALLY SOUND
The businesses which are running in the market cannot sustain by only considering their profit needs and hence it is important for the business to make sure that if they are extracting and utilising the natural resources then it should be their responsibility to make payback to the environment (Joshua, Ogunmokun and Ikhide, 2023). 
By following the environmental factors, the business can make more satisfactory customer base who are oriented towards the environment (Luu, 2021). 
· This even helps the business to gain the productivity in the delivering of product and services. 
· The second positive results that business gains are related to the widespread of positive reputation in the market (Baloglu, Raaband Malek, 2022) This helps the business in developing more trust amongst the customers. 
· This motivates the business in making and starting more towards the innovation in the business which will help the management to find new techniques to run the functions. 

These are certain importance of the conducting and orienting the business more towards the environment sustainability (Sisson, Grisamore and Jang, 2021). 
This importance can be seen in the hospitality industry as it completely depends on the implications and the image the business has been able to develop on the customer therefore it is important for the business in hospitality industry to align the business with the social and environmental activities. 

There can be use of certain model which says the relevance for the above stated statement. 
DOXEY’S IRRIDEX MODEL 

This model states that attitude development of local people bringing shift from positive to negative is perceived by enthusiasm, indifferences, annoyance and hostility (Chang and et.al., 2021). Therefore, the impact of tourism is negative on the environment as over tourism and many other imp [acts of tourism causes resources exploitation on global level therefore if it is important for the hospitality business to sustain in the market it is important for the them to make sure that it becomes more environmentally sound (Majeed and Kim, 2022). 
Through this model it can be said that there are four level of the local towards the tourism. These four stages can be explained in below mentioned stages. 

1. Euphoria 

At this stage the locals are more oriented in the saving the tourist as the negative causes are not highlighted till this point of time. 

2. Apathy 

This is the beginning of the reduction in the interest of the locals in the activities of tourism. 

3. Irritation 

The stage where the community gets offended with the consequences of the tourism activity. 

4. Antagonism 

The stage where the hate rate for the activities and even for the tourist have been generated amongst the locals. 

Therefore, in order to avoid the shift of these 4 stages amongst the local it is important for the business to make sure that exploitation of the natural resources which are connected to the local people should not be violated and hence it becomes important for the business to be environmentally sound this helps to create healthy relationship between the locals and tourists. 

FUTURE RECOMMENDATIONS 

The future recommendations for the hospitality industry can be as follows. 

1. the industry could focus more on the development of the relationship between the tourist and the locals so that the operations of the industry can be made effectively. 

2. Profit generation should be considered but with the interest of the local communities and the environmental interest. This will lead to more involvement of the locals in the tourism activities. 

3. The third recommendation is related to the income distribution, there should be proper income distribution amongst the stakeholders of the industry which can motivate them to indulge themselves more in these activities. 

These are certain recommendation which can be followed by the tourism industry to grow in future (Cabral and Jabbour, 2020). The industry will be able to generate more opportunity of increasing the profit once it starts considering the above recommendations as these are most crucial aspects of this industry. 
CAN HOSPITALITY INDUSTRY EVER BE COMPLETELY GREEN 

Hospitality industry is not only confined to the activities of tourism it is even expanded with the activities of the transport distribution and many more therefore with the process of all of those operations it is very hard for the hospitality industry to be completely green this can be true for the future statements but for the current scenarios it cannot be stated true, the reasons have been stated as follows. 
1. The transportation of heavy goods and products is still being had by the heavy-duty trucks and other mediums which have still not been completely electric and run on petroleum and other fuels which do emit carbon and hence this is the first considered reason. 

2. The air travels which are conducted also requires white petroleum which has still not been considered as one of the eco-friendly sources. 

3. the exploitation of the resources which is done by the tourist on large number cannot be coordinated easily and hence it is the third major reason. 

These are the possible reasons because of which the hospitality industry cannot become completely green today, but this can surely be considered for future. 

CONCLUSION 

The report has been driven on the topic of hospitality management where there has been consideration of few topics. In this report the comment of Milton Friedman has been analysed as to what extent his comments stand true. It has been describing whether that p [articular comment is true or not. Further there has been inclusion of the topic that whether finance comes first or not for businesses running in the market. Along with this there has been consideration of that whether businesses can be environmentally sound or not and as the report ends there has been inclusion of some of the recommendations. This is the complete conclusion for the above report. 
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