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[bookmark: _Toc174363739]What is Social Media? 

Social media is the collective name of number of technologies that make up the platforms we use today to share information and ideas. Vast number of users around the world use Facebook, Instagram, X(formerly known as Twitter), Tik Tok, You Tube, Snapcahat and number of others to post photos or video clips, to get their news, to play games, to stay in touch with family and friends and to look for services or products through virtual networks and communities. At the same time social media companies have adapted to this ever-evolving market by promoting and advertising products and services to their customers. According to Investopedia (2024), more than 5 billion people around the world use social media and as such huge network it opens up untold business related opportunities. 


[bookmark: _Toc174363740]How social media helps companies to market their products and services?

Being such a popular digital environment, social media is an ideal tool for marketing. Relevant platforms such as Facebook and Instagram allow companies to interact with their potential customers by posting adverts in the form of images or videos of their services and products. By having the right advertising strategy, social media can help companies accumulate traffic in the form of views or likes, which can eventually lead to converted sales. It is such positive business environment for companies, that according to Forbes (2022), if businesses are not building their brand and marketing on social media, they are choosing to be left behind. It also means that a business that is visible online has the potential to be discovered by people not only regionally but all over the world. 
Social media companies have ways of targeting specific audiences for specific products which would increase the likelihood of an advert being clicked on or looked at. An example of this could be a beauty product being promoted mainly on female oriented platforms or groups. Another way how social media promotes products is by looking at the shopping and interest patterns of existing customers.  


[bookmark: _Toc174363741]How social media helps customers to find products and services?

Being on social media means that users look at posts of various nature. Short clips or images of places, people, sporting events, news, music events, products and services, social events podcasts and more. Social media companies monitor the habits of their audiences by gathering data on what these customers like. By knowing their preferences, social media companies would promote relevant products to the selected audience and provide reviews and ratings of those products with the aim to influence a sale. This marketing on the part of social media companies is called targeting. According to Digiviser (2020), it’s primary role is to select the relevant audience by number of criteria among which are age, gender, relationship status, occupation and location. This has also led to the change in behaviour of customers, where more and more would now use  the above platforms to research products and services, and purchase them based on social media referrals. 


[bookmark: _Toc174363742]Risk associated with Digital and social media?

There are several main threats  that need to be addressed when it comes to risks and dangers on social media. Identity theft, online scams, cyberbullying as well as cyberstalking. Age inappropriate content is another, while mental health and wellbeing risk as a result of overuse of social media also need mentioning. Each of the above can cause lasting financial or psychological damage to people, therefore it is imperative that we are familiar with what these risks are. 
· Identity theft 
Through social media cybercriminals explore the possibilities of stealing personal information, compromising our privacy and online safety. 
· Online scams
They sell products that do not exist, finding ways of tricking people into making payments for items that would never reach them. 
· Cyberbullying
They explore vulnerabilities where they can contact users to threaten or harass them as well as embarrass them or even blackmail them. 
· Cyberstalking
Online criminals can explore the possibility of targeting specific individuals with the aim to exercise control over them for variety of reasons such as anger, jealousy or revenge.

· Inappropriate content
Images, messages, posts or videos that are likely to upset children would be  deemed inappropriate and also can cause long lasting effects. 
· Wellbeing risks
Overuse of social media could have serious consequences on people’s mental health and according to McMillen Health (2022), young users are at most risk. Social media addiction, depression and lack of productivity are a serious widespread concern. 

[bookmark: _Toc174363743]Recommendations and Conclusion?

The online environment known as social media is a versatile and complex habitat that has an enormously positive impact on modern life. People of all ages are making use of this virtual world for variety of reasons and businesses and customers are finding new ways of interacting by refining their selling and shopping techniques.  
I like keeping in touch with my family and friends through Facebook. I would often watch the artists or musicians that I follow release new content on Instagram. There I also enjoy watching news of achievements in science and astronomy and I often spend more time than I should watching sports reels or funny moments on TikTok. 
It is my opinion that social media has enriched our lives, without a doubt in my mind. It is a fun and interesting place to be. It gives us freedom, keeps us connected and it is entertaining. 
It is also my opinion that it can become a dangerous place if we dwell in it without acknowledging the risks it poses. It is therefore our responsibility to exercise critical thinking and keep safe from online related dangers by using secure networks and being vigilant. 
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