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Introduction 
Entrepreneurship can be defined as the procedure of designing, analysing and discovering opportunities that can be brought into existence and used for future services and goods. The meaning of entrepreneurship has evolved over time and has numerous meanings and theories. An entrepreneur has the ability to create a business idea while being aware of the possible risks and implications in order to make a profit.  According to Torok (2007), one of the most developing areas of the economy is entrepreneurs.
As stated by Moyers (2016), entrepreneurs possess traits and motivation that benefit their business idea by making it successful. Not everyone has the qualities to become an entrepreneur. Entrepreneurial motivation is the process that stimulates one being to apply all efforts into achieving their goals. The key personality traits that the majority of entrepreneurs possess are the ability to take risks, determination, motivation and ambition (Bortz, 2019). Motivation consists of internal and external factors that inspire and persuade a person to continuously have an interest and a commitment to a job role. 
Entrepreneurship has three ways it could be approached. The approaches that define an entrepreneur consists of economic, psychological and social behaviour factors. The psychological trait approach analyses the traits which form one being to evolve into an entrepreneur. Psychological theories of entrepreneurship target the individual and examines mental or emotional components that drive entrepreneurial individuals. 
The social behaviour approach consists of an entrepreneur succeeding from a particular social culture. The sociological approach to entrepreneurship focuses on the cultural and social elements which can be responsible for the nature and growth of entrepreneurship. 
The economic approach requires the entrepreneur to understand, navigate and take advantage of the economic climate. This approach focuses on the economic conditions and the opportunities that they establish. 










Main body 
Tory Burch is an entrepreneur who created a multi-billion-dollar fashion empire (Forbes, 2013). She is the chairman, designer and CEO of her own business. With the help of her ex-husband who invested 2 million dollars, Burch started her own business which started off with her designing clothes in her kitchen (Businessinsider, 2013). In 2004 Burch started clothing a brand which became one of the most successful fashion lines in America (Sweeney, 2016). The story of Burch’s business was navigated to success with the help of Oprah Windfrey. Windfrey invited Burch onto her show in the year of 2005. Burch’s appearance on the show correlated to a great increase in sales, with her website receiving over 8 million hits (Fatima, 2016). 
Tory recognised the fact of there being very few women entrepreneurs across the globe and wanted to make a change by supporting women to enable them to have their own businesses (Avery Blank, 2018). In the year of 2009, Tory used her platform to create a foundation called the Tory Burch foundation Fellows program, with the aim to empower and encourage women entrepreneurs (ToryBurch, 2018). The Tory Burch foundation provided access to digital, capital and education resources which could help flourish women entrepreneurs (Schawbel, 2017). 
Burch shared her entrepreneurial story to help influence future entrepreneurs. She specified the key elements into becoming a successful entrepreneur, the elements Burch had guided were to follow your passion, thicken your skin, put the right people into the right positions, create relationships, go big, be authentic and to buckle up (Forbes, M. 2013). 
There are possible push impacts which could have an influence on a person from not wanting to fulfil their business idea. The possible impacts that could stir one being away from being an entrepreneur are, the potential risk of redundancy, no guaranteed job security and possible unemployment in the future. 
There are numerous motivational pull factors that influenced Burch into starting her own business. The factors include her desire to exploit an opportunity providing women across the globe with luxury fashion. Another pull factor which influenced Burch was making her passion for the fashion industry into a full-time job. Due to Burch being a mother to three children she was enticed into an entrepreneurial job role which offered her flexible hours and mobility. 
Burch states how certain qualities made her a successful entrepreneur, the key qualities acquired are to be passionate, ambitious and optimistic (Sweeney, 2016). Burch stated that she had benefited from setting clear priorities, focusing on manging time and setting boundaries which has helped her accomplish tasks within her business (businessoffashion,2014). Burch suggests that being a successful entrepreneur requires the ability to focus and have the tenacity to follow through. Following Burch’s business success, in the year of 2015 Forbes recognised Burch as the 73rd most powerful woman in the world (Sweeney, 2016).  

Frank Knight, an economist established the uncertainty and risk bearing theory in order to address the occurrence of entrepreneurship. Knight pointed out numerous aspects towards the role of an entrepreneur. Knights theory of an entrepreneur is someone who operates with the uncertainty of what the future will hold.  Without the risk bearing theory, there would be minimum human action and very little development in the economy (Entrepreneurshiptheories.blogspot, 2019). Burch had stated that throughout the whole development of her business she had to take risks in order to be where she is today. (Ryssda, K. 2012). Burch admitted to never designing clothes before she started her own company, but it was a risk she needed to take, which paid off and resulted in being a big success. 
Burch stated that her most significant risk that she had taken was when she first started her own business. The concept of her business was to market well-made clothes which were not overly expensive. The experience of starting the business made Burch come to the realisation that she was an ambitious person who had the willingness to take risks (Kreamer, 2019). 
Joseph Schumpeter, an economist who published the theory of innovation. Schumpeter’s perceives an entrepreneur as a person who develops a concept or an invention and generates it into a successful innovation. Schumpeter was an economist who composed the innovation theory. As reported by Schumpeter, an entrepreneur is a person who has the ability to take a new idea or invention and then transform it into a successful innovation.
Schumpeter innovation theory was divided into four dimensions, the dimensions were innovation, invention, diffusion and imitation. An entrepreneur innovates when they introduce a new product, opens up a new market, introduces a new organisation in any industry, present a new production method, and discovers a new source of raw material supply (Sledzick, K. 2013). In the year of 2006, Burch invented the ‘Reva’ Ballet pumps (business insider, 2014). The shoes were a success and have changed women’s causal and workwear. Burch contributes to Schumpeter’s innovation theory as she successfully developed an invention.
Israel Kirzner, an economist who developed the alertness theory of entrepreneurship. Kirzner strongly believed that people who had the ability to detect gaps in the market and exploit these as an opportunity, are likely to be successful entrepreneurs. Entrepreneurs must be observant to be able to notice the economic opportunities which other people are unlikely to have seen at the time. Kirzner mentions that the entrepreneur acts mostly when uncertain of the result in order to make a profit which cannot be determined right away (Stolyarov, 2005). During the early 2000s, Burch had spotted a gap in the market for luxury womenswear and designed her own fashion line in order to exploit this opportunity (O’Connor, 2012). 
David McClelland, a psychologist published his theory of needs. The theory is based upon the crucial aspects which drive an entrepreneur. McCellend states that the key aspects which influence the behaviour an individual are affiliation, power and achievement (Managmentstudyhq, 2019). The need for achievement is the urge of one being wanting to achieve something from the actions they make. Entrepreneurs often put their selves into high risk situations in order to make a rewarding achievement. The theory includes the need for power and how an individual desire holding control and have the quality to influence others. 
Burch states that the way she gained power was through negotiating and embracing negations with confidence (Neale, 2015). In accordance to Burch, being conflict avoidant meant that her voice would not be hear. To be as powerful as she is today, Burch took time into researching negotiating in order to gain a successful outcome. Achieving motivated Tory Burch, her hard work over the years paid off as she had achieved numerous awards such as, Accessory designer of the year 2008 CFDA fashion awards, Forbes most powerful woman in the world and also publishing her first book in 2024 which resulted in her being New York times best seller (cfda, 2016).  When Burch first introduced her business, she set a five-year goal to open three stores, but instead of three she had opened 17 stores which made her a remarkable over achiever (Montagemagazine, 2019). 
Thomas Cochran introduced the sociological theory of entrepreneurship. Cochran projected that entrepreneurs are affected by factors such as, their own attitudes towards their job role, role expectations and the operation requirements the job entails. The vital elements involved into the cultural theory are role expectations, cultural values and social sanctions (Historians, 2018). 
John H. Kunkel had created a behavioural model which leads towards the phenomenon of entrepreneurship. Kunkel stated that an entrepreneur is someone who carries out an activity which is accepted by society. There are four structures in society which Kunkel has recognised, the structures are the labour structure, opportunity structure, demand structure and the limitation structure. 
Mark Casson, an economist who produced the economic theory towards entrepreneurship. Casson’s theory focuses on the entrepreneurial judgement of decision making when under the uncertainty of the future. His theory of an entrepreneur is someone with the qualities to lead, think and motivate with the social and human capital to generate a profit (Klein, 2014). 
As an entrepreneur it is imperative to be able to keep up with the development of consumer needs. Customers are becoming more demanding as the years go, and Burch is comprehending by taking care of researching the latest trends and products tailored to meet the customer needs (Amed, 2018). 









Conclusion 
Tory Burch has relevance to the economic and psychological theories to entrepreneurship. It is made aware that Burch is an entrepreneur who possess traits that link to the theories such as the risk bearing and uncertainty theory, the theory of innovation, the alertness theory and the theory of needs. Burch has undertaken risks from starting up her business, invented her own product and observed the gap in the market which aided her business to succeed. 
From the in-depth research which has been carried out to determine Burch as entrepreneur, it has been discovered that Burch has enterprising skills such as creativity, planning, negotiation and decision making. Burch also has the behaviour characterises which include in being able to act independently, taking risks and acting in uncertain environments and flexibly responding to challenges. Burch obtains many enterprising attributes which includes, self-confidence, achievement oriented and resourceful. 
Burch spotted the opportunity of a gap in the market for women’s fashion, she took the risk and started a business and it paid off massively as it is a global billion-dollar business which has a focus of empowering women. This makes her an economic entrepreneur
She obtained most of her power from negotiations, she researched into ways of successful negotiating which had benefited her and her business. Burch developed a collaborative problem-solving perspective on negation which enabled her to gain the outcome she desired which made her a sociological entrepreneur. 
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