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Global Challenges for Businesses Due to COVID19

Abstract
In March 2019, the world health organisation officially announced an outbreak of a virus called COVID19. This virus first appeared in Wuhan, China in December 2018, and the report was that this virus could spread globally. Today because of virus, businesses around the world are struggling with new challenges like never seen before. The effect, especially on small to medium-sized companies has in some cases been irreversible, and the future for many others is highly uncertain during these unprecedented times. Bombarded with confusing and sometimes costly regulations on a daily basis, the stress and strain on every industry in the lower sector especially is worrying.  We are already witnessing the weakness and inability of many to be able to adapt to these significant changes and while many other businesses are failing others are seeing sales like never before. Help and support has been provided for many businesses by encouraging customers back out into public to help build sales again and keep the economy moving.
 The end result step by step would be to reopen all businesses as soon as possible in a safe manner with regulations met and social distancing rules in place, this would then hopefully stop any further damage to the economy.

A challenge causes change.  
An article by OECD (2020) who are the Organisation for economic cooperation and development has published, causes from COVID19 has dramatically affected tourism and has estimated an 80% fall in international tourism by 2020.
 OECD (2020) also mentioned that only when the international tourism returns will there be a recovery, domestic tourism in some countries are reopening and trying to keep staff employed however without the international tourism it's a very drawn out challenging time for businesses with uncertainty on what the future holds. Without flights or international transport, there is simply no tourism. The World Health Organization has announced not only has this pandemic affected people’s health, but it has also affected the economy's growth within the travel and tourism industry which is adjusting daily. 
The U.S. stopped travelling to other countries at high risk areas and other nations followed with similar bans on non- essential travelling. Interest did spark in cheap flights right now and they have increased over the last month by 90%. Flights are cheaper now due to COVID19 and have increased by 2,450%. People have taken advantage of this deal and have visited countries that are still welcoming tourists. Wordstream (2020)
However, the countries who have stopped tourists visiting have been affected dramatically. 


Examples of tourism drop in countries affected according to the OECD (2020) are as follows:
· Croatia has reviewed from the latest travel safety organisation, tourism figures and the data provided from daily updates shows a 50% drop in tourism traffic in 2020. 

· Germany is preparing for one of three outcomes, by summer 2021 domestic tourism is expected to be at 2019 levels, 42% by 2020 and 14% by 2021. International Tourism is to recover for April 2023, the annual turnover then compared to 2019 is estimated to be a drop of 57% in 2020, 52% in 2021 and 30 % in 2022. 

· The United Kingdom had a drop of 24%, which equals the amount of 22.1 Billion pounds and higher, and that is just on international shopping loss! In the same article, The U.K. domestic tourism plans are to reopen with safety measures in place etc., with personal protective equipment (PPE) and social distancing procedures in place they hope by the end of the year the economy will bounce back. 
 
[image: Chart, bar chart

Description automatically generated]
                                  Image from the OECD Tourism Statistics (Database).

As you can see by these Figures, the significant effect on tourism from COVID19 has resulted a ripple effect on people’s lives, jobs, and businesses. 

However, since international tourism has stopped for now because of COVID19, Worland (2020) recently published an article saying China had noticed significant environmental changes. These included clear skies from a considerable drop in polluted air. China is faced with up to a million premature deaths a year due to lung damage caused by the poisonous atmosphere they create. Pollution may have started to disappear due to COVID19 from people being in lockdown with fewer cars used for commuting to work. Also, many factories closed, and almost no planes were flying. 

Although, environmental scientists have warned this will not last when some sort of normality returns.
 Carbon Dioxide emissions in China dropped by a quarter in February, they are the highest emitters of greenhouse gases worldwide so overall, this has been a positive effect on people’s lives and the environment. Carbon dioxide pollution causes many deaths each year, so this clear air has temporarily made a dramatic improvement. 
In a statement, the acting secretary-general of the European Public Health Alliance, Sascha Marschang, commented "The damage has already happened” Breathing in toxins from traffic  and other fossil fuels burning will have huge health effects for those who are of poor health. 
However, after reading the article above written by Worland (2020), the drop in carbon dioxide could potentially benefit global warming. If changes are made quickly to how people commute within society, we can dramatically reduce our emissions. We can achieve this by using public transport, swapping fuel engine cars with electric, using efficient renewable energy sources not to mention eating less meat and improving farming methods. Also, changes can happen to the economy circular with how we manage our waste and how we recycle to contribute to a greener environment.  Correct education for Children and families should be available to enable them to have the natural ability to adapt to climate change and the effects it has on the world they live in and their future.                                                                          
Another industry struggling with COVID19 is the music world, with most venues being closed and a huge loss on sales some businesses may not even be eligible for the help and support out there. 
There is an article in the independent published by Brown (2020) who spoke with owners affected. They stated the music industry had the most profound effects of the virus, and  smaller venues are in trouble. Mark Davyd the CEO of Music Venues Trust which represents 670 grassroots venues across the U.K spoke of those venues, for the next 2 months 114 feel stable which results in 83% are under threat of closure, that's 556 venues under threat. The main issue is maintaining the rent with no income, but the Government's action is to ensure no eviction will take place for now. 
In the big cities, venues might be highly venerable. Businesses with a rateable value of under £51,000 can get access to a small grant of between £10-25,000 but, companies worth more than that do not qualify which then means venues of the same size outside of the area, will be eligible and venues of similar size within the area will not be. 
An article this month in the Guardian (2020) announced Greggs is now planning to cut more than 800 jobs and the Chief discussed that it will not be profitable as a business if sales stay at the levels seen during the lockdown. They have confirmed that 820 staff would no longer be employed without sales increasing. 
A statement from Roger Whiteside a Greggs employee said on Greggs website: Trading conditions because of COVID19 have made this action happen to businesses nationwide and as a result it has been sad to let go of all the long term staff within the company. He further explained, COVID19 has not gone, and with further lockdown rules now in place in many areas it is only going to getting worse.
As for McDonalds they were hit but have shown dominance within the industry and have adapted effectively. Express star (2020) reported because of the lockdown globally in McDonalds their first quarter sales had taken a huge hit, but this could have been worse. In February stores were up 7.2% worldwide and in the United States 8.1% but then sales did drop in March when the lockdown happened. 
McDonald’s said sales fell 6% to 4.71 billion U.S. dollars in the period of January and March and along with other similar businesses they continued to decline in April, by June they were down by 3.4% and said that early decisions to invest in digital ordering and delivery had helped. Around 25,000 McDonald's now offers a delivery service, while 20,000 stores now allow you to order and pay by mobile phone. In the U.S. purchasing food via the drive through option was massively contributing to sales before the Covid-19 pandemic hit. Today approximately 75% of the fast-food industry, which equates to 39,000 stores worldwide have now reopened for business. In February 25% of China's stores were closed but today most are now back open too which in many ways is statistically similar to the U.S. The big difference is stores in the U.S have restrictions to only offering limited menus and takeout food which is significantly affecting sales and profit margins. It is also the case for businesses across Europe where most non-essential stores predominately remain closed as large areas are put in and out of lockdown. The effect of forced closure on many companies is resulting in massive profit losses, therefore directly responsible for the increase in unemployment we have seen around the world. Express Star (2020)
However, where maybe many businesses are failing, other companies are taking advantage and increasing sales and profit due to this pandemic. 
Auro (2020) published an article in Forbes magazine commenting on how successful hand sanitising products performed by using an advertising company called Terraboost in Chicago. As a result, production has had to increase due to the demand being high. A network with over 72,000 machines offering wipes and hand sanitiser has grown since COVID19 with over 90,000 more worldwide and 60,000 more expected by the end of the year. These machines are in shopping centres, schools, universities, towns, parks etc. The Government announced alcohol stores were essential to stay open, the sales on alcohol increased substantially for these businesses. Online sellers such as Amazon also increased sales due to the pandemic, people were at home and shopped more online to avoid leaving their homes to shop locally. At the start of March, when the outbreak of COVID19 happened, amazons share price was $1,676.61 and three months later increased by $1,000 more.  
Netflix is another business to have grown in sales during this pandemic. The first three months of 2020, Netflix had close to 16 million new subscribers. In 13 years, this was a massive jump for the streaming service which doubled their predictions for that period. Auro (2020).
A great deal of watching tv went on during this pandemic by the sounds of it!
Auro (2020) further on said, the Government then offered businesses in the food industry help by funding a scheme they named the ‘Eat out to help out plan’. The idea was to entice customers into the restaurants and pubs by offering 50% off the price of each meal. They offered to pay the other half directly to the company to boost their sales after the losses they endured during the lockdown. 
Westbrook (2020) wrote the Eat out to help out had a considerable effect on gaining the return of customers as people took advantage of the offer. Chancellor Rishi Sunak had announced this plan during his mini-Budget in July. The scheme lasted four weeks and was a massive success for many qualifying restaurants who reported a substantial increase in their sales and according to the Chancellor, 72,000 food businesses applied for the scheme.
Barrie (2020) published, £250 million in financial benefits has been given to the Government from The Treasury's Eat Out to Help Out scheme. 
This helped many of businesses along with bringing 200,000 people back from furlough due to the demand. 130,000 claims had been made by pubs and restaurants through the scheme and the Government recently announced the amount from the Treasury stands at being £522 million and the figure will only increase. 
Barrie (2020) Emma McClarkin, chief from British Beer & Pub Association said, the eat out to help out Scheme saved thousands of jobs within the businesses that were supported and has been a success for the Government.
Bloom (2020) wrote - due to the COVID19 outbreak, businesses sales fell around 30% in the summertime of 2020, and many remain cautious as business owners do not know what the future holds. An online monthly survey from chief financial officers in British businesses can have access to full information of the troubling times business face. This survey began in 2016 by the bank of England and is called the DMP (Decision maker panel) and is run by the Federal reserve bank in Atlanta. It holds information on Economic events, and how businesses have been affected, for example, similar survey was used to assess the response from the United kingdom’s decision to leave the European Union and is now supporting and evaluating the impact of COVID19. Questions asked in the survey helps businesses to give the opinion on if conditions are getting better or worse in the business world. The results each month from the survey are broken down for the different parts of the united kingdom’s economy and is made available to policyholders within days of the data collected. This data provides a clear understanding of what is happening and helps companies decide on whether to invest and employ. 
During this pandemic caused by COVID19 change has happened.
Employers and employees have now learnt to adapt to a new working life at home, communicating through online team meetings, emails, and calls. People are now shopping online more than ever and there are rules now in place that must be followed. 
Although it seems that there are many questions unanswered and there are still uncertain days ahead, many businesses have now reopened following the government’s guidelines. Hopefully, we will start to see the economy return to some sort of normality again soon. 
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Figure 1. Direct contribution of tourism in OECD economies
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