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[bookmark: _Toc109366889]Introduction
The purpose of the study is to demonstrate the different contexts of international business. Through this, the assessment has the aim to apply various types of theories related to international as well as intercultural communication. This assessment has the aim to demonstrate the international business of Tesco. This is a multinational grocery as well as general merchandise retailer that has its headquarters in England. This is considered the third-largest retailer all over the world. This is providing online grocery shopping as well as delivery service (Tesco, 2022). These different types of barriers related to communication for international business are explored. Through this, the opportunities for Tesco in India from the perspectives of the business are also going to be explained. 
[bookmark: _Toc109366890]A brief introduction to the selected developing country
Through the assessment, India is selected as the country for the expansion of the business. India is referred to as a vast country. Hindi is considered the official language in India. English is spoken in urban areas with a wide range. There are 21 languages that are spoken around the country. So, Tesco has to follow these areas for the effectiveness of the business (toppr, 2022). Through this, it can be said that following the language is an important area for doing the business of Tesco in India properly. 
[bookmark: _Toc109366891]Application of theories of international and intercultural communication to the selected country
Hofstede cultural dimension 
This is the theory that can illustrate the differences between two countries and through this different dimensions of the culture are evaluated. Through this Tesco can identify how the business can be developed in different areas of the development. 
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Hofstede Cultural Comparison between UK and India
Source: (Hofstede Insights, 2022)
Power Distance - This makes the fact that all of the individuals in time society are not equal. This is expressing the attitude related to the culture to the inequalities. In these areas, India has scored 77 which is higher than the UK. Through this, it can be said that the employees of the organization are expected to be directed properly related to their functions as well as their expectations. Communication through this is top-down and directive through the style of it. On the other hand, the society of the UK believes that the inequalities have to be minimized. However, psychological security, as well as familiar control to the employees, are helpful in making the business better in India (Hofstede Insights, 2022). 
Individualism - India has scored 48 in this area which suggests that the society is included with both collectivism as well as individualism whereas the high score of the UK makes individualism in the society. Through this, it can be said that hiring, as well as promotional decisions of the employees, are dependable on the relationships that are the major area in the collectivist society. So, Tesco should make a proper relationship with the team members and it is important to promote proper motivation for better operations in India. Through this, it can be said that the action of the organization should be dependable on the other areas of the organization. 
Masculinity - High score in this area suggests that society is driven by competition, success as well as achievement. Low scores related to the area of feminine refer to the dominant value of society. So, Tesco has to do business in a masculine society. Through this Tesco should develop the brand advertising, and labelling of the products relating to the masculine character. This is considered the area of success for the company. Through this, society is focusing on success which means the symbols of success should be involved in the workplace areas. 
Uncertainty Avoidance - India scores only 40 through this dimension which means people can accept the imperfections in India and this can be worked as a strategic advantage for Tesco. India is considered a patient country where the tolerance of unexpected things is high. Here the word 'adjust' is too familiar and this helps the company to make better business in India than in the UK (Hofstede Insights, 2022). 
Long-term Orientation - With a score of 52, the dominant preference related to Indian culture can't be determined. In India, there is the concept of 'Karma' that can dominate philosophical as well as religious thought. India has a great tolerance for religious beliefs that can be maintained by the workplace of the organization.  Through this, the business can get long-term profit (Hofstede Insights, 2022). 
Indulgence - India got a very low score in this dimension. This means that the culture of the country is restrained. This suggests that this type of society cannot make emphasis the leisure period. So, this can make a concern for the business related to the workplace areas. 
Through the analysis of the cultural differences, it can be said that Tesco can make a better business in India as different dimensions related to the culture can provide major areas of opportunities for the company. 
Samovar Intercultural Communication 
Through this book, Larry A. Samovar has explained different areas of intercultural communication. Through this book, the author has organized eight chapters closely. Through this, it has been explained that there should be a proper approach to understanding Intercultural communication. Through this, it is important to understand the issues related to international culture. It is also important to understand the diversity that is helpful for international business. Through this book, the intercultural message has major importance that should be included in verbal as well as non-verbal communication. However, this concept can be applicable for Tesco in doing business in India to modify how the culture can interact with the business. Through this ethical considerations have to be maintained that are related to the development of the future days (Samovar et al., 2014). Through this, it can be said that the language is considered the culture. Through the application of the company can follow these areas for the development of the different areas of the business. Through the proper language, the intention of the company can be reflected to the people properly and this is leading to the proper areas of advantages for the company. In this sense, it can be said that language is the area that is helpful for Tesco in developing and correctly understanding the culture. As a foreign company, this area should be developed by Tesco for sustainable business in India (Gao, 2006).  
Intercultural communication by Jandt
Jandt explains the major concepts and through this, he helps in connecting with the intercultural competence towards the experience of one's own life for enhancing the understanding of intercultural communication. Through this, the author presented the historical framework related to intercultural communication and identified the barriers related to intercultural communication (Jandt, 2004). Through the application of these concepts, Tesco can make the proper development throughout their business life experience. This is helpful for the understanding of the variance of the culture in the organization that is helpful for promoting employee diversification and through this the business can generate the proper profit and this makes the employee satisfied in India. However, this can reflect on the own experience of the company that makes value for the business development (Jensen, 2003). 
[bookmark: _Toc109366892]Critical evaluation of cultural sensitivity when doing business in the selected country
Through the analysis of the literature, it can be said that the concept related to culturally sensitive communication can be used in three types of ways- developing the understanding related to the cultural belief, values as well as attitudes of the individual. Through this sensitivity as well as open communication is developed for describing the strategies of the organization in doing international business (Brooks et al., 2019).
Through the analysis of the Indian people, it can be said that many of the Indians are viewing race as well as identity hand in hand.  It can be said that racial diversity is looking different in India than in the UK. However, there are issues related to social justice throughout India. In this sense, northeast Indians are constantly facing cultural insensitivity (Chen, 2014). 
In this sense, it can be said that working with Indians can create confusion for the foreigners such as Tesco. Through this Tesco has to understand that one side is not interpreting the words of the other property which can make a major concern in business communication for Tesco. Through the identification of the culture, this is essential for Tesco to understand the hierarchy that will be helpful for Tesco in taking various areas of the decision. Through this proper flow of information in the organization can be maintained. There is the importance of a 'Yes' culture. Indians are trying to please the people during communication.  So, it can be said that there is the tendency of pleasing to convince. But, there is also conflict related to the truth in this area. So, it can be said that Tesco should please the people to sell their products properly and this helps to make an emotional bonding with the people. However, a proper relationship matters in India. Through this Tesco has to understand the relationship between the consumers and the organization. In this sense, the relationship between the employees within the organization is helpful for the better operation of the organization in Indian Society. The business can be involved with the stretchable time as the Indians are not too time-sensitive. This makes advantages for Tesco. From the start of the business, the foreigners have to analyze that the Indian culture cannot be involved with frank and open discussion throughout the meeting. Through this Tesco should focus on providing proper information to the people which is the major area of the business. In this sense, it can be said that Indians can do anything to avoid conflict. So, the products, as well as services of Tesco, should be provided to the people with proper Information that helps in avoiding any type of conflict related to the company (Commisceo Global Consulting Ltd, 2022). 
Through cultural considerations, it can be said that the business decision should be made on the basis of everyone. In this sense, a first impression of the company is important to make the proper brand image throughout the market. 
[bookmark: _Toc109366893]Importance of networking
Networking has contributed to the development of social well-being.  Through this, the ideas can be exchanged properly. Through this, it can be said that networking is helpful to meet people at the professional levels. In this sense, professional confidence can be increased in Tesco. 
Through the analysis of the language in India, it can be said that Tesco should use Hindi as well as English which helps the company in appropriately dealing with the consumers. Through this, it can be said that Hindi is the major language of the country and this is helpful for the company to make the proper understanding of the products throughout the market. In this area, using the local language can make the difficulties for supplying products from the UK difficult. On the other hand, using the English language can also be a concern for the workplace because all of the employees cannot understand the English terms fluently. This can also make service delivery difficult.  
[bookmark: _Toc109366894]Discuss and analyze different communication barriers experienced by foreign businesses in the selected country
As India is included different types of races, different sects, and different religions, there can be major barriers to communication within the workplace. Three barriers that can be included with international communication are linguistic, cultural as well as psychological. Language is the most important barrier that has to be considered by Tesco. As an example, Tesco is based in the UK and different types of management areas are also included in the English language. So, the business has to focus on hiring trusted employees of India for the management that can make the proper flexibility of the business in India. On the other hand, there is concern related to cultural values as well as norms. Every culture is holding its values. Through the analysis of western culture, people are sharing closeness or physical proximity with other people. So, this area has to be considered for transportation related to the business (BHATTACHARYYA, 2021). In this sense, body language, as well as gestures, can be mentioned as another element that is related to the cultural barrier. This is impossible for communicating without gestures and body language.  This is an important area to make the proper justification related to the communication. So, this is essential for Tesco to know how the Indians are greeting the people and the description of the body gestures are playing an important role in this purpose. 
[bookmark: _Toc109366895]Appropriate communication strategies and other relevant recommendations to enable the company to succeed in the selected developing country.
Through the analysis of the culture of India, it can be said that there is a major importance of the employees' engagement practices. This is helpful in recognizing how the company is engaged with the team and this is leading to the proper areas of success within the organization. Through this teamwork is reflected and this is leading to job satisfaction. As India expects in providing proper information to the employees, employee engagement will make a major improvement in the business (Screencloud, 2022). 
On the other hand, it can be said that Tesco has to follow different areas of development related to the culture.  In this sense, it can be said that proper language such as Hindi has to be followed to make the proper relationship between the employees and the organization. Through this, the profit of the business can also be grown. In this sense, it is important to focus on teamwork as well as improvement of the motivation that can create satisfaction among the employees in India. In India, employee satisfaction will make the development of productivity of Tesco. However, Tesco has to follow both English as well as the Hindi language in their organization for the operation in India. In this sense, it is important to appoint the people who have the proper fluency related to the different areas of the languages. 
[bookmark: _Toc109366896]Conclusion 
The report has explained different areas of the international business environment. Through this, it can be said that there is importance of intercultural communication that is helpful in taking different areas of business decision-making. Through this, it can be said that cultural sensibility has to be followed by Tesco in the Indian market which is leading to proper areas of business decision-making. As per the analysis, proper strategies for communication have to be followed properly that is leading to the proper interaction between the buyers as well as the organization.  Through this, the satisfaction of the consumers makes major areas of the development of the business. However, the differences in languages, cultures as well as values in society have to be considered by Tesco through the development of the business in the Indian Market. 
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