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NUTRIFUEL

TRY FRESH AND RECOVER BEST

Useful for daily use and great for gym-goers .Duo-
beneficial for most generations . Targets millennials COFFEE
and Gen-z. NutriFuel appeals by aligning to Gen-Z
preferences for clean-label, low sugar functional

beverages. Can help with a active lifestyle with
convenient and functional properties like instant

dissolvement. Packaging and serving formats
support portability and gym-friendly consumption
occasions.

Available in urban Uk regions as well as in rural :More
commonly found near gyms and supermarkets. Available
to buy form many places :

Teso, Sainsbury’s , ASDA, Holland & Barret .

Affordable prices from $1.60 for a box to $0.75 for a
sachet.Gaining promotion from social media campaign
to influencer gym endorsment. Average income of near

$25000 - $40000.The pricing strategies creates
affordability while signalling quality and trust.

READY TO TRY THE NEW NESTLE
NUTRIFUEL !?

High in protein (20g) and low sugar. High quality product without compromising health. Hybrid
coffe-protein available in two variants (plant-based & whey). Includes natural flavours such as
vanilla and mocha. The brand meets the growing demand for hybrid drinks that combine energy
and nutritionDuel variants widen accessibility and appeal to vegan and flexitarian segments.




