QUESTIONNAIRE ANALYSIS


Introduction
In this document I will analyse key findings from my busines survey. The document will conclude with a summary of how the combined information will influence the decision- making process regarding my business.
Q1.What is your age ?
[image: ]
      From the analysis of the graph, it could be interpreted that mostly questionnaire is being offered to the people that are above 25.These convey that the business would be generally targeting the age group of 18 to 54.  50 % of the customers belong to the age group of 25-34. It can be conveyed that researcher har been effective to collect relevant data considering all the age. The perception of age is being considered wile planning the business plan. The  plan for the business generally would include the target audience that are to be specified and that would be majorly targeted. Different age  people would  have different perception about the car wash business and that would be effective for individual to maintain  business planning have different perception about the car wash business and that would be effective for individual to maintain  business planning.




Q2.What is your location?
[image: ]
From the above graph analysis, it can be assessed that 90%the respondents are from South Wales and 10% % of the respondents are from South West. The research is mainly the part for setting up the new business and that is the generally the relevant part of the market research. The location of the people would matter in the business planning as it would lead business to set up its location in different parts and majorly customers of the chosen location would be used effectively for business planning. Majority of the people are located in South Wales so that major target of business would be generally the people that are living in the area of South Wales. Accordingly, marketing strategies would be planned for targeting such kind of customers. The business considers the location because it is one of the important part of marketing plan and adequate information would leads in achieving success of planning.













Q3.How much do you look to pay for a full valet per vehicle?
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From the above graph, it could be interpreted that 40% of the people would pay 30 plus for the full valet. Other 20% would also pay above 10 £, 10% of the people would pay 15£ and other 30% of the people would pay 20 £. From the analysis, it could be interpreted that business need to keep prices that is ranging between 10£-30£. Majority of the people have the perception to pay prices in such range and it is effective for business to charge prices in such range to target relevant customers. The pricing strategy is one of the important parts of the business plan as it would lead business to target the relevant customers and also this would measure the value of the service offered by the business. Pricing strategy is one of the important aspects of business planning and is the core part of marketing strategy of the business (Parks, 2013).

Q4.In what form would you usally wash your car?
[image: ]                      From the relevant graph and analysis, it could be interpreted that 60% of the respondents use the services of hand wash. 20% use jet wash , and manual 20%. This conveys that customers are generally favourable towards the services of the hand wash. It is one of the important parts of the business that leads business to plan regarding offering product to the customers. Generally majority perception of the people is required to be considered as it is one of the important parts of business in its product planning. The relevance of product offered by the business would generally lead to develop the attention of the customers to avail the services of the business or not (Aulet, 2013). It can be assessed that business need to focus on its relevant service of hand wash and that is required to be communicated in the market. 
Q5.Would a mobile car wash and valeting service be or any use to you or you business?
[image: ]
From the above graph and analysis, it can be conveyed that majority of 7 respondents have agreed on the perception that mobile car wash would be effective for the personal and also for the business. Therefore, gathering such response of the market as the part of market research would lead business to gain success in effective business planning. While designing the business plan it is necessary for business to consider the majority of the perceptions of the customers and planning is then required to be done. The mobile car and valeting services are relevant and with that customers are in support and that would lead business to attain potential revenues and generate sales from the customers (Parks, 2013). The business planning must be effective and always must be in response to the demand and preferences of the market. 

SUMMARY
From the gathered data and analysis, it is effective for measuring the customer perception as the part of market research as it is the first and major part of the business planning. From the data it can be conveyed that the analysis is being presented that is the response of the customers. The customers have generally responded positively towards the perception of the car wash business and they are willing to spend on such service. From the analysis it could be conveyed that perception of customers and their demands and preferences are the main part of the marketing plan and that is important for the business owner to understand (McIntyre and Srinivasan, 2017). The business that runs on the basis of demands and preferences of the customers attain success in the market. 
It can be also conveyed that business planning required effective strategies of the marketing mix in which the factors of product offered, the prices charged and on the place that it would be offered and also how it would be communicated that convey the strategy of promotion. The data analysis act as the core part for the business owner to have strategic planning and plan actions to target the customers. 
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6. How much would you look to pay for a full valet per vehicle?
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