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Blog 1: Product marketing 
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Tesco is the leading retailer of Uk’s biggest supermarket. The largest glossaries with merchandise retailer Tesco offers multiple products and Serving people since 1919.The rapid increasing demand of organic drink moved to change the marketing of new products for the young generation. The management of Tesco aims to launch a new mouth refreshing health drink named Dark Organic Chocolate Shake. Hence, discover the delicately well-balanced product Dark Chocolate milk shake with customer preference. The prevalence of obesity increasing in 2020, more than 21% of adult’s men and women are recognized as obese (satista.com, 2020). The usage of the organic products have also enhanced from 2.5% to 11. 5% in the UK (satista.com, 2020).. The consideration of organic products within the chocolate shake is also an innovative approach developed by the company. 
 Heavenly tastes of dark chocolate with the luscious taste of milk shake are found. Experiencing a new taste with refreshing mode is the ultimate of serving. The organic qualities are mixed with thick milkshake with the ultimate love of without refined sugar. Milk with cocoa rich chocolate restores a vast amount of antioxidants, prevents cardiac diseases and protects from bad cholesterol (Ishizaka et al. 2016) .Dark chocolate contains  above 60% of cocoa(Macpherson 2018). In the United kingdom, premium and dark chocolate are considered the strongest combination with health and tongue taste. Getting your dark chocolates with organic flavors of cocoa bring you the ultimate taste of love and passion. 



Blog 2: Social media campaign 
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“Maintaining healthy lifestyle by grabbing dark chocolate shake”
 This brand Grabbing taste of health with the taste essence of dark chocolate combination. . Children’s and chocolate lovers all around the world experience a hidden taste of chocolate inside the milk shake (Chawla and Kowalska-Pyzalska 2019).Social customer service and engagement through communication for the new product Dark  Organic Chocolate Shake with unique plans are followed. Social media campaigns are the easiest way to grab the mass of population in a single minute. The Tesco management teams spread their products with their followers on all social networking platforms such as Face book, twitter and so on. Social media with channelizing strategies are followed. 
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Love the taste with ultimate passion. The sensation of hedonistic dark chocolate with the sweet shake blesses the refreshing taste. There chain of chocolate when customized with organic cocoa always makes a same on your face. Special touch of melted dark chocolate is the most pleasurable gift of love (Thabit and Raewf 2018). Dark chocolate covered with healthy organic shake sounded good to taste. There are different kinds of customization plans from the ever-talented cooks of Tesco. Ignoring this mouth-watering taste with sensual satisfaction is not possible. A glass of chocolate shake looks so nice and proper hygiene is restored with it. 



Blog 3: Advertising campaign 

	“Grab the Cheaper therapy of Dark Organic chocolate shake’’
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Reducing the high risk of obesity, heart disease is possible with organic chocolate shake. The ultimate source of Antioxidant is now in front of you. Protect your skin with useful nutrients and taste the heavenly desert. Delicious delights of chocolate shake offer you the ultimate state of richness (Filimona and Gherbin 2017). The therapy of love with chocolate shake may be your all dream true. The management of Tesco aims to offer you savory, delicious, and yummy dessert forever. Communication and social media in retail marketing helpful for customer services. Tesco is well known for their social communication. By using boosted posts on face book with delicious images and models.
Tasting the ultimate taste of Dark organic Chocolate shake of dark flavors rejuvenated the love. The ultimate need of the Tesco management to spread this taste throughout the united kingdom. Chirdrens and young adults will love this organic shake. All of these flavors are customized with customer preferences. The rich dark chocolate is full of love, which increases the communication of taste (Macpherson 2018). Taste with heath with a pocket friendly budget is the ultimate goal of this campaign. Dark chocolate with health and happiness brings smiles on customers' faces. Marketing and branding with a free trial for the citizen planned to promote the product in the market. 
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Blog 4: Marketing models of campaign 
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Mix marketing strategies for the new product Dark organic Chocolate shake is unique and beneficial. The marketing techniques are technical keys of marketing strategies. Marketing mix in 7ps of marketing are product, price, place and promotion.
 Product
 The team of Tesco has a tremendous variety of products. The new Dark organic chocolate shake product is a premium valuable choice food for the customers. Developing the product with marketing involves massive involvement of the strategic action of the team in this technical part. These Dark chocolate shake is organic and comprise with healthy nutrients. The ultimate products are customized with extra chocolate and extra milk products. This Product will be found in most of the retail. Additions with online product delivery facilities are also beneficial for marketing development.
Price
The management employees of Tesco aim to launch new cost strategies for Dark chocolate shake. Systematic market review with proper monitoring of consumers' budget is analyzed. 
Tesco thinks to reduce their cost and sell this with a marginal profit. A minimum range for Dark organic Chocolate shake is primarily useful for the market. Minimum price and maximum sell is the ultimate goal for this new product. The strategy of costing with different offers and customization are the beneficial mix marketing. The brand Tesco and their marketing team will follow Comparative pricing strategy for effective marketing for this new product. Creating one product's price more eyes catching than the other ones is an effective way to gain customers attention. 
Place
Tesco has over 310,00employess and they have more than 3400 stores around the Up (Tesco, 2018e). The place in mix marketing approach is specific in various locations. Dark organic chocolate milkshake can be found most of the retail shops, Placing the product and consumers review has different physical and virtual platforms. The needs of the customers in various places are recorded so customization of the product is possible. The management provides a continuous survey for gaining customers attention and understanding their preferences. 
Promotion 
Promotion or mix marketing for the brand of Tesco is formulated by low price ideas which are effective its cost leadership strategies. The company should formulate more effective and customer reward strategies for branding this new product. Through marketing communication in virtual media with meaningful advertisement and strategic management, services (Thabit and Raewf 2018).New drink products with strong branding and marketing strategies develop it more progressive. Sales promotion and direct marketing utilized for this new product. Market expansion with developmental ideas for the Drink sake products through physical marketing and social media marketing found. 
People
The essential asset of the Brand Tesco is their people. The efficient team of these popular retail processes offering the new product and services. Business marketing of Dark organic Chocolate shake mainly summarize by the extended marketing mix approach for their customer. The efficient team members and sales executives follow the overall marketing and branding (Ishizaka et al.2016). The overall management teams and the productive strategies are utilized for branding the new item.  
Processes 
Indirect and direct approach of product preparation and distribution is also a part of mix marketing. The new product is customized according to the consumer’s choice, so it is a direct service for the customers. The paying process is also direct and customers' feedback is evaluated for better service (Thabit and Raewf 2018).Tesco has their own procedures to servicing their products. The new drink will be processed with a customer friendly approach. 
Physical evidences 
Dark organic Chocolate shake is a customized drink so each customer can prepare this according to his or her taste. Customers' physical reviews, their facial reflection with this product also utilized as physical evidence in mix marketing of this particular product (Ishizaka et al.2016). The raw material of this new product will be in front of the customers, that infancy customers' belief. The immediate refreshment by this dark chocolate organic shake restores happiness. The place and environment will also be included in this mix of marketing. The dark chocolate shake is good looking and eye catching.  






Blog 5: Planning and development 
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Planning and execution both are interdependent phenomena. Planning for this Dark organic Chocolate shake is used both formulating and executing strategies. The team of Tesco will fix marketing launching meetings with the employees to communicate about the product. Understanding the consumers need and a proper analysis of customer’s preference also will evaluate. A simple testing type for a sample model will utilize Dark organic chocolate shake. Pre marketing and peer review will analyze and the group discussion of management heads planned. A solid supply chain of the production and distribution will prepare.
 Channelization and proper networking with the retail stores with the main office, hub will also be formulated. The proper execution policies for chocolate shake will be circulated. Meeting , planning, reconfiguring the product  and pre marketing trail with proper supply chain analysis and networking of products all are the developing plans for this recent product
A structural process of communication is useful for this new product. These products will execute with a maximum number of values. This new product will be distributed firstly in a small market for a single trail. The market choice and review of the customers will be useful for marketing. The practical marketing structures with food review also analyzed. Day to day place, product review and customers preference also executed. 




Blog 6: Communication blog 

	
Dark organic Chocolate shake the new product is the nutritious drink. Marketing through communication for this heavenly delicious product with the target group through virtual and physical ways of communication. The relationship with customers and company with proper customer alignment. For this food item brand alignment with food dealer and catering services channelize the extra income. Communication with young adults and children’s with positive boosting will be beneficial (Macpherso 2018). 
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Extensive customer preference analysis through virtual massaging, reviewing analysis and integrated marketing planning for communication will apply for this new product. Communication with asking “Do you like Extra dark chocolate in organic shake?” may be useful for communication campaigns. Love for chocolate with all hidden desire is the main part for this dark chocolate shake. Organic value and nutrient properties are the crucial part . Communication through email, Face book, twitter, and all other paid and non paid sites will utilize this communication strategy. 



Blog 7: Customer engagement 
	The famous brand Tesco has their customer engagement center. The relationship with customers and the brand offers the utmost relationship for enhancing customer review. The target customer for this famous brand is the middle-income group with young children. The new product Dark organic Chocolate shake is the combination of rich dark chocolate with high nutrient. Customer satisfaction with positive communication will be the most popular way to engage customers. The team of Tesco with each management always provides online and offline support for their business growth. The previous review of products is beneficial for new marketing. Engagement with social media and individual customer communication will be utilized for this product marketing. Empathetic nature of the company's people and marketing executive will bring a tremendous success for any product (Yoga et al. 2019). The problem-solving attitude in retail marketing proposed maximum sales. The new delicious dark chocolate shake will spread the market with proper marketing and skill. Empathetic behavior with management will be beneficial for customer engagement. Milkshake with chocolate engages the customer’s appreciation. 
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