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The Body Shop: Where it all began
The Body Shop was founded in 1976 by Anita Roddick. The first store was opened on 26th March of the same year in Brighton, England. Anita believed that ‘business could be a force for good’. (About Us, 2019) 
The Body Shop is known for its non-animal tested, 100% vegetarian and Fairtrade products worldwide, having worked tirelessly over the years to achieve and maintain this status.

Contribution to sustainability
The Body Shop sources their ingredients ethically, working closely with communities worldwide to ensure that farmers and suppliers are given fair wages for their products. This is part of the Enrich Not Exploit Commitment, which has proven to be extremely successful since its launch in 2016. The aim of this five-year commitment is to deliver fourteen targets in order to ‘enrich people, our products and planet by 2020’. Their aim is to become the ‘world’s most ethical sustainable business’. (Enrich Not Exploit Report, 2017)
In 1986, The Body Shop worked together with Greenpeace to create the Save the Whale campaign. This campaign enforced a ban on the culling of whales, which was said to have ‘introduced a whole host of environmental issues to people that would not have interested them otherwise’. (Ottaway, 2000)
The Body Shop Foundation was created in 1990; this was a charity that funded animal, environmental and human rights protection groups. As part of this foundation, the Children on the Edge was also formed.
The Against Animal Testing campaign was launched to eliminate the need for products to be tested on animals
In 2002, the Body Shop once again worked alongside Greenpeace, this time on a global campaign to promote the use of renewable energy. (Heritage, 2019)
The Stop Trafficking of Children & Young People Campaign, 2009, was launched by both The Body Shop and EPCAT. More than seven million signatures from global customers were collected, which led to 24 different countries making a commitment to change their legislation on child trafficking laws.
The Global Shea Alliance was created in 2011, with the help of The Body Shop. The purpose of this was to allow for positive benefits for the women who worked to produce the products, as well as to increase the production of shea, which is used in a wide collection of body care products such as body butters and exfoliating scrubs. 
A premium is paid to the women to help them earn an independent and liveable income, which also respects each individual and gives them increased confidence in themselves. Community projects are funded also by this premium, which so far has helped improve their lives of 49,000 people in 11 villages each year. (Community Trade, 2019)
In 2013, The Body Shop received the deserved title of International Responsible Business for their efforts to ban the imports and sales of animal tested products in the EU. This was a significant defeat for the Body Shop, after twenty years of campaigning finally lead to the results they wanted The following year, the company won the Business in the Community International Responsible Business of the year award once again. (Heritage, 2019)
As a result of their hard work and immense efforts to create a sustainable shea industry, the company won the Global Shea Alliance Award in 2015. (Heritage, 2019)
Through the launch of the Bio-Bridges programme in 2016, The Body Shop have been able to ‘re-wild’ over 75 million square metres of forest worldwide. (Re-wild the world, 2019) Following the sales of products such as their limited-edition hemp and British rose hand creams, the Bio-Bridges mission has helped to conserve the habitats of various species such as the red panda, in countries such as Australia, Kyrgyzstan, Armenia, Vietnam, Rwanda, Ecuador, India and England. In Tanzania, they have worked with rural communities to help benefit them with the sales of sustainable FSC-certified timber. (Re-wild the world, 2019) The aim of the Bio-Bridges mission is to build ten new Bio-Bridges by 2020.
2017 saw the launch of The Body Shop’s largest campaign to date; Forever Against Animal Testing. The goal of this campaign is to end animal testing in the beauty and cosmetics industry for good, with customers both online and in store being encourages to sign the petition on purchase of products. Within the first six months, they had generated over 3.8 million signatures. (Heritage, 2019)
By 2018, 8 million signatures had been collected. The petition was taken to the UN to ban animal testing worldwide. The Leaping Bunny Logo is proudly displayed by The Body Shop on all of their products. This is legal proof that none of their products have been tested on animals and will continue to remain that way.
As a way of tackling the current issue of plastic pollution, The Body Shop have launched an instore recycling scheme; Return.Recycle.Repeat. This allows customers to return any used plastic bottles or pots in to store which are then collected by TerraCycle to be recycled or repurposed into new items such as playgrounds and park benches. (Recycling at The Body Shop, 2019)
Community Trade recycled plastic from India, is currently being used by company for their 250ml bottles of shampoo and conditioner. They also aim to help 2,500 waste pickers in this region of India by paying them a fair wage with better working conditions and stable incomes.
 By 2022, The Body Shop aim to have 75% of PCR (post-consumer recycled) plastic across all their products lines; they are currently using 10%. (Packaging at The Body Shop, 2019)
Conclusion
Upon researching the various ways in which The Body Shop have worked to encourage sustainable business, I believe that they are doing what they can to encourage sustainability, through their commitments to use only Community Trade and Fairtrade products, to the ban on animal testing across all of their products. They work to help disadvantaged communities by offering them fair prices for their products, such as shea, which in turn allows for better living and working conditions for thousands of people worldwide.
The Bio-Bridges mission is evidently helping towards creating sustainable habitats and environments for many wildlife species, such as the red panda, spectacled bear and chimpanzees to name only a few.
In conclusion, I feel that the only improvements that The Body Shop needs to make are to increase their use of recycled plastics and materials in their bottles and packaging. 
I believe that The Body Shop is an ethical and sustainable brand, and they should continue with their hard work to improve the lives of wildlife and people worldwide, as they have been doing so over the last forty years.
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