Out Of Home Advertising
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Benjamin Moore*
Paints

We’ll match it.
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Mammoth

PLAY BIG










builds strong teeth







With your child,

learn about angles.




KOLESION

natural

Koleston Natarals is a hair colorant from natural ingredients for women aged 20 1o 30, Thin ouddoor exvecution was strategically positioned on & promenade, 1t had an umpoiled view of the sea and skyline bebind it, KOLESTON
The woman's haie is die-cut in the billboard to capture the variations of Koleston Naturals’ colors through the different phases of the day and night. naturals










[ HOBBY RAZOR BLADE 350 mm
EXTREMELY SHARP
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WEAR A SEAT BELT.
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THE ALL-NEW 252-HP' FOCUS ST | - | @ RV

*Achieved with Premium Fuel. Go Further - -
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Existing Anti-Littering Campaigns

Good or Bad?



WﬁlAT WOULD YOU PREFER ! THINK INSIDE THE BOX
TO WATCH? AND VOTE WITH YOUR BUTT
ITALIAN F1 GRAND PRIX TENNIS: US OPEN

$ 4 '

*

1. STUB IT OUT “

<
2. VOTE WITH YOUR BUTT

LITTER IS IN OUR HANDS.
LET’'S WISE UP AND BIN IT.
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#NEATSTREETS




IS spent on
litter cleanup
across the U.S.
annually.

#DontTrashFact

Sowre: KAB Lidler m Amnanca Study

$11 5 hillion
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KEEP CADUCH
CRADIFF CRERDVDD
TIOV YN DACLUS

DON’T TIP
CARDIFF

XCT %

OVER THE
EDGE!

FLY TIPPING IS ILLEGAL!

the ... AND HELP US KEEP CARDIFF TIDY



LITTERING

It’s not smart o

Bin your litter or face A FINE FROM £75

Epping Forest Dﬁfnct C""_ﬁ,ﬁf @ i O VE
ESSEX




For more information please visit:

The City of New York
www.nyc.gov Michael &, Bloomberg, Moyor




S

HEAVY FINES $500

COR CODE OF DRDINANCES CHAPT. 87




WHAT GOES
AROUND
COMES

AROUND

LANTERN

Insurance

www.sustainablecoastlines.org
facebook.com/sustainablecoastlines



OPEN

ALL HOURS

2\

Bag that poo -
any rubbish bin will do




: '?.'L' Combahact, Pobal agus REaRas ATIE « pisses

Environment, Community and Local Govemment

o Féilte‘lreiand

Dublin City Council
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Let’s make a clean start togefher.

Top o e
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This is_'dbfﬁblétely impractical
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w <. . Justpick up after your dog
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A litter fine makes it
an expensive night out.

Your litter. Your problem.

*EDINBVRGH:  KEEP EDINBURGH CLEAN




LITTER
ND YOU'RE

Keep
Au.maha ‘
Beautiful | ‘
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‘ Littering says a lot about you.

l]ﬂm Livegreen




Littering says a lot@bout you. “. " Littering ‘says a ot about you.

MTBMUII Livegreen mmﬂﬂm Livegreen
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The Future?



Digital Out Of Home



Battersea Dogs Home Campaign

lj
=
5
E
E
z


https://vimeo.com/126591064
https://vimeo.com/126591064

Integration — Bringing DOOH and mobile together
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{NHS]|
Blood and Transplant

I need your blood donation.
Can you help?

Show your support by
filling a virtual bag.

0
w Save alife
Give blood

n
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Using augmented reality, Ocean’s NHS Blood campaign seamlessly linked
consumers’ smartphones with digital displays



Ocean's NHS Blood Campaign



https://vimeo.com/169224025

Infrastructure — Making smart cities smarter
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In Birmingham and Manchester, Signature Outdoor’s ‘The Loop’ delivers 22 full-
motion digital locations, linked with Wi-Fi, equipped with facial recognition and
offering connectivity for mobile audiences.



http://www.signatureoutdoor.co.uk/news/theloopturnsone/
http://www.signatureoutdoor.co.uk/news/theloopturnsone/
http://www.signatureoutdoor.co.uk/news/theloopturnsone/
http://www.signatureoutdoor.co.uk/news/theloopturnsone/
http://www.signatureoutdoor.co.uk/news/theloopturnsone/

DO Be useful. As DOOH becomes a feature of smart cities, advertisers
should consider how to produce content that’s genuinely useful.
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02 uses smart camera technology on the Loop Manchester to deliver bespoke activity



http://www.signatureoutdoor.co.uk/news/o2-uses-smart-camera-technology-on-the-loop-manchester-to-deliver-bespoke-activity/
http://www.signatureoutdoor.co.uk/news/o2-uses-smart-camera-technology-on-the-loop-manchester-to-deliver-bespoke-activity/

Recognition — From identification to emotion

Hello, you in the silver | spy something stylish
hatchback beginning with Mmmm...

T

At Ocean’s Holland Park Roundabout site, a campaign for Renault Mégane identified
drivers from their number plates and served advertising based on their car model.



https://vimeo.com/199651395
https://vimeo.com/199651395

Ocean Women's Aid Campaign



https://vimeo.com/122550922
https://vimeo.com/122550922

Immersion — HD visuals and interactivity
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With fibre connectivity, live content can be streamed to screens worldwide, and
interactive technologies such as touchscreens and gesture recognition are set to
bring a new level of immersion to DOOH.



https://vimeo.com/129555225
https://vimeo.com/129555225

Immersion — HD visuals and interactivity

LIKE WHAT YOU SEE?

All this adds up to a future of immersive, interactive displays that enable the
consumer to engage with content on a deeper level.



https://www.youtube.com/watch?v=Kj7Dm_i-OoM
https://www.youtube.com/watch?v=Kj7Dm_i-OoM

