	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2130709
	Student Name : Elisa Adasa Pelea
	Syafiq Zolkeply 

	

	Website Chosen 
	Yoga Reading 

	Insert hyperlink to website
	https://www.yogareading.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Yoga Reading website loads quickly on both desktop and mobile devices, typically within two to three seconds. Pages open smoothly without lag, and images are optimised, allowing a pleasant browsing experience. The simple layout and light content help maintain fast performance even on slower connections (Anderson, 2018).



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website features many sub-pages (Timetable, Events, Courses, Styles of Yoga, About Us, Teachers, FAQ, Pricing, Contact etc). Yoga Reading+2Yoga Reading+2 Navigation appears via a main menu at the top, and each major section is given in the dropdown (or side) menu. The user can click from the home page to “Timetable”, “Pricing”, or “Book a Class” directly. Also, there are clear links/buttons like “Book Now” to encourage action (user1124,2014).


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can easily make a booking through the webpage. The booking system allows users to choose the class, date and time directly from schedule page. Payment can be made online too, which is very convenient. This makes the process simple and accessible for new and regular clients. It saves time because people don’t need to call or message the studio to reserve a space. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website is nice but could still improve a bit. I think it would be good to add a research bar or make the booking button stand out more. On a mobile phone, sometimes the next looks a bit small and close together. A slightly bigger font and more spacing would make it easier for everyone to read. Also, adding a FAQ section would help answer common questions faster. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The websites looks very calm and peaceful with light colours and natural pictures. It gives a relaxing feeling that fits well with yoga. On a computer, the site looks well balanced and easy to read. On a mobile phone, it still works but sometimes the images take a bit long to load or text moves slightly. Overall, the appearance is clean and nice to look at.  (Reversed Out Creative,2020)


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses warm, soft colours and peaceful images of people practising yoga. This helps create a relaxing atmosphere and make visitors feel comfortable. There are not many videos, but the pictures show diversity and calmness. The layout uses white space well and doesn’t feel crowded. The use of colour and imagery match the brand identity and make it easier for people to trust the service and stay longer.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website doesn’t have a live chat but includes a contact form and email address for questions. It’s quite easy to use, and they usually reply quickly, which makes it effective enough for most people. Having a live chat could be even better for instant answers, but the current system still works fine. It helps customers feel that communication is open and the team really cares about them.

	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are visible at the bottom of each page and connect directly to Facebook and Instagram. They open correctly and show updates, photos, and posts about yoga classes or workshops. This makes it easier for customers to stay informed and interact with the studio. It’s effective for building community and promoting new classes or events without making people search for them elsewhere. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are clearly described on the website, including yoga style, levels, and schedules. Each service has short details about what to expect and who the class is for. The clear information helps customers choose what fits then best. The timetable and pricing sections make it easy to compare options before booking. This clear presentation shows that the company is professional and values good communication. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customers reviews are visible on the homepage and sometimes appear on Google. They are mostly positive and up to date, showing people’s good experiences at the studio. These reviews shoe personal stories and not just ratings, because it feels more authentic. 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website presents the services as high quality through professional photos, experienced instructors, and organised content. It uses calm colours and nice design to show reliability. I would use this company because the teachers seem professional and friendly. I would also recommend it to friends who want yoga in a peaceful and supportive space. The balance of professionalism and care makes the quality feel real and trustworthy (Cason,2022). 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are displayed on a special ‘’ Pricing ‘’ page and are clear for all services. The cost seems fair for the quality of classes offered. The website explains different membership options and passes, which helps customers decide what’s best for them. Showing prices openly makes the studio look honest and confident about its value. The price matches the high level of experience and professionalism offered. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga Reading 

	
	2. Yoga classes near me 

	
	      3.  Yoga studio Reading 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When these keywords are typed into Google, the company’s website usually appears in the top results, often on the first page. This shows that the site has good research engine optimisation and a strong local presence. Being easy to find online helps new people discover the studio and trust it faster. It also means they manage their online visibility quite well. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I really believe that websites still have a strong relevance in modern UK business. Even if many people use social media like Instagram or Facebook, websites give a more professional and trustable image. A website can include more informations,  like prices, services, booking forms and contact details, all in one organised place. It also helps business reach customers who don’t use social media every day. In the UK, most people prefer to check a company website before making a booking or buying something online. A good website shows that the company is serious and transparent. It can also help a business appear in Google searches and bring new clients. Without a proper website, many small businesses could lose visibility and opportunities. So yes, websites are still very important today. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If i could make one recommendation, i would suggest adding a live chat or instant help button to the Yoga Reading websites. Even if the contact form works fine, a live chat would make communication faster and more personal. Many people nowadays prefer to ask short questions before booking a class, like checking times, prices or teacher details. A small chat box in the corner of the screen could help new visitors feel more confident and supported. It would also make the website feel more modern and interactive. This kind of features gives the impression that the business is active and always available for clients. I think it would improve the overall user experience and maybe even help attract more people to join yoga classes.
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