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Introduction 
The hospitality industry has historically had adverse effects on the natural environment despite being long viewed as an indicator of luxury and comfort. The industry, which includes well-known multinational companies that include the InterContinental Group of Hotels (IHG), has made an impact because of how much consumable goods, water, and electricity it uses. The hospitality sector's role in minimising these consequences has taken on crucial significance as conversations regarding environmental sustainability gain popularity on a global basis. One of the biggest hotel chains in the world, IHG, has a big impact on how the sector perceives sustainable business practises. Due to its wide range of organisations that span continents, IHG has a significant impact on hospitality trends that go beyond just housing (InterContinental Hotels Group, 2023). Understanding the historical impact on the environment of the business and IHG's engagement in it is crucial for comprehending the regulatory environment inside which corporate social responsibility, or CSR, programme’s function.
The term sustainable growth itself conveys a thorough commitment to both environmental preservation, responsibility for society, as well as economic viability in the environment of the hospitality and tourism sectors. In this scenario, sustainability for hospitality industry businesses becomes both a moral and a strategic need. The introduction sets the stage for a critical analysis of IHG's CSR strategy that concentrates on its initiatives for sustainable development and how they align with the broader industry and overall sustainability goals. This essay aims to study and evaluate the extent to which IHG's CSR initiatives have improved sustainability throughout the context of contemporary hospitality practises.
Main Body 
IHG, which stands for InterContinental Hotels Group, has established itself as an established leader in the hospitality industry thanks to the implementation of an extensive CSR (Corporate Social Responsibility) policy that underlines its commitment to sustainability. In the larger framework of its economic operations, IHG's CSR projects address an extensive number of sustainability and social problems. One of the main areas of IHG's corporate social responsibility (CSR) plan is energy competence. The business has applied energy-saving knowledge into all its amenities as one of the actions it has taken to decrease its carbon footprint (Fatima and Elbanna, 2020). IHG has made significant expenditures in energy management technologies, such as solar power, intelligent lighting, as well as HVAC (air conditioning, ventilation, and heating) technologies. IHG considerably lowers its environmental impact while realising significant operating cost reductions.
Waste reduction is a key component of IHG's sustainability strategy. With the intention of lowering landfill contributions, the organisation has implemented substantial waste management strategies. IHG locations commonly implement recycling initiatives, waste sorting procedures, and single-use plastics reduction strategies. This commitment to minimising rubbish is consistent with global measures to solve environmental problems caused by excessive and improperly managed waste. IHG's CSR programmes go beyond operational considerations to address community involvement. The corporation recognises its duties as a global business citizen and actively works to have a positive impact in the communities in which it operates. IHG takes involved in a variety of programmes aimed at fostering local economic development, healthcare, and education (Khatter et al., 2019). This broadens the group's social influence and fosters a positive relationship with neighbourhood stakeholders.
IHG places a heavy focus on the necessity of ethical sourcing within its supplier network. The company maintains close ties with suppliers to ensure moral and ethical business practises that follow the tenets of the circular economy. This calls for sourcing environmentally friendly products, supporting local businesses, and minimising supply chain environmental impact. IHG's CSR policy exemplifies a comprehensive approach to environmental sustainability including cutting down on waste, community involvement, and energy efficiency. By concentrating on these crucial areas, IHG significantly reduces its environmental effect but also raises the standard of living in the neighbourhoods it serves. IHG is well-positioned to take lead role in the hotel and hospitality sector's changes to a more ecologically friendly and responsible future because to its commitment to this cause (Higgins-Desbiolles et al., 2019).
IHG, the InterContinental Hotels Group, has committed significantly to sustainability. Both external as well as internal variables influenced this strategic choice. The intersection of national regulations, rising consumer expectations, and global concerns about environmental damage forced IHG to make practises that are sustainable a critical component of its business strategy.
One of the main external reasons driving IHG's adoption of sustainability is the increasingly severe regulatory framework overseeing environmental practises. Governments across the world are passing and tightening rules that control energy use, waste management, and carbon emissions. IHG, which operates in numerous nations, is aware of the importance of abiding by these regulations both because of law as well as a means of advancing the cause of sustainable development worldwide (Roxas et al., 2020). Today's consumer expectation as they want products and experiences that align with their values and is growing more ecologically conscious. IHG has responded to consumer demands for ethical and ecological practises proactively because it understands the impact of customer preferences. By integrating sustainability into its business practises, IHG builds on its reputation and serves the needs of an expanding customer base who is concerned about social and environmental issues.
The internal motivations for IHG are aware that sustainability is both a moral imperative and an important source of competitive advantage. Thanks to its commitment to sustainability, IHG separates itself from rivals in a highly competitive industry where consumer purchases are affected by corporate responsibility (Franzoni et al., 2021). The company is recognised as a leader because of its innovative approach, which draws both environmentally aware tourists and investors. The foundation for IHG's adoption of sustainable practises is an overall strategic plan for long-term viability. The company is conscious that using ethical company practises is essential for lowering the risks caused by resource scarcities, climate change, and changing consumer preferences. IHG is embracing sustainability to future-proof its operations and provide resilience in the face of evolving environmental and socioeconomic issues. A complex mix of internal strategic requirements and external restrictions accounts for IHG's decision to embrace sustainability. The business nevertheless complies with legal standards and the demands of customers, but it also takes advantage of opportunities to create its own competitive advantage and ensure the company's continued existence in a rapidly evolving environment (Ruiz Molina et al., 2022). IHG's commitment to sustainability is an illustration of a visionary approach that balances ethical considerations with economic objectives and reflects a paradigm shift in the hotel industry towards responsible and environmentally friendly practises.
The circular economy has been purposefully included into InterContinental Hotels Group's (IHG) Corporate Social Responsibility, or CSR, practises, demonstrating a commitment to sustainability the fact that goes beyond conventional commercial tactics. In accordance with the principles of the circular economy, IHG's efforts emphasise efficient use of resources, waste reduction, as well as the development of environmentally sustainable procedures across all parts of its operations (Rodríguez-Antón et al., 2019). IHG's persistent attempts to increase resource effectiveness show how committed it is to support the circular economy as a whole. The company makes developments in cutting-edge technological resources and infrastructure to lower energy consumption in its hotels. Energy-efficient lighting, intelligent management of structures systems, as well as renewable energy sources are important components of IHG's approach that support the circular economy's goal of maximising resource use.
IHG employs a variety of waste reduction strategies to minimise its negative environmental effects (Cao et al., 2022). Many IHG hotels have developed rubbish sorting and recycling initiatives to keep stuff out of landfills. The firm also employs sustainable resources in its operations and constantly searches for replacement to single-use plastics. IHG is committed to the fundamental principles of the sustainable economic model through promoting interconnected material flows and the sources of waste decreasing. IHG places a major emphasis on sustainable purchasing as the cornerstone of circularity as part of its CSR practises, which extend within its supply chain. The organisation collaborates with suppliers to guarantee the sourcing of ethical goods and materials. IHG chooses suppliers with strong environmentally and ethical practises to assist the creation of a system with closed loops where resources are constantly recycled and put to various uses. This commitment is in line along with the circular in shape economy's emphasis on creating robust value chains (Camilleri, 2021).
The IHG CSR projects support the sustainable development of society, which is crucial to the circular economy, in addition to environmental issues. The organisation promotes efforts in the areas of growth in economy, healthcare, and education while collaborating with neighbouring communities. IHG fosters social progress by investing in local communities, which generates a positive feedback cycle that may promote the advances and resilience for the larger goal to develop the regenerative systems and comprehension in terms of circular economy. 
IHG uses the examples of its circular economy practises are to cut waste and promote circular material reuse, IHG hotels worldwide the world operates successful recycling programmes. Energy-efficient technology: IHG invests in environmentally friendly technology, such as smart lighting and HVAC systems, to optimise energy use while encouraging a circular strategy when it comes to resource management (Pereira-Moliner et al., 2021). Reduction of Single-Use Plastics: The International Hotel Group is actively attempting to reduce single-use plastics by utilising sustainable alternatives that have little negative environmental impact and encourage a circular economy. IHG, which stands for InterContinental Hotels Group, demonstrates an unwavering dedication towards the Triple Bottom Line (TBL), implementing into account the economy, society, and the environment factors, by conducting Corporate Social Responsibility, or CSR, activities. This all-encompassing strategy demonstrates IHG's dedication to creating value not just for the owners of the company but also to stay society and the environment, and it seamlessly fits in with the sustainability pillars (Solovida and Latan, 2021).
The economic factors of IHG's CSR initiatives are specifically designed to assist long-term economic success. With this investment, IHG not only cuts its operating costs, but also better prepares itself for over a long period economic survival. The emphasis on moral and environmentally friendly business practises supports supply chain resilience and is consistent with economic factors (Pereira-Moliner et al., 2021). Additionally, it aids businesses that keep these criteria. Another illustration of the economic success pillar of environmentally friendly development in action is IHG's commitment to community involvement. Through supporting education and economic development, the group's projects support economic growth and stability in nearby areas.
The social factor that is a cornerstone of environmental sustainability is actively supported by IHG's CSR programmes (Bui and Filimonau, 2021). The business is knowing of its duty as a corporate citizen and takes part in community development programmes all around the world. By supporting social sustainability and investing in healthcare and education, IHG enhances community well-being. IHG is committed to social responsibility, and as part of that commitment, it places a high focus on fair work practises and employee well-being. The IHG environmental sustainability activities, a crucial component of its CSR strategy, are in line with its commitment to the environmental element of sustainability. By investing in waste reduction programmes, technologies that save energy, and ethical sourcing practises, IHG actively reduces its environmental impact. The group's initiatives to cut back on single-use plastics and establish recycling programmes serve as a testament to its concern for environmental sustainability (Bui and Filimonau, 2021).
The Sustainability Pillars as a Connector used in which Economic Pillar: IHG's investment in environmentally friendly methods and practises is consistent with the economic pillar because it results in long-term cost savings, encourages resilient distribution networks, and supports community economic growth. Social Pillar: By enhancing belonging quality of life, promoting sustainable business practises, and fostering an inclusive workplace, IHG's engagement with the community, employee well-being initiatives, as well as inclusive and diverse employment programmes all serve the social pillar (Solovida and Latan, 2021). Environmental pillar: IHG's commitment to environmental responsibility is shown in the environmental pillar's efforts to minimise ecological effect, promote a sustainable economy that is circular, as well as to use energy efficiently, reduce waste, and source responsibly.
Conclusion 
In conclusion the essay discussed about a closer examination of the CSR (Corporate Social Responsibility) policy of InterContinental Hotels Group (IHG) reveals a commitment that goes above and beyond merely conforming, positioning IHG as a pioneer in environmentally responsible practises inside of the hospitality industry. IHG's CSR initiatives show a variety of sustainability strategies that mesh well with the principles of a circular economy. These initiatives deal with responsible sourcing, waste reduction, involvement of the community, and energy efficiency. Additionally, to be considered a titan of the hotel business, IHG now appears as a leader who is bringing about positive change. The company's comprehensive interaction with the Triple Bottom Line as well as the sustainability pillars demonstrates its dedication to delivering value across the social, environmental, and economic dimensions. The initiatives of IHG go above and beyond operational efficiency; they engage local communities and encourage the conduction of ethical corporate culture. 
IHG has benefited greatly from its environmental efforts. IHG's commitment to sustainable business practises has led to observable improvements in brand reputation, loyalty among customers, and long-term commercial success. In addition to being an industry leader, IHG's position makes it a role model for businesses negotiating the complexities of 21st-century business in a society that values like ethics increasingly. As it builds sustainable paths, IHG offers an example during others to follow, underlining the critical necessity to integrate sustainability into business planning to create a resilient responsible and sustainable future.
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