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BI Capabilities: Key Emerging Trends in Business Intelligence for Organizations
Introduction 
Recent advancements in machine learning, cloud computing, data engineering, and connectivity have driven business intelligence into a new wave, providing more straightforward and quick access to data with unprecedented data insights and visualization options. For example, dashboards like Tableau let business users monitor data in real-time without having to write their own code or run queries, and cloud applications make it possible to use streaming solutions and seamless data processing more often (Shen, 2021). Staying competitive in digital 
transformation requires a deep understanding of customers, but integrating intelligent digital capabilities with production is even more critical.
Transformative BI Capability  

Businesses across the world have been pouring money into IT, but in recent years the majority of that money has gone toward business intelligence (BI) research and development (Ransbotham & Kiron, 2017). BI is widely regarded as a novel decision support system built on cutting-edge systems. With the help of a business intelligence system, companies can find problems and see how they relate to each other in their operations. They can then take the right steps to fix the problem and reach their goals (Chen & Lin, 2021). This, in turn, helps businesses improve their chances of thriving in today's competitive marketplace. Interpreting information and presenting factual links form key essentials to business intelligence (BI) capabilities, and it's not hard to see how these two things may be transformed into strategy development and actions that help an organization reach its goals (Chen & Lin, 2021). "Transforming capability" is the 
Figure 1. 1 A Abstract Illustration of BI Transformative Capability 
[image: ]ability to guide or equip businesses well enough so that they can make changes quickly and improve their business competitiveness. BI predicated on the detection capacity to collect information and eventual discovery of factual linkages, along wiith the ability to systematically and expertly gather and analyze data, turning it into insights about opportunities and risks to provide a progressive solution to cooperative challenges (Eggert & Alberts, 2020). Internet applications in business and social life were have been critical to digital economy's steady growth. This trend encourages the seamless integration of emerging technologies and business best practices. 
Driving Capability
Besides transformation, Business intelligence is equally important in enhancing automation. Commercial applications of AI include a capability set that enhances corporate operational capacity by leveraging fact-driven support systems to improve decision-making and capacity generation (Shen, 2021). Incorporating BI's measurements, deciphering, and transformative functions to optimize company operations, this definition exemplifies BI's usable capacity feature and helps drive teams to achieve a competitive edge that ensures a sustainable growth. At its most fundamental level, business intelligence (BI) is an information buildup that transforms raw data into actionable insights that can be utilized to foresee future trends and lessen the impact of unknown variables on decision-making. BI collects and organizes data from a variety of sources, pulls insights from the data, and prompts multiple stakeholders to get clear on strategic planning in order to improve business outcomes and operational effectiveness and, ultimately, create value for the business (Eggert & Alberts, 2020). Key phrases such as "resource-directed view," "influence," "output," and "Market Edge are conceptually linked to 
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Figure 2. 1 A  abstract deduction showing Transformative Capability of Business Intelligence (Chen & Lin, 2021)
BI's driving capacity. The significance of BI systems to businesses in creating value and gaining a market edge has been underlined in recent academic studies and in corporate practice. Utilizing intelligence to propel new product development, process redesign, and improved decision outcomes is a crucial competency for any successful business (Eggert & Alberts, 2020; Tavera Romero et al., 2021). Functions of invention, assimilation, and growth are some of the ways it shows its dynamism.  BI is both an internal driving motivation and an interacting force, playing an integrative role in enhancing synchronization between parties, and consequently has a direct effect on operational reliability and profitability. 
Given its capability, organizations should be incentivized to re-engineer their processes and redistribute resources in order to get better command of complicated operating systems through the adoption of innovative approaches. Cheng et al., (2020) research show that when businesses optimize their processes, both their efficiency and their profits go up by a lot. More studies on information networks have established a close connection between the effectiveness of business operations and the success of a company (Eggert & Alberts, 2020; Tavera Romero et al., 2021). Given the integrative nature of emerging technologies, understanding the following key trends in Business intelligence should help companies respond rapidly to dynamic markets whilst promoting innovative strategies. 
1. Automation 
A research by Eggert & Alberts (2020) posit that AI and automation will transform the way that enterprises use their analytics systems. Experts from business industry keeping an eye on the developing market for automated prescriptive intelligence echo similar sentiments. According to Shen, "Automation around prescriptive analytics is the [BI trend] that gets me really excited. (2021, p. 4)" Following its inceptions, it has often used a descriptive style to show what has happened in the past. The next step was for it to become predictive or to show evidence of what was likely to happen next. Analytics is becoming more and more like prescriptive telling businesses what to do next (Shen, 2021). In business analytics, it's becoming more common for users to get these kinds of suggestions automatically instead of having to look for them in the context of an analytics solution.
2. Data Integration 
The trend toward all-encompassing BI platforms that handle information from numerous streams in various ways is being driven by the explosion in big data. Considering the vast flow of information available from many different sources, there is a growing need for fast data stream integration that can be accessed through user-friendly interfaces (Chen & Lin, 2021). Businesses use huge amounts of unstructured social datasets to learn more about how their customers behave. Insight into when a topic is popular and what consumers are chatting about is often essential when monitoring social chats on a massive scale (Eggert & Alberts, 2020). By combining social data, organizations can learn more about how to improve goods and services in real time
3. Mobile BI
More people than ever before are working remotely, and mobile solutions that can analyze data on the go are becoming more refined. Data access and analysis on the go have never been easier for knowledge workers. More and more companies will choose BI systems that can be accessed from a mobile device in the future. For instance, Power BI currently provides its users the freedom to access and update dashboards from anywhere, thanks to touch-embedded native systems for Android, macOS, and Linux systems (Shen, 2021). The vendor’s mobile app makes it possible to sift and pivot datasets in a variety of ways, allowing users to find solutions on the fly from anywhere.
4. Real Time Analytics 
Reports are becoming less static as interactive displays take their place. Enterprise users may now interactively examine and query data that is constantly being updated. The ability to quickly and accurately respond depends on keeping up with the most recent facts (Shen, 2021). Most vendors now offer tools that make presentations interactive in real-time, so you no longer have to use slideshows or other static methods. In the future, people Organization executives will have more freedom to look at the information in a flexible and dynamic way to quickly solve urgent business problems (Chen & Lin, 2021). Presentations and summaries can benefit from real-time information updates, which can boost the rate at which insights are gained, and decisions are made.
5. Information Democratization
Formerly, only IT data experts and data analysts had access to BI tools and techniques. The current trend is to make it easier for everyone in a company to collect and analyze information. Assumptions about what a data analyst does have shifted in recent years. With the advent of web-based analytics, enterprise users may now generate their own insightful visuals and answer ad hoc queries based on individual domain knowledge (Chen & Lin, 2021). More and more businesses realize the strategic value of BI for all employees.
Conclusion 
Fast evolution in Digital and Computing capabilities show that BI, as an integrated information platform, will have numerous applications in real life. With a better understanding of BI's features and how they work, businesses should be better able to integrate it into strategic management and reap the benefits in the form of a comparative edge in the future.
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