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Introduction
Organization have applied technological aspect with the help of the internet, the world wide web and the latest wireless communication. These have changed the level of business and have changed from fifteen years. The first website creation has offered opportunities and innovative business plans by applying the technological concepts for innovative e-businesses that are based on new approaches. The success is highlighted by exploring the major service of e-commerce and e-business approach. These are exciting areas to get involved in and it helps to deliver the message to the audience with a challenge in the innovation and creativity area. With new technologies to be introduced, innovation is given major aspect with the new business models that are created with the level of new approaches (Peppard & Ward, 1999).

Information technology has an impact on the business process and the business operations that are carried on in the world. The  present customer are served far better than in the past. The firms strive harder to implement a successful e-business strategy. E-business strategy is important and is a hot issue that has been affecting the world and the business all around. Each organization that has the e-business strategy has a specific purpose that discusses along with improving the organizational strategies and achieving the goals. Competitive advantage is felt and this has notably been a inescapable issue and a fact. The business nowadays cannot be a success stone unless it uses the e-business strategy. As such e-commerce has a major focus on serving its customers with quality products. The e-commerce strategy fulfills the need of the customer and satisfies them with a major feature that attracts the customers to get engaged within the organization. E-business deals with gaining the best suppliers, business partners and employees for an organization. The level of expansion is wide and broad so as to manage the e-business purpose and to connect with the world while utilizing the best from the alternatives. The e-business solutions are moreover prominent and have a major with e-commerce. In the technological revolution, e-business is the best way to attain the change in an organization that is created by the Internet.

Electronics business is  majorly aimed in order to enhance the level of competition in an organization while developing communication and innovative technology in an organization. There are links that are created to partner and to have a business with suppliers and customers that are managed electronically. There is a process transformation that is been applied in order to automated the process and to consider the process transformation so that the technologies are applied and there is a change in the process. A breadth of information and knowledge is considered for different business processes which deal with the value chain analysis and the marketing systems. The marketing department is targeted so as to achieve the product development strategies, manufacture in inbound and outbound logistics and to consider the supply chain management (Perrott, 2005). A change is required and the process and technology support the activities of the business. The electronic communication can be enhanced with the help of e-business and supply chain management. The organization’s value chain is optimized and the related concepts are describe in detail with the help of  the supply chain and demand side of the market. Likewise, the management of the network is considered within the value networks and value chain.

E-commerce management
The two concepts of e-commerce and e-business are constantly used and they are applied within an organization. The e-commerce concept is basically used in order to refer to the types of electronic transactions. These are financial transactions or can be the exchange of information among business partners. The transactions referred to the e-commerce side and the sell-side of products or services that have an impact and an aspect to be considered in a broader term of enhancing the electronic transaction in an organization.

[bookmark: _GoBack]The management of e-commerce has a major involvement of priorities the activities and providing the service to the customer at a certain place with a certain plan and engaging within the identified benefits. The plans majorly have an emphasizes towards the management of the risk and control of the system. There are some risk and success that are considered while using e-commerce sited as such the technical problems are major effects and are difficult to be solved. The customer service element and the branded products and services are the major indications to acquire the recognition and compete in the market. E-commerce is a communications perspective process perspective, service perspective, and online perspective aspect. There is an increase in the standards and the set to engage in the buying and selling process with the help of internet. The exchange of information is felt with the help of electronic network at the supply chain.There are pre-sale and post-sale activities that are observed in e-commerce. Identified opportunities are depicted for sell-side and buy-side with different functionalities that need to be concentrated by an organization in the e-commerce website (Davila, Gupta & Palmer, 2003).

Mobile service adoption is increasingly observed because users these days purchase latest models with advanced technologies. With improved services, the advanced devices are used and the speed of service has encouraged the adoption of the latest services. There are many technologies that are used by an organization to communicated with the customer and know their preferences. These are different types of users and these indicate the level of service that is been given to the users with the latest information and the function in an integrated level of digital media that offers customer service.

Considering the digital marketing approach, the driver for change should not be technology only but the level of customer engagement and the business returns. This helps to maintain the relationships while acquiring a large market. The level of digital marketing and the major emphasizes is given in order to communicate with  the customers. Online channels are nowadays used as a support to the buying process and the customer journey approach. This makes a sense that the different channels of marketing help to support each other and the level of development and communication is based on the relative merits of the company. There is a customer-centric marketing approach. It helps to show the success and the plan that is required in online planing so as to migrate with the customer and acquire the customer service that is appropriate to the mix of traditional and e-communications. Developing customer insight is the major way to introduce the relative merits of the company and the customers need.

Web

The web concept has increased prominently among the business. Several principal and technologies are applied so as to influence the web page. There is a bewildering rang of tools and techniques that are associated with social techniques including blogs, social networks, and podcasts. This is helped many users to engage within the website. The user participation has increased with the help of web and the interactions have increased the use of websites. The adoption of high-speed service including broadband has made rich media experience and have engaged customers by fulfilling their hope of a viral effect. There is an exchange of data that has been observed in the web with the standardized formats known as feeds merchants. This help to supply the shopping comparison and the product offer price. The characteristics of we are typical in nature and it involves; web service hosted on the web, google maps, flicker or blogging service. There is supporting participation that is observed and this includes the representation of the community participation with the best approach to be represented in social networks like Facebook and MySpace. There is a creation of user-generated content with a collaborative encyclopedia example. Another characteristic is the rating of the content and its accurate service such as traceback comments and rating and tagging the content with quality content. Then there are Ad funding neutral sites that include Google Mail for contextual advertising with Overture/yahoo. There is an exchange of data with the XML and standard data. In this situation, RSS is concentrated on XML and has relative markup and semantic measure to be considered for the content. The data upload service is avilable with the facility to consider the structured information that can be exchanged and searched accordingly. With the help of rich internet application RIA, the experience is interactive and immersive. These are majorly integrated with the web browsers to separate the applications. The web contains the rapid application development that uses interactive technology and leads to a major Ajax approach. Google Maps are the best and the responsive Ajax that does not require to refreshes.

E-business opportunities
E-business has several opportunities that are introduced for several organization whether it is a small or medium organization as such this helps to compete in the market. The commentators have significantly considered the e-commerce benefits of transforming and transmitting the information for users. There is a significant commentary that is disruptive in nature and uses electronic communications. With the help of e-commerce and its significance, the information reaches to the customers, the information is important and rich with content and there is a connection that refers among the partners with effective links in an online context.

Drivers of e-business
Business adoption consists of e-commerce and e-business that shorten the benefits while using in an organization. The benefits of the business are achieved and its impacts on the profitability index while it even helps in generating the core value of the business. The drivers are potential of increase in the sales and cost reduction strategy that has emphasized the organizational context with several benefits. The cost efficiency drivers are mentioned as an increase with the supply, increased with the speed of dispatch of goods, reduce the level of cost of purchase, reduction in operating costs, etc. The competitiveness drivers are increasing in customer demand, improving with the quality of services and range of services and avoid losing the market share while using e-commerce.

While there is four key driving performance that includes cost-benefit, competitive pressure, value adding and market advantage. There is an increase in the value-added services that improve the level of customer satisfaction and considers building strong relationships. Reviewing potential benefits is to identify the tangible benefits and to attain monetary saving with the income concern with the cost saving. The tangible of  e-commerce include the increased sales that consist of new customers, new market, existing customers and repeat selling strategies to be adopted by an organization.

The intangible benefits are corporate image communication, more rapid marketing communications, enhancement of brand, improved customer service, faster product development, learning for the future, identifying the the partners, better management, customer feedback and better management of information and service.

Barriers to business adoption

Opportunities even have risks and barriers while introducing the e-business service in an organization. Internet alters life, and it depends on positive or negative aspects to be considered. There are websites  that fail and this is due to visitor traffic, hackers penetrating systems, problems with the order fulfillment and email customers service inquiries delay and ignored by an organization.

An overview of  E-business
E-Business allows the organization to focus and connect on the strategies that are extended and perform well. The organization has thus focused on employees, suppliers, customers, and stakeholders in order to connect with the business aspects. E-business helps to facilitate the flow of information or systems with the help of internet services and connects in a way for systems interaction. Due to this aspect, the human functions are automatically eliminated with various processes that are undertaken by e-business strategy. The unnecessary input, process and internal reprocessing of data are eliminated by e-business aspects. With the help of e-business strategies, the common electronics data is used with the standard process that consistent with the computer automation technology which is again interconnected by several internal and external systems. The business process is automated and the trading partners are at risk due to excessive use of internet and technology (Turban 2006).

E- business provides several connections to customers, business partners, suppliers and employees with the help of internet, extranet and intranet services. There are several web systems that handle the major transactions of customers and these are known to provide e-commerce services. Web portal are linked and are used to have an access to data for some important decision. Internet are used so as to have an interactive and transactional process with the purpose of sharing the objective. Corporate productivity is increased with increased data availability. E-business components are high-end computing platforms that link with business aspects (Saeed & Leith, 2003).

A wide spectrum of interaction is observed in B2B E-commerce that deals among the business partners. These majorly depend on a particular scenario that is connected and involved with the business requirement. There are specific tradeoff within each framework and these are concerned with the B2B interactions. There are relevant requirements that are required to be undertaken in order to relate the tradeoff that evaluate the business model with the interactions. There are a set of dimensions that are involved and these are the action issues that are observed in B2B e-commerce. There are several dimensions that are concerned accordingly and are partnered along with the distinctions and dimensions (Ranganathan, 2003). These are coupling manageability, security, heterogeneity, external manaeaility, autonomy, and scalability. The interaction issue of coupling among partners is the main thing to refer as the degree and the duration of business among partners to lead to a tighten situation because these partners are dependent on each other. Then there are loosely coupled partner that are related to the exchange of business information and lead to a major demand of B2B relationship which is dynamic in nature. Due to an increased level of connectivity, the need to access the information has been considered within the business. The complex data has to be managed and there are applications that are used that consider the relational databases or XML. These are the stander and semantics data types. Again there is structural heterogeneity that is observed in the business process layer and these are API with inter-enterprise workflows. The security of information and communication for B2B and B2C interaction is not a  big issue, rather the main issue is the human problem (O’Reilly,2005).
There is an increased way in in which the internet in the business-to-business transactions presents an affordable that has gone around as step challenge in the business in the information and communication sector. The B2B market places have functioned really well for the communication layers that are addressed in the mappings. To provide this service in the marketing department ,the problem needs to be solved  in terms of dealings with a heterogeneity purpose. It is important to manage business decisions and consider the issues due to the internet and technologies (Boyd &Ellison ,2007).The major things of emphasizing is that the level of influence of information and technology and the internet has made a major impact but the role of human resource has given a problem due to several issues. It is important to develop a scalable approach in the real world marketplace. This is the main prerequisite that has engaged for scaling business.

Business Intelligence
Business intelligence enhances the business and plots a success in the business for the long run period. A company may be a major contributor if it has nurtured with business intelligence. As such there are competitive advantages that are felt while using the data that belongs to e-business and the criteria is capable of profitability analysis and sales, customer analysis, store operational analysis and merchandise management. Precise information is provided by BI and it helps in maximizing the profitability of the company while making critical decisions. In-depth customer analysis is provided and this helps to identify the plan and customer’s interest. 

Layers of B2B interaction
B2B application have three layers such as communication, content and process layer. The processor provider and the computer company needs to have a major agreement so as to agree on the joint business process. The purchase provider similarly should focus on the content that has to be purchased by the computer company as an example. The communication protocol has to be agreed and the exchange of messages should be possible between the processor provider and computer company. The communication layer majorly provides the exchange of message among partner and this is possibly been considered so as to have a different communication protocol. There are gateways that are used so as to translate the heterogeneous protocols. There should be a seamless interaction that has to be achieved among the communication protocols.
The content layer major provides specific languages so as to describe the information and to understand the level of interaction among the systems. Content interaction is involved and tends to consider the business documents with different types of interactions.  An example, process provider should be able to consider the message whether it is about a request of quotation or the purchase order. The document representation should be clear enough to consider the information that is been presented. Integration capabilities, translation of information and transformation are essential so as to provide the disparate representation of a document. The main objective of the content layer is to focus on achieving data models, languages and data formats. There is a common business library XML that is used to represent the expectations in cXML, it is important that there is a communication among these formats (Srinivasan, 2003). 

The business process layer ha a conversational interaction among the services that are a joint business process. Both computer company and processor provider has to agree with the procedures with the help of joint business process. There should be a semantic of interaction that should be well-define and there can be no ambiguity because the message  need to interact and is clear as per the expectations. The major objectives are achieved with heterogeneous partners and autonomous users to come online and to engage in the peer-to-peer interaction among partner. There is a challenging issue of  interoperability as this requires a major understanding of semantics partner in the business processes (Chaffey, 2009).

State-of-the-art B2B interaction
Technologies for B2B have been around so as to provide a business in various sectors. The most used technology is EDI Electronic Data Interchange that has a certain level of standard among the computer networks. There are software advanced technologies that are affordable and are distributed among the computing nature so as to give a rise in the software technology and to consider the new breed of computing messages that are component based frameworks. There are solutions that are provided with the pressure in the consolidations in need of agile frameworks and just in time inter-enterprise cooperation that provide solutions so as to enable the inter-enterprise workflows. The virtual enterprises of silver bullet applications will have a heavy draw on the major solutions.

Electronic data interchange

EDI is mainly defined as an inter-organization application of business documents between the systems in the form of a compact message. The cost and the efforts are minimized which is the main aim of EDI. There is a standard that is set for EDI structured document ANSI and  the UN/EDIFACT. There are several trading partners while emphasizing processor provider and computer company exchange business documents. The document should consist a business application and should be created for the sender. There is a mapper software that is basically used so as to describe the information elements in the standard approach. The EDI translator is basically used to convert the business document into a message for the standard user. The EDI  message is received by the translator in the form of an electronic that consist the identifier (Kaplan & Norton, 2001).

B2B interactions are focused in EDI and this the main focus in towards communication and content layers. There is a single homogenous solution that is provided by EDI standards for content interoperability. As such, there is a set of types that are provided and business documents are however described. The documents are predetermined and the EDI standards are met. The documents are in large number and the transactions of shipping invoices, reports, and healthcare claim are reported by the companies in limited manner. To conduct the transactions, it is difficult for the partners to the manager with the parameters and to include the EDI document. There is completely a new type of change that is been set by the support document and the business transactions are complex and time-consuming at this end. Modifications are required for the configuration and the software is managed with the validated standards and the EDI guidelines. The approach of EDI is consistently strong and is particularly in the criteria of security and heterogeneity. There is a document exchange and this is value added to the network that is presented by the business partners. The security issues are encountered while using public networks by directly referencing with the concerned systems. Critical security issues are the problem and to comply with the EDI standards it is important to bypass these issues. Heterogeneity is not a major problem and to understand the task is a major issue. Example, the UNH, and UNT are the data elements that have an indication of the start and the end message. The local change is limited and there is no reference that is in a direct form to communicate the message.


Product data integration in B2B

Successful content management in terms of business to business electronic commerce has come up with several challenges. These challenges are extracting the right information from various sources, examining and analyzing the information in terms of classifying the information and reclassifying the information of product data so as to create mapping among information presentation. Electronic exchange information is the prime thing that business work on and this is known as E-commerce. In the marketing sector, the product description is an element that deals with the different categories mentioned in websites. It is about an electronic building block that has information about the vendor and considers the time that is required specifically to consider the numerous business-related elements. There is a quality control information that is managed by the catalog provider and it specifies the identification number, version, and date of  the product. The product description is the total composition of the blocks that are well structured. Specifically, there are two electronic blocks that are measured and involved in the catalog structure. The issues occur when the two vendors have a different catalog for one marketplace and other issue when there are two marketplace and the structure needs to be aligned well. Within the content management process, the use of catalog is been explained dramatically so as to have the major influence in content and the product data. In the marketplace, the buyer is in a position to purchase an order after considering the catalog information. At this time, the vendor replies for the required information that a buyer needs with a confirmation order id. At time moment, the buying process starts. There is a common language that is set along in the E-commerce business because the buyer and seller need to communicate for the purchase of the goods. It leads to a read and process business document that requires the language. The structure is basically set with the sCBL and large collection of documents are reflected in the special aspects of the trading process. These documents are aligned and are different while comparing it form a trivial task.

At this end,  there can be mismatches that can occur and arise in this situation. The major type is the concern of content that leads to a real-world semantics that requires the exchange of information that is very important to be described. It seems that the same product is described in a consequent and a different manner. The information integration process has lead to a serious problem that needs to be tackled effectively. The product description should be structured, classified, measurable and described in several dimensions so as to maintain the standard of the product and let know the customer acceptance and personalized approach for the business.

There are structured product description and the product catalogs describe the potential clients to that are introduced. The information is majorly available online and this seems to have a major business goal that is achieved with the help of the B2B marketplace. There are several product catalogs that are introduced in the market and are online available for customers. This task is not so simple as it looks. The actual product information is been extracted and the internet of things work great with the introduction of the information and technology aspects. Extracting the actual product information is an easy task while to frame and classify the category seems to be difficult and to normalize and store the information while using several data can be a harmful technique. The task of converting the actual product description from an unstructured product description is tough. There are several employees who are working for the content management solution and they are real reason for classified and structured product information. The information processing takes place in this way and the printing the catalog begin with the process. Transforming informal text is the real critical element that needs to be in a formal text which is a machine-readable format. There is two task that is related within this category and this is broadening the concept of product categories and extracting the real and the actual value of attributes to be introduced in the structured product description. Data extraction step is the major task that considers the derivation of the rules and patterns that are introduced automatically.

Data security issues
Data security is an important concern that has to be concentrated upon. The ethical behavior of workers seems to be a real issue. There are background checks and employee training programs that are considered and are essential components that leads to security. There is an information security certification that is widely used by companies so as to improve the level of data security and to consider the measures that are taken in order to protect the data. There are corporate procedures that are taken in order to protect and identify the system discussion  about issues in data security, (Ponemon Institut2010). The data is transparent when it comes to marketing standpoint of clients. Employing the best workers for the data protection and security concern is the major strategy that promises the security professionals to protect the data that may prevent the breaches. With the growth of e-business, the information is faster been breached. There are legal problem and cybercrime that are noticed and these need to be controlled. There is professional education that is observed in e-business and this seems to address the level of problems. The law and ethics of business needs to be considered and this is in support with the data collected with the help of internet. Cybercrime is certainly a crime that assaults business and leads to a prevention of measurable step to be taken in e-business. Then there are e-business crimes that hinder the information and tends to consider the evidence that is based on e-business degree (Abiteboul, 1999).

Conclusion
The real world requires legal and social responsibilities that consider the major rules and regulations to be followed smoothly. Then there are cyber laws that are involved and have a framework that covers the range of topics and privacy concern in terms of identity theft, private email, and interstate e-commerce. It is important to realize these aspects as the e-commerce cyber law realizes the major domain with the product and its types of category. There are several disputes that are observed and these are relevant to the common  criteria and internet laws. Then the grants that are exclusive consider the evolvement of  the framework and the infringement to the general copyrights that protected in nature. There are security concerns such as websites, advertising label, online market, conflicts over intermediaries online and several other competing terms. Human resource is the major problem behind these as the cybercrime is more prevalent and hackers misuse the information. It is no fault of the internet, but the human factor has created these issues in terms of hacking and stealing information. Information technology does it work considerably and this has to be kept in mind of people that cyber laws are for the humans to be considerably strictly as humans are the ones who create the breach. E-commerce has been a grand gateway as it helps to provide an opportunity to the business in form of customers ad employee satisfaction. There are trusted clients and trading partners engage and connect with themselves to achieve a required amount of information. While practicing this, it becomes difficult for the company to manage the data and provide data security. There are cyber laws for this action and to protect these from cyber attacks there are risk reduction strategies. There is direct improvement made with the visible processes and risk reduction activities as a direct improvement and this appears to be increasing in the level of frequency the data is managed.
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