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· Introduction
 
The following report purpose is to critically analyse sustainability and factors that influence positive and negative a company’s future. Based on expert's opinion, industry examples and theories will be presented to obtain a clearer understanding of the sustainable development and its key arias. Current situation, future recommendation, financial resiliency, and consumers impact are key elements that will be expanded in the future pages. Following Elkington Triple Bottom Line using pillars of sustainability, Butler and Doxey Irri Dex theories, customer satisfaction level and tourist impact over the communities are the main objective to discuss further.
 
· Sustainability in hospitality and tourism
 
According to Molina-Collado et al (2022) sustainability is described as ‘’meeting the needs of the present without compromising the ability of future generations to meet their own needs’’. The source confirms that sustainability is referring to multiple factors that include practices and policies highly related to socio-cultural, environmental, and economic factors that involve the resolution of climate-change, local economy growth, health sustainability, protection of the environment, ethical issues, and human rights. The writers sustain that COVID-19 created challenges and new opportunities for hospitality and tourism to develop innovative programs for sustainability and implement new greener ways such as biodiversity conservation, eco-tourism, and community agreement to grow a sustainable experience for tourists and visitors. Hospitality and tourism sector must continuously change and adapt to establish solutions for greener ways that sustain the community and certain limitations (Fig.2).
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(Fig.2: Molina-Collado et al. 2022)
· Future of Hospitality
 
According to Griffin (2021), a new program for hospitality will be in place for the future to benefit hospitality and student learning collaboration that includes:
1. Creative Media use 
As the industry is in a continuous change, the intention of creative media includes simulators and specific live data analytics to teach future leadership the current needs in a timely manner and adapt rapidly to the changes they will have to face.
2. Mentoring and Forum use
To help students developing a successful career mentoring program will be in place to help students in obtaining the ‘’entrepreneurial spirit’’ that can be a crucial part of their development.
3. Project based teaching and skilling
Theories and concepts around the Curriculum of the student to obtain different qualifications and gain new skills that will help them resolve real world current issues and allow them to understand the importance of knowledge and understanding before action.
4. Seminars for Leadership 
In partnership with hospitality partners, groups are trained inside hospitality group on how to address future needs of hospitality, helping students to have a real understanding of current industry and world issues.
5. Faster Courses instead of current Semester based Courses
Shorter courses that ‘’hyper-focused’’ based on advanced technology to help students obtain a clearer view of the industry.
Going green does not have to be a weight on hospitality shoulders, as mentioned by Hotelier Insights (2022), reducing carbon footprint through practices will result in higher efficiency, waste reduction and decreased running cost. The source evidenced that hospitality has a significant impact in climate change hence why the desired ‘’ Net Carbon 0 by 2050’’can only be achieved if businesses become flexible and searching innovative ways to become green that will help the financial future of the business and planet on the same time.

· Milton Friedman Statement
 
Regarding Milton Friedman statement where organisation social responsibility is to increase profits, Elrick, Clifford and Eldon (2018), confirm that the above expression is incomplete as the original context is referring to the profit as being restrained by distinct factors such as: genuine dealing, law, and competition. The writers highlighted that Milton Friedman statement is not only profit based CSR evidencing the factors influencing the CSR.
Therefore, Orlitzky (2015) confirms that Friedman CSR is still applied after decades, however the writer suggests that root problem of CSR is not regarding fulfilment/ profit or incomplete CSR, is more related to companies actual commitment, that decision-makers can design in rationally way as a solution for the environmental and social problems because they are able to understand the root cause and discern the actual ‘’illness’’ causing less harm than the initial problem, however, being a ‘’rationalist tradition’’ based on beliefs the final result can lower the progression of the CSR and lifting the ‘’rationalism and beliefs’’.
 
· Finance Importance 
 
A study made by Oncioiu et al. (2020) about financial importance related to CSR (Fig. 1) clearly explains that without financials sustainability strategies, management, organisation climate stability and other have a lack of effect and low result is obtained without financial performance.
[image: ] (Fig. 1: Oncioiu et al. 2020)
Prayag and Dassanayake (2023) sustain that human capital is crucial in development of sustainable organisations and tourism. The writers confirm that finance resiliency impact external changes such as disasters and crises and contribute positively to building and maintaining sustainable tourism and hospitality.

· Environmental Responsibility
 
Consumers are essential part for a business sustainability. The powerfullest is the decision-making that consumers take when purchasing products or services influencing the environment and the business itself in negative or positive way. Sustainable consumers would buy products that are harming less the environment helping the sustainable business to grow and obtain the deserved reputation, local shopping, certification checks to ensure the products are genuinely sustainable, buying used products that can be repaired/ recycled and investing in companies and their products if is proven that are sustainable (Climate Club, 2023).
However, the consumers alone cannot resolve the entire problem of sustainability. Font (2017) suggests that large hospitality businesses avoid local suppliers' reason being the lack of CSR that include waste of water and energy, quantitative sugar, salt, and fat present in their products. Font suggests that stakeholders are more positive in regards businesses who have consideration for the above factors and value the management, trained staff and the effort level involved in offering quality and appreciated sustainability efforts.
 
· Good Practice
 
Although tourism is the main key for development and economic growth, the poor locations and the management of rural destinations must be related and adapted to the ,,Agenda of Sustainable Development for United Nations’’ to end poverty and obtain economic growth, implementation of sustainable strategies that encourage tourists and communities to adapt and overcome the ‘’sustainability myopia’’ by attracting and maintaining a healthy relationship with stakeholders that contribute directly to development of the sustainable tourism (Molina-Collado et al., 2022).
According to Scherf (2021) the ,,creative tourism’’ is made by the communities of small, large or rural locations that actively contribute to a sustainable development of the destination implementing creative strategies and being an example for the visitors that have the duty to adapt and respect the rules in place to sustain the environment and the chosen destination. The same source explains the importance of festivals as government initiative that involve the strategy of economic development and socio-cultural factors of heritage.

· Recommendations
 
Prud’homme and Raymonds (2013) suggested that customer satisfaction is highly related to CSR concept and macro-economic/ societal factors. The adoption of sustainable development can increase customer satisfaction and behaviour using stakeholders' interest to expand and create a sustainable environment that benefits customers and company itself using as a core strategy the relationship with stakeholders, companies should have in place a concept that integrates social, environmental, and economic factors in the best interests of the community and environment.
Oxfam Education (2023) is a charity foundation that is created to sustain environment and combat climate-change / pollution using donations and educate population about the impact that every human has to the environment. Various projects that they finalise should be an opportunity for the hospitality and tourism industry to collaborate and sustain ‘’green actions’’ that impacts company reputation.
Another example of long-lasting partnership with stakeholders to sustain environment is Brando (2023) that is based on ‘’zero carbon’’. The company goals have impacted positively the business reputation leading to unique guest experience that are experiencing during stay how to adopt a sustainable behaviour and contribute to economic growth. Based on current situation, hospitality businesses should adopt Brando’s model for sustainable practices.
Further example to follow is Silo (2023) that use eco-digester to transform food waste in compost for plants, recycling plastic creating crockery and reuse of all the elements that are present in the restaurant. The use of ‘’no-soap’’ water to protect environment from chemicals and the ‘’green actions’’ that are a model to follow to become sustainable as a business.
The re-use of elements is highly encouraged on various sources as presented (Fig.7) transforming waste in profit.
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(Fig. 7: Sweet, E. 2014).

· Green or not green?
 
According to Vipin et al. (2023), to obtain sustainable development the organizations must adapt universal strategies using the ‘’Concept of sustainable development’’(Fig.4). As writers explain, development must be based on vital satisfaction of the customers and society, protecting the continuity of the natural resource's availability, and using the justice concept to understand the balance within consumption and protection of natural resources between present and future generation.
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(Fig.4: Vipin et al. 2023).
Vipin et al. (2023) suggests that ‘’green economy’’ concept has various positive impacts to eco-systems health, jobs creation and social factors that all lead to economic development.

· Financial Resiliency Importance
 
The relationship between heritage and the three pillars of sustainability is based on outstanding heritages and the natural resources conservation that is essential and contributes directly to the protection of the environment. Therefore, a heritage that is high protected contributes to jobs creation and poverty alleviation providing services in destinations that contribute to sustainable actions highly connected to social and economic factors (Korstanje, Babu and Nedelea 2020, p.142). The source evidence that sustainable tourism development must be economically and sustainable stable with moral and social ethics, leading to fulfilment of the current needs of stakeholders. The writers confirm that such approach will impact positively the community lifestyle benefiting in economic development from tourists, without ‘’exploiting the natural constructed environment and socio-cultural aspects’’ (Korstanje, Babu and Nedelea 2020, p.142).
 



· Elkington’s Triple Bottom Line
 
Elkington (1998) Triple Bottom Line aspect is highlighted in economic, environmental, and social factors, however partnership and long-lasting relationships with stakeholders are crucial for a company future. The writer suggest that triple bottom line responsibilities will not be accomplished if the relationship with stakeholders is not developed at extensive level, confirming that partnerships are crucial in global sustainability development.
For example, Marriott International (2022): Various long-lasting stakeholders that participate and sustain economically the sustainable development of the company, implementing and participating to global sustainable practice achievements such as: solar panels, water waste reduction, landfill reduction and plenty actions that have common economic sense for ‘’win, win’’ points that will increase economy and sustain the planet.

· Doxey Irri Dex and Butler’s Life Cycle Theories
 
According to Fan et al. (2019) Doxey Irri Dex developed in 1975 is made to understand the level of community irritation regarding tourists who are visiting community’s location (Fig.5, Stainton, 2023).
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(Fig.5: Fan et al. 2019).
Fan et al. (2019) sustains that community attitude has four various stages such as: euphoric, apathy, annoyance, and community antagonism.
The source suggests that without the support of the community, a sustainable development is a challengeable risk, therefore community sustainment is crucial in achieving sustainable development.
Highly connected to the above, to break the gap between community and tourists, TALC Model of Butler’s implemented in 1970, is the theory that involves six stages to achieve the desired sustainable development. The writers suggest that the stages are involvement, exploration, consolidation, development, post-stagnation, and stagnation (Fig.6, Stainton, 2023).
[image: ]  (Fig.6: Stainton, H., 2023).
According to Fan et al. (2019) there are positive and negative economic impacts as from one side, the economic growth, job creation and employment can change positively the attitude of community towards tourist, on negative side is the economic leakage that involves price growth and the expenses of day-by-day of the community. From social perspective negative side involves alcohol, drugs, crimes that negatively impact tourism development, however quality of life and sociability of the residents are classified as positive impact.

· Conclusion
As presented above, a healthy extensive relationship with stakeholders that help economically the organisation to grow in sustainable practices is the ideal future for the sustainability and its development. Creative tourism and the community behaviour can increase and decrease a ‘’poor location’’ sustainable development impacting employment, social and economic growth. The financial resilience and the protection of natural resources involve balance and ‘’rational thinking’’ to take the decisions that can impact the future generations. The examples provided are part of future recommendations for the current organisations to adapt and perform ‘’good practices’’ that sustain the environment and increase economic growth as current customer satisfaction is based on sustainability practices of the business.
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Figure 4. Synthesis of answers to the question: “What do you consider to be the role of CSR reporting instruments?”
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The _ and tourism industry, in turn, needs to take an active role in the community and lead the
change towards economic, social and environmental sustainability, to favor the SGDs implementation,
reduce poverty and impulse ethic behaviors. Thus, it is important that tourism companies focus on social
innovation through new sectoral practices that promote: (1) stable employment and adequate
remuneration, which contribute to the redistribution of wealth and the reduction of poverty in local
communities (Scheyvens and Hughes, 2019); (2) the inclusion of vulnerable groups in the different jobs
associated with the sector, which also reinforces the stability of the social network (Hon and Gamor, 2021);
(3) respect for local culture, food and products, which generates proximity wealth (Chen and Huang, 2019;
Ertuna er al, 2019); and (4) gender equality policies that enhance the achievement of the SDGs. Similarly,
establishments can take actions to ensure environmental sustainability, such as (5) eradicating plastics;
(6) taking concrete measures against food waste or the adequate use of energy and water (Camilleri,
2021); (7) reusing and repairing as many material goods as possible (Cvelbar er al., 2017; Tritto, 2020); or
(7) promoting the self-generation of energy from clean sources (Sharif er al, 2020). All these aspects
cannot be carried out without involving the firm’s workforce, i.e. it is necessary (5) to foster awareness and
internal communication to achieve the transmission of the sustainability culture to employees and
managers (Pham er al, 2019), and (6) provide incentives linked to the human resources participation in the
establishment of sustainable practices. In this respect, employees can play a critical role in capturing the
drivers of tourists’ sustainable behavior and their preferences to adopt sustainable consumption, thus
providing a valuable input to design strategies oriented to promote changes in behavior and favor
economic growth.





