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1. Introduction
This report is a critical evaluation about entrepreneurship and enterprise, a definition about what is enterprise and entrepreneurship will be given, as well as a conceptual foundation to enterprise and entrepreneurship with examples, also an analysis and critical evaluation of concepts of enterprise and entrepreneurship from the perspective of an entrepreneur. It will contain a conceptual foundation of personality traits theories with examples, as well as a critical evaluation of traits, characteristics, attributes, and motivations of entrepreneurs.  The report will also contain a conceptual foundation of for-profit and not-for profit small organisations and an analysis and critical analysis of ‘for profit’ and ‘not for profit’ small organisations. A critical analysis of entrepreneur’s values and beliefs in ‘for profit’ and ‘not for profit’ small organisations will be conducted.
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1(a).  Definition of Enterprise and Entrepreneurship	
An enterprise is a business or an organisation that is involved in commercial, industrial, and professional activities. It can be large or small, public, or private, and for-profit or non-profit. Enterprises are typically created to meet the needs of customers or clients, and they generate revenue through the sale of goods or services (Bolton, 2013).  Enterprise refers to the act of undertaking a commercial or industrial venture. It can also refer to a business or company 
[bookmark: _Hlk134733874]Entrepreneurship is the process of starting and running a business. It can be a risky endeavour, but it can also be very rewarding. Entrepreneurs are typically driven by a desire to be their own boss, to create something new, and to make a profit. They are also typically willing to take risks and to work hard to achieve their goals (Barringer, 2019). Entrepreneurship is important for the economy because it creates jobs, drives innovation, and helps to grow the economy. Entrepreneurs are often the driving force behind new industries and technologies. They are also responsible for creating many of the jobs that we have today. Entrepreneurship refers to the process of creating a new business or venture. It is a process that involves identifying and exploiting opportunities, gathering resources, and managing risks (Bolton, 2013). 

2. Conceptual foundation to enterprise and entrepreneurship
1.Opportunity recognition: Entrepreneurs are able to identify and exploit opportunities that others may not see. They are able to do this by being aware of their surroundings, being creative, and being willing to take risks (Bolton, 2013). 
2.Resourcefulness: Entrepreneurs are able to gather the resources they need to start and grow their businesses. This includes financial resources, human resources, and physical resources (Bolton, 2013). 
3.Drive and determination: Entrepreneurs are driven to succeed. They are not easily discouraged by setbacks. They are also determined to achieve their goals (Bolton, 2013). 
4.Leadership: Entrepreneurs are able to lead and motivate others. They are able to create a vision for their businesses and inspire others to work towards that vision (Bolton, 2013). 
5.Vision: Entrepreneurs have a vision for the future of their businesses. They are able to see the big picture and how their businesses can fit into it (Bolton, 2013). 
Even though throughout times, there have been many successful entrepreneurs, in recent years, these 3 are examples of entrepreneurs who have demonstrated these conceptual foundations:
[image: Image Result]Mark Zuckerberg is the founder of Facebook. He recognised the opportunity to connect people online and he was resourceful enough to gather the resources he needed to start Facebook. He is also driven and determined to succeed. He has led Facebook to become one of the most successful companies in the world (Forbes,2018).         
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Elon Musk is the founder of Tesla, SpaceX, and other companies, more recently acquired Twitter. He is a visionary who has a clear vision for the future of these companies. He is also owning other companies in the world, and he is working to make SpaceX the first company to send humans to Mars. (Forbes, 2019)

[image: Image Result]Jeff Bezos is the founder of Amazon. He recognised the opportunity to sell goods online and he was resourceful enough to gather the resources he needed to start Amazon. He is also driven and determined to succeed. He has led Amazon to become one of the most successful companies in the world. (Forbes, 2019)

3. Analysis and critical evaluation of concepts of enterprise and entrepreneurship from the perspective of an entrepreneur 
From the perspective of an entrepreneur, enterprise and entrepreneurship are both essential for success. Entrepreneurs need to be able to identify and exploit opportunities, gather resources, and manage risks in order to create successful businesses (Bolton, 2013). 
There is a large body of literature that supports the importance of enterprise and entrepreneurship. For example, a study by the Kauffman Foundation (kauffman.org, 2023) found that entrepreneurs create two-thirds of net new jobs in the United States. Another study by the World Bank (World Bank, 2023) found that countries with higher levels of entrepreneurship have higher levels of economic growth.
However, there are also some challenges associated with enterprise and entrepreneurship. For example, entrepreneurs often face financial risks, and they may not always be successful in their endeavours. Additionally, entrepreneurship can be a demanding and time-consuming process. Despite the challenges, enterprise and entrepreneurship are essential for economic growth and innovation. Entrepreneurs are the driving force behind new businesses and new products and services. They are also the ones who create new jobs and opportunities (Barringer, (2019).

4. Conceptual foundation of personality traits theories 	
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Personality traits are relatively enduring patterns of thought, feeling, and behaviour that are characteristic of an individual. They are thought to be influenced by both genetic and environmental factors. Personality traits can be assessed through self-report questionnaires, observer ratings, and behavioural assessments. (Matthews, Deary and Whiteman, 2009)
There are many different theories of personality traits. One of the most influential theories is the Big Five model. The Big Five model identifies five broad dimensions of personality: extraversion, agreeableness, conscientiousness, neuroticism, and openness to experience (Digman, 1990).
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Extraversion refers to the extent to which someone is outgoing and sociable. People who are high in extraversion tend to be energetic, assertive, and talkative. They enjoy being around other people and they tend to be the life of the party (Digman, 1990).
Agreeableness refers to the extent to which someone is kind, cooperative, and trusting. People who are high in agreeableness tend to be easy to get along with. They are typically helpful and supportive of others (Digman, 1990).
Conscientiousness refers to the extent to which someone is organized, reliable, and hardworking. People who are high in conscientiousness tend to be punctual, neat, and efficient. They are also typically good at planning and following through on their commitments (Digman, 1990).
Neuroticism refers to the extent to which someone is emotionally stable and resilient. People who are high in neuroticism tend to be anxious, moody, and easily stressed. They are also more likely to experience negative emotions, such as sadness, anger, and fear (Digman, 1990).
Openness to experience refers to the extent to which someone is open to new ideas and experiences. People who are high in openness to experience tend to be curious, imaginative, and adventurous. They are also more likely to be interested in art, music, and travel (Digman, 1990).
However, it is important to understand that personality traits are not fixed. They can change over time, especially in response to significant life events. For example, someone who has a traumatic experience may become more anxious or withdrawn. Conversely, someone who has a positive experience may become more outgoing and confident (Digman, 1990).
In addition, personality traits can have a significant impact on our lives. They can influence our relationships, our careers, and our overall well-being. For example, people who are high in extraversion are more likely to have successful careers in sales or marketing. People who are high in agreeableness are more likely to have successful careers in customer service or human resources. And people who are high in conscientiousness are more likely to have successful careers in engineering or accounting (Digman, 1990).
5. Critical evaluation of traits, characteristics, attributes, and motivations of entrepreneurs 
5(a) Traits
· Optimism: Entrepreneurs are optimistic about their chances of success. Therefore, they believe in themselves and their ideas, even when others may not.
· Resilience: Entrepreneurs are resilient in the face of setbacks. As a result, they don't give up easily, even when things get tough.
· Drive: Entrepreneurs are driven to succeed. Thus, they are always looking for new opportunities and ways to grow their businesses.
· Creativity: Entrepreneurs are creative thinkers. Therefore, they are able to come up with new ideas and solutions to problems.
· [bookmark: _Hlk134723958]Risk-taking: Entrepreneurs are willing to take risks. Considering that they know that failure is a part of the entrepreneurial journey, but they are not afraid to try new things. ‌ (Xu, T. et al., 2018)
5(b) Characteristics
· Leadership: Entrepreneurs are natural leaders. Therefore, they are able to motivate and inspire others to follow them.
· Vision: Entrepreneurs have a vision for their businesses. Thus, they are able to see the big picture and how their businesses can fit into it.
· Communication: Entrepreneurs are good communicators. As a result, they are able to articulate their ideas clearly and effectively.
· Networking: Entrepreneurs are good networkers. Therefore, they are able to build relationships with people who can help them achieve their goals.
· Problem-solving: Entrepreneurs are good problem-solvers. Thus, they are able to identify and solve problems quickly and efficiently. ‌ (Xu, T. et al., 2018)
5(c) Attributes	
· Education: Entrepreneurs come from all walks of life and have a variety of educational backgrounds. However, many entrepreneurs have a college degree, and some even have advanced degrees.
· Experience: Entrepreneurs also have a variety of work experiences. Some entrepreneurs have worked in corporate jobs before starting their own businesses, while others have started businesses right out of school.
· Skills: Entrepreneurs need a variety of skills in order to be successful. ‌ (Xu, T. et al., 2018) 
5(d) Motivations	
· Financial: Some entrepreneurs are motivated by the financial rewards of entrepreneurship. As a result, they want to make a lot of money and be successful.
· Freedom: Other entrepreneurs are motivated by the freedom of entrepreneurship. Therefore, they want to be their own boss and set their own hours.
· Impact: Some other entrepreneurs are motivated by the desire to make a positive impact on the world. Considering this, they want to start businesses that solve problems and make people's lives better.  (Xu, T. et al., 2018)
Although not all entrepreneurs have all of these traits, characteristics, attributes, and motivations. However, these are some of the most common traits, characteristics, attributes, and motivations of entrepreneurs. Furthermore, entrepreneurship is not for everyone. It is a challenging and demanding career path, and it is not for the faint of heart. However, for those who are willing to put in the hard work, entrepreneurship can be a very rewarding career path. (Jones, 2006)
6. Conceptual foundation of for-profit and not-for profit small organisations
For-profit organizations: These organizations are created with the goal of making a profit. They sell goods or services to customers and use the revenue to pay their expenses and generate a profit for their owners (Chen, 2013)
For-profit organisations:
· Small businesses, such as restaurants, shops, and service providers
· Startups, which are new businesses that are trying to grow and succeed.
· Franchises, which are businesses that are owned by a parent company but operated by individual franchisees.
Not-for-profit organizations: These organizations are created with the goal of serving a public purpose, such as providing social services, education, or the arts. They do not sell goods or services, and they do not generate a profit for their owners. Instead, they use the revenue they raise to fund their programs and activities (Chen, 2013)
Here are some examples of for-profit and not-for-profit small organizations:
Not-for-profit organisations:
· Non-profit organizations, such as charities, foundations, and religious organizations
· Social enterprises, which are businesses that use their profits to fund social programs.
· Cooperatives, which are businesses that are owned and operated by their members.
Sometimes, the distinction between for-profit and not-for-profit organisations is not always clear-cut, and some organisations may have both for-profit and not-for-profit activities. For example, a business may donate a portion of its profits to charity. Additionally, some organisations may start out as not-for-profit but later become for-profit. For example, a non-profit organization may decide to sell shares of stock to the public (Chen, 2013)
The conceptual foundations of for-profit and not-for-profit organisations are important because they help to shape the way these organisations operate. For-profit organisations are driven by the goal of making a profit, while not-for-profit organisations are driven by the goal of serving a public purpose. These different goals lead to different organisational structures, different decision-making processes, and different financial reporting requirements (Chen, 2013)
7. Analysis and critical analysis of ‘for profit’ and ‘not for profit’ small organisations 

For-profit organisations are businesses that are created with the goal of making a profit. They sell goods or services to customers and use the revenue to pay their expenses and generate a profit for their owners.
Not-for-profit organizations are organisations that are created with the goal of serving a public purpose, such as providing social services, education, or the arts. They do not sell goods or services, and they do not generate a profit for their owners. Instead, they use the revenue they raise to fund their programs and activities. (Chen, 2013)
There are many advantages to starting a for-profit organisation. For example, for-profit organisations can raise capital through equity financing, which can help them to grow quickly. Additionally, for-profit organisations are typically exempt from income taxes, which can save them a significant amount of money (Horvat, 2020).  
However, there are also some disadvantages to starting a for-profit organisation. For example, for-profit organisations are subject to government regulation, which can be time-consuming and expensive. Additionally, for-profit organisations are always at risk of losing money, which can be a major financial setback (Horvat, 2020).  
There are also many advantages to starting a not-for-profit organisation. For example, not-for-profit organisations are typically exempt from income taxes, which can save them a significant amount of money. Additionally, not-for-profit organisations can often attract volunteers and donations, which can help them to operate at a lower cost (Horvat, 2020).  
However, there are also some disadvantages to starting a not-for-profit organisation. For example, not-for-profit organisations are typically more difficult to start than for-profit organisations, as they must first obtain designation from the government. Additionally, not-for-profit organisations are often subject to more government regulation than for-profit organisations (Horvat, 2020).  
Here are some relevant examples of for-profit and not-for-profit small organizations:
For-profit organisations examples:
A small restaurant that sells pizza
A small retail store that sells clothing
A small software company that develops mobile apps
Not-for-profit organisations examples:
A small charity that provides food to the homeless
A small foundation that provides scholarships to students
A small museum that preserves history
Ultimately, the decision of whether to start a for-profit or not-for-profit organization depends on a number of factors, including the entrepreneur's goals, the type of organization they want to create, and the amount of risk they are willing to take (Horvat, 2020).  

8. Critical analysis of entrepreneur’s values and beliefs in ‘for profit’ and ‘not for profit’ small organisations 
The values and beliefs of entrepreneurs are important because they shape the way they approach their businesses. Entrepreneurs who are self-believing, resilient, creative, innovative, driven, and ambitious are more likely to succeed in their endeavours (Peris-Ortiz, Teulon and Bonet-Fernandez, 2017).

Some examples of how these values and beliefs can be applied in for-profit and not-for-profit small organisations:
In a for-profit small organisation, an entrepreneur might use their self-belief to convince investors to fund their business. They might also use their resilience to bounce back from setbacks, such as losing a major customer or having to lay off employees. Thus, their creativity and innovation might be used to develop new products or services that meet the needs of their customers. Furthermore, their drive and ambition might be used to grow the business and achieve their goals. In for-profit businesses, entrepreneurs are typically motivated by the desire to make money. In addition, they may also be driven by a desire to be their own boss, to create something new, or to make a difference in the world (Peris-Ortiz, Teulon and Bonet-Fernandez, 2017).
In a not-for-profit small organisation, an entrepreneur might use their self-belief to convince donors to support their cause. In addition, they might also use their resilience to bounce back from setbacks, such as a natural disaster or a change in government policy. Their creativity and innovation might be used to develop new programs or services that help the people they serve. Furthermore, their drive and ambition might be used to grow the organization and make a bigger impact on the world. Moreover, in not-for-profit businesses, entrepreneurs are typically motivated by a desire to make a positive impact on society. They may be driven by a belief in social justice, environmental protection, or a particular cause (Peris-Ortiz, Teulon and Bonet-Fernandez, 2017).
Some examples of how entrepreneurs' values and beliefs can shape the type of business they start are:
· An entrepreneur who is passionate about social justice may start a non-profit organization that works to address a social problem.
· An entrepreneur who is passionate about environmental protection may start a business that develops sustainable products or services.
· An entrepreneur who is passionate about helping others may start a business that provides job training or other services to underserved communities.
[bookmark: _Hlk134735090]Entrepreneurs' values and beliefs can also shape the way they run their businesses. For example, an entrepreneur who is committed to social responsibility may choose to source their materials from ethical suppliers or to donate a portion of their profits to charity (Peris-Ortiz, Teulon and Bonet-Fernandez, 2017).




















9. Conclusion

This report is a critical evaluation about entrepreneurship and enterprise, a definition about what is enterprise and entrepreneurship will be given, as well as a conceptual foundation to enterprise and entrepreneurship with examples, also an analysis and critical evaluation of concepts of enterprise and entrepreneurship from the perspective of an entrepreneur. It will contain a conceptual foundation of personality traits theories with examples, as well as a critical evaluation of traits, characteristics, attributes, and motivations of entrepreneurs.  The report will also contain a conceptual foundation of for-profit and not-for profit small organisations and an analysis and critical analysis of ‘for profit’ and ‘not for profit’ small organisations. A critical analysis of entrepreneur’s values and beliefs in ‘for profit’ and ‘not for profit’ small organisations will be conducted.
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