CLASS TASK: Exploring Health Promotion in Wales
Assessment Support Activity: Health Promotion Report Preparation
Timeframe: 75–90 minutes

Learning Objectives:
· Understand how Public Health Wales campaigns are structured.
· Analyse initiatives addressing obesity, diabetes, smoking, and childhood health.
· Evaluate how health promotion considers diversity and behaviour change.
· Begin building evidence and ideas for the Health Promotion Report.

PART 1: Warm-Up Discussion (10 minutes)
Discuss in pairs or as a group:
· What is health promotion?
· What campaigns have you seen recently?
· Why is this important in Wales?

PART 2: Group Research Task (40 minutes)
Task Title: Inside the Campaign
Split into groups of 3–4. Choose one of the Public Health Wales campaigns below. Your task is to research and present key findings about this campaign.
CAMPAIGN OPTIONS (real Welsh health promotion examples):
1. Help Me Quit
· Free NHS stop smoking service in Wales.
· Includes group support, apps, and community outreach.
2. Healthy Weight: Healthy Wales
· A long-term obesity prevention strategy.
· Initiatives include healthy school meals, junk food ad restrictions, active travel promotion.
3. Diabetes Prevention (linked to HW:HW)
· Focuses on reducing Type 2 diabetes via weight loss, healthy eating, and physical activity.
· Targeted interventions in high-risk groups and digital support tools.
4. Every Child Wales
· Promotes good health in children under 5.
· Includes healthy eating, play, and parenting tips.
5. Vaccination Campaigns
· Flu, COVID-19, HPV.
· Focus on uptake in at-risk or underrepresented groups.

GROUP TASK: Answer these prompts using campaign websites, posters, and official reports:
1. What are two specific initiatives under your chosen campaign?
2. Provide a brief history – when and why did this campaign begin?
3. Summarise the current approaches (media, tech, clinics, schools, etc.).
4. How does the campaign reflect diversity? (e.g. language, age, socio-economic factors, accessibility)
5. How does it help people make individual behaviour changes?
6. Offer one or two recommendations to improve the campaign. See next section for guidance!
Record your answers on flipchart paper or large poster paper.

PART 3: Present and Discuss (20 minutes)
Each group presents for 3–4 minutes.
· Listen carefully and make notes on interesting or contrasting strategies.
· Think about which campaign YOU may want to write about.

PART 4: Individual Reflection and Planning (15 minutes)
Use this time to:
· Choose a campaign you might focus on for your report.
· Begin bullet-pointing useful evidence, strategies, or quotes.
· Identify what further research you need.
Prompt questions:
· Which initiative inspired you most?
· What public health issue do you want to tackle? (Obesity? Smoking? Diabetes?)
· How does this campaign consider diversity or barriers to access?
· What would make this campaign more effective?

Tips for Making Recommendations in Your Report: When suggesting improvements to a campaign:
· Be Specific: Suggest a concrete action (e.g. introduce mobile health vans to rural areas, provide resources in multiple languages).
· Consider Inclusion: Could the initiative better support disabled people, ethnic minorities, or low-income families?
· Think Digital: Would an app, SMS reminder, or social media support group help reach younger or isolated populations?
· Link to Evidence: Support your recommendation with research or statistics (e.g. "A 2021 study by NICE found that community group interventions increased physical activity by 28%").

How Campaigns Address Diversity and Individual Experiences: When writing your report, consider how the campaign recognises that people have different experiences and challenges related to health. Ask yourself:
· Does the campaign provide materials in Welsh and English, or other community languages?
· Are there targeted messages for specific groups (e.g. teenagers, older adults, BAME communities)?
· Does the campaign tackle barriers like low income, rural isolation, disability, or limited health literacy?
· Are there tailored supports for people with long-term conditions or carers?
· How do digital tools (apps, websites, social media) help reach wider or younger audiences?
· Are community voices and lived experiences reflected in the design or delivery of the initiative?
Look for signs of inclusivity, cultural sensitivity, and accessibility. Campaigns that acknowledge different needs tend to have a stronger impact.

How Campaigns Support Individual Behaviour Change: In your report, explain how the campaign helps individuals adopt healthier habits over time. Consider:
· Education and Awareness: Does the campaign increase understanding of risks and benefits (e.g. of quitting smoking or losing weight)?
· Motivation and Empowerment: Are motivational tools or positive messaging used to inspire change?
· Skill-Building: Are there tools, guides, or programmes that teach people how to take action (meal planning, exercise tips, coping strategies)?
· Support Systems: Are support networks (peer groups, family involvement, mentors, apps) included to sustain motivation?
· Accessibility of Services: Are services easy to reach and use (e.g. free counselling, walk-in clinics, online sessions)?
· Feedback and Monitoring: Are there tools that help individuals track progress, such as digital health trackers or reminders?
· Tailoring: Is advice or support personalised to different stages of change or individual readiness?
Look at how the initiative uses proven behaviour change techniques like goal-setting, reinforcement, self-monitoring, and social support to help people maintain healthier lifestyles.
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Suggested Headings and Guidance for the 1,500-Word Report:
· Introduction (Approx. 150–200 words)
· Introduce the public health issue (e.g. obesity, smoking).
· Explain its relevance in contemporary Welsh society.
· Outline the purpose of the report and briefly mention the chosen campaign.
· Campaign Overview and Historical Context (Approx. 200–250 words)
· Describe the Public Health Wales campaign.
· Provide a brief history: when it was launched, its goals, and why it was needed.
· Analysis of Two Initiatives (Approx. 400–500 words)
· Choose two key initiatives under the campaign.
· Explain what each initiative involves and who it targets.
· Analyse how they work in practice (delivery method, accessibility, engagement).
· Use evidence or data from reports or research to support your analysis.
· Addressing Diversity and Individual Perspectives (Approx. 250–300 words)
· Discuss how the campaign supports people with different backgrounds and health needs.
· Consider ethnicity, age, location, income, language, or disability.
· Reflect on how it supports personal change (motivation, accessibility, support).
· Recommendations for Improvement (Approx. 200–250 words)
· Critically evaluate any weaknesses or gaps in the campaign.
· Consider whether the initiatives are accessible, inclusive, and measurable.
· Ask: Are certain populations still underserved? Is the messaging clear and culturally appropriate?
· Compare the campaign to others from different countries or regions if helpful.
· Use evidence to support your views (e.g. "Research from WHO shows that targeted community-based campaigns have higher uptake in rural areas...").
· Suggest realistic, evidence-based improvements (e.g. more outreach in schools, improved app usability, stronger follow-up support).

· Conclusion (Approx. 100–150 words)
· Summarise key findings.
· Reiterate why the campaign matters and what could improve its impact.
Remember to use Harvard referencing and include a reference list at the end of their report.
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