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[bookmark: _Toc133267952]Introduction 
Food, personal care, and household items are just a few examples of the fast-moving consumer goods that Unilever supplies. Several widely recognised and beloved product lines are available from Unilever. Products may be purchased in 150 different countries. Both the London and Rotterdam offices are based in the United Kingdom. In 1930, the margarine businesses of the American and British Lever Brothers corporations merged to form the detergent and shampoo giant Unilever. In 1885, production at the first Lever Brothers factory got underway. The Lever brothers entered the food sector with a bang in 1917, when they bought several companies that canned fish and other foods. These firms used almost identical distribution networks, obtained the vast majority of their primary inputs from the same small set of vendors, and promoted essentially the same consumer items prior to their merger.


[bookmark: _Toc133267953]Dividend Distribution Policy 
The organization's Dividend Allocation Policy should guarantee a rate of return on operating cash flow that is greater than the sum of the Company's immediate and long-term cash demands. Furthermore, the Company's Dividend Allocation Policy should return income from activities at a rate greater than the Company's present and projected requirements. In addition, the firm must ensure that its Dividend Distribution Policy yields a rate of earnings from cash through business that is higher than the sum of the firm's present and future cash needs. The firm has stated its intention to provide customers with a payout of dividends that can not only keep up with other payouts on the stock market as well as has the ability to be sustained throughout time, and it has taken steps to make this a reality (Madura, 2020). Furthermore, the company is determined to do all in its power to extend the duration of its payouts.
The Company's Board of Directors can recommend a dividend strategy, specifying the question of if distributions should be paid and at what rate, based on their assessment of the company's present financial status. One such suggestion is the amount and frequency of dividends to be distributed. The issue of whether the dividend must be distributed is another potential topic for guidance. The Company's Board of Directors may declare dividends in accordance with the Operational Value at any given moment, with the ultimate dividend amount being set by the Firm's annual earnings. Both may be calculated from the Operating value. At the Yearly Meetings, stockholders will be granted the chance to accept or reject the Board of Directors' proposed Dividend. Dividends cannot be paid out in excess of the amount asked by the Company's Board of Directors at the meeting of the shareholders, but dividends can be paid out in a sum that is fewer than the quantity sought (Eun  and Resnick, 2015). Notwithstanding the fact that profits can't be paid out in more than what has been requested, this remains true.
In the event that a dividend proposal is made, it will likely be based on the after-tax profits of the sector in the current fiscal year. The business is prepared for this scenario. Company retained profits may be distributed as dividends at the discretion of the Board of Directors if and only if there is a decline in earnings after taxes within any fiscal year. All applicable rules and regulations must be met, and the manner in which these payments are made must be legal (Shapiro & Hanouna, 2019). Despite this, the authority in question does not restrict itself to considering this choice to be the one and only legitimate alternative.

[bookmark: _Toc133267954]Market Hypothesis Theory 
As a result of participants' constant competition for limited market shares, efficient markets always have prices that accurately reflect the most recent data. When determining the asking or asking price of a financial instrument, it is customary to take the investor's anticipated rate of return and the associated risk into account. If the stock market is doing its job, Unilever shares should be trading at a price that fairly reflects the company's true value. Since it is impossible to predict the future with certainty, the value of a financial asset may fluctuate at random (Levi, 2012). The culprit is the widespread loss of faith in the future. If the prices levied in a financial market accurately reflect all relevant market knowledge, then the market is considered efficient. Assuming the price appropriately represents all the major events that have happened up to a certain point in time, just fresh data may influence the retail cost of an item. These distinctions enable us to identify three distinct types of efficacy. At a moderate level of support, the knowledge efficiency hypothesis asserts that market prices accurately reflect all available information. In addition to historical price levels, this data also includes internal economic data, analyst projections, and analyst opinions. Observing the movement of a stock price in response to a significant corporate announcement could be used to verify this hypothesis (Chandra, 2017).
The sort of market performance that can be attained by carrying out controlled trials, notwithstanding the fact that such performance is only marginally effective. The experiment's goal is to find out how the presence of unpredictability and adverse choice influences market performance. The investigation plan will look more beneficial if it is managed alongside the data that is saved by the various sectors and their conduct is monitored. There is a possibility that this will make it easier to carry out inquiries into events (Chen, et al., 2010). In addition, the investigative method may help mitigate some of the problems that emerge in event studies, which is a significant contribution. In addition, the strategy may be able to alleviate some of the difficulties that have traditionally been a barrier in the way of event investigations.
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A bank or other financial institution decides whether or not to invest in a proposed business venture based on an evaluation of the project. The author now discusses the five most common evaluation techniques for financial projects.
[bookmark: _Toc133267956]Analysing the Economy 
When determining a project's financial viability, economists consider several factors, including but not limited to supply price, capacity utilisation rate, anticipated income, projected costs, and prospective profits. Profit levels are the foundation for all other financial measurements, so knowing them at all times is essential. Planning ahead for the required sales volume is essential for the company to realise its anticipated profit. Sales are primarily influenced by consumer interest (Iatridis, 2010). Demand for the proposed product is a significant factor in determining the project's likelihood of success. The location of the new company will have a significant impact on the outcome of the undertaking.  During the site selection process, it is essential to evaluate all applicable government restrictions, incentives, and discount programmes. Geography plays a crucial role in the study of economics as a result.
[bookmark: _Toc133267957]Evaluating the Budget 
It is crucial for every kind of organisation to have the ability to evaluate their financial situation. Calculating the amount of working capital and fixed capital that will be required by the company is one of the most essential phases involved in determining whether or not a project will be profitable financially. When we talk about a company's "fixed capital," which is also often referred to as the company's "fixed advantages," we are talking to the stockpile of permanent and irrevocable assets that it possesses. The terms "land and building," "vehicle," "plant and machinery," "equipment," and "other fixed assets" are all defined for the reader (Aubert, 2011). A lot of different things determine how much money, what sort of assets, and for how long an organisation needs to make an investment in fixed capital. The overall amount of Fixed Capital that is necessary should take into account the cost of the resource, designer and engineering fees, power and capital expenditures (about 10% of the value of equipment), degradation, pre-operational spending of trial runs, and other expenses as appropriate. In the report on the project, include all of the expenditures related with the development, renovation, and maintenance of the building.
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Unilever has adopted and implemented a variety of models and concepts within the field of strategic management, as is briefly discussed below. However, the maintenance of product quality and the addition of some variety to marketing and product-related activities should be among the organization's highest priorities (Brown, 2011). If Unilever wants to spot and fix any flaws in their own business operations, it must, as a matter of sound financial management theory, pay particular attention to the tactics its rivals adopt. The company must develop an action plan for all aspects of its business, commencing with its core operational responsibilities, supply chain, and personnel. By synchronising the skills of its employees and those of its sister subsidiaries, Unilever will gain a more complete understanding of the market and its position within it.
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