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[bookmark: _Toc100867210]Introduction 
Professional career development is a step that addresses the demands of both the employees and employers. All the organisations want their employees to grow in their profession. In higher education Roleplay is a structure of early learning. Students can understand any scenario with the support of roleplay and they also come to know about all things regarding higher education from different perspectives. On the other hand, career development planning refers to a list where students can arrange their short-term and long-term targets (Bowles et al., 2019). This is a process to select the goals of a career, provide a way to those purposes, and accomplish the inclined targets. In this report on professional career development, the author focuses on producing a report on selection and hiring. A discussion will be also done along with this report on hiring and selection with the support of Gibbs’ reflective model. All the skills and knowledge for effective and collaborative working will also be justified in this report. 
[bookmark: _Toc100867211]Report on Selection and hiring 
From the above roleplay of the interviewee and interviewer, I have identified some things that need to be summarised in this report. From the first roleplay, I have identified that a person chooses the job role of marketing analyst as a frontline of the company and can be easily identified as the creator of the brand image of the organisation. The individual must have the intention of creating a strong communication network in society. The fundamental perception of the job role of a marketing analyst is derived from the analysis of services or products of the organisation and a professional approach towards the mass community for purchasing the services or products of the organisation. This approach must have a distinguishing nature to pull the business forward from a zone of competition. I also got the idea about the qualities required to be a marketing analyst such as improvement of interpersonal relationships, good and efficient communication skills and so on. 
In the second roleplay, the selection and recruitment of a marketing coordinator were chosen. In this roleplay, I have learned that the marketing coordinator requires a dignified quality to create team effectiveness, participation in conflict solving, knowledge of scrutinising the applicants and team collaboration. I found an update of modern technologies in the department of marketing coordination in the last few years with the implication of online job advertisements and telephonic interviews. The responsibilities and role of a marketing coordinator are discussed in the interview sessions like hiring and recruiting the applicants, developing and training the applicants, showing sympathy towards them and keeping the employees motivated for the work within the workplace. 
[bookmark: _Toc100867212]Reflective discussion with Gibbs’ Reflective cycle 
In my career planning and career development, Gibbs’ Reflective cycle helps me through its six stages including description, evaluation, feelings, analysis, action plan and conclusion. If I need to develop the planning of my career for the job role of marketing coordinator and marketing analyst, I will take the help of Gibbs’ reflective model. This model gives a well-designed approach for the researchers and shows how they can handle any situation. Gibbs's reflective model also helps the employee to think in a systematic manner and with a clear experience of learning. 
Description- This step of Gibbs’ cycle helps me to find the answers to my different questions based on the description and situation of my happenings when I build up the planning of my career development. 
Feelings - This step of Gibbs’ reflective model helps me to describe my thoughts and feelings about my experiences and journey toward my job roles. 
Evaluation - In the evaluation phase of Gibbs’ model I can evaluate both my good and bad experiences of mine. 
Analysis - In this step of Gibbs’ reflective model, I will obtain the description of the components that will be helpful for me to move forward in my situations in the future. 
Action Plan - In this step of Gibbs’ reflective model I will make a plan about my career path according to the conclusion phase and how I handle the situations regarding my job roles of marketing analyst and marketing coordinator. 
Conclusion - In this step, I can analyse so many options regarding my job roles that will be available to me and I can focus on everything to conclude the matter. 
[bookmark: _Toc100867213]Knowledge and skills for effective working 
In this report on professional career development, the knowledge and skills of collaborative working will be discussed for effective work to achieve success. The knowledge and skills important for career development are problem-solving skills, leadership skills, communication skills, critical thinking skills, time management skills and so on (Ibarra and Scoular, 2019). Communication skills always contemplate the foundation of any collaborative work to obtain the success of the working team. It is important to talk openly and honestly with the other members for better results and performance. The employees who can solve the problems efficiently also can solve the issues with their thoughts. Besides this, time management skills are also important for the employees to develop their careers (Larson et al., 2020). On the other hand, leadership skill helps to lead a team as well as a department by spreading knowledge and resources. These skills also help the employees to promote collaborative work for the future growth of the organisation. 
[bookmark: _Toc100867214]Evaluation of the readiness of the employee 
A marketing analyst must adapt the strategic planning of marketing and analyse different information. To obtain profit in the business the marketing analyst executes the strategic planning in the business. This job role is very important for the size of the organisation as the employees can make a good bonding with the marketing analyst that makes an interaction with the customers (Nasution et al., 2018). Some skills are required for this job role such as the ability of strategic thinking, leadership skills and communication skills. To improve the skills of marketing analysts training can be organised and to improve the communication skills surveys and mock interviews can be arranged. 
A marketing coordinator must maintain a secure and safe environment for work and take care of the satisfaction and demand of the employees. The skills required for this job role are organisation skills, flexibility, good communication with the employees, negotiation skills, passion for the job role and so on (Rodić and Marić, 2021). To improve and develop all these skills different types of training are organised outside and inside the organisation. Communication skills can be improved through interaction with colleagues, employees and team members. Skills can also be improved through surveys and interviews. 
[bookmark: _Toc100867215]Analysis of employee’s strength 
The strength of any marketing analyst lies in their communication ability. This is the main strength of the marketing analysts that helps them to understand the demands of the consumers. The other strengths of marketing analysts are the ability of problem solving with creative strategies and strategic thinking (Bol et al., 2019). Attractive and creative skills in writing are also a strength of marketing analysts. Knowledge of advanced technology, working with teams and adjusting with the team members, leadership and organising skills; all of these are strengths and qualities of a good marketing analyst (Erlangga, 2022). These skills generate more goodwill and profit for the organisation. 
The strength of any marketing coordinator is also related to communication ability. Achieving healthy communication skills is important for the marketing coordinators. Besides this, the ability of decision-making and quick thinking is also the strengths of a marketing coordinator. A marketing coordinator should keep patient with the employees, accept complaints, listen to their problems and take steps according to these problems is also a very important quality a marketing coordinator (Peters et al., 2020). Leadership skills, attentivity, approachable and sympathetic behaviour and written communication skills, all these are the strengths of a marketing coordinator. The coordinator having these skills can maintain the work balance within the organisation. 
[bookmark: _Toc100867216]Chances of improvement 
The employees should be aware of some factors for their further improvement. These factors are as follows: 
· Time management is one of the important factors for the employees to improve. Time management is also very important for the development of the organisation (Neffke, 2019). There are different types of time management tools present within the organisation that employees can follow to improve their skills in time management. 
· Another important factor for the improvement of the employees is the organisation of all the employees. An organised employee better knows the order of the work to complete it within time. 
· Another important skill is interpersonal skills of communication for the improvement of the employees (Thompson and Dahling, 2019). The employees need to work in teams or groups and for this effective communication is very important the employees. 
· The employees should apply the skills of active listening for better improvement. If employees listen with effectiveness to the leaders and other team members better communication will be established. 
[bookmark: _Toc100867217]Setting employment targets 
There are many paths to set employment targets for marketing analysts and marketing coordinators. Developing the skills within the working team is essential to work as a marketing analyst in the organisation. The marketing analyst requires good communication skills to communicate effectively with the employees (Malnight et al., 2019). The marketing analysts have to develop interpersonal skills. They have to communicate with the employees and the team members effectively. The marketing analysts should also develop skills in conflict resolution as they can solve the issue of team conflicts. 
Skills of communication are also very important for the employment of marketing coordinators. A marketing coordinator has to continue healthy communication with the employees daily (Tabrizi et al., 2019). The marketing coordinator should have empathy for the employees of the organisation. 
[bookmark: _Toc100867218][bookmark: _GoBack]Personal development plan 
	To be Developed
	Expected Target
	The action I will make
	Criteria for success
	Application
	Deadline

	Time Management Skill
	Complete all work by a mentioned deadline
	Learn and apply the tools of time management
	Able to complete the task within time
	For office works
	Within 3 weeks

	Communication Skill
	Communicate with effectiveness with other members and employees
	Involve in more cultural engagement
	Communication ability with others
	For better teamwork
	Within 2 weeks

	Team Management Skill
	Manage the team effectively
	Interact more with the team members
	Able to manage the members of the team
	To improve skills in time management
	Within 1 week

	Listening Skill
	To listen effectively to the other members
	Practice my skills of active listening with my friends
	Able to listen to everything carefully
	To improve skills of active listening
	Within 2 week



[bookmark: _Toc100867219]Conclusion 
From this report on professional career development, it can be said that two interviews are being held among the students to develop their skills. The first interview focuses on different qualities, perspectives, techniques and strategies of recruitment for the post of Marketing analyst. The second interview made a discussion on different qualities, feedback, responsibilities and techniques regarding the recruitment for the post of marketing coordinator. The interview follows a report of the selection and recruitment process along with the discussion of the two interviews. In this report, Gibbs’ reflective model, improves the skills of marketing coordinators and marketing analysts. 
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                   1.Job Application form

2.Job description:
You looking Make-up artist based for our busniess, located in Romford salary atractive.
Responsibillities
Qualifications
Work experience
Skills
Salary: 25,500 per years
Holliday paid 
3.Five questions: 
· Why do you want to work for us?
·  What made you want be a make-up artist?
· Why did you leave your last job?
· Were did you here about this job opening?
· Do you have experience in this job?
4.Tipe of questios:
· Open questions.
·  Competency questions.
· Opinion questions.
· Experience, verification questions.
· Reflective questions.
5. Job application form


Application for [makeup-artist] - 
Your details

Name: Anamaria Olaru

Education and training
Please give details:



I have studied a six-month makeup course which is level 4.



I have worked in a beauty salon as a makeup artist for the moment. 




Qualifications
Please give details:

Makeup artist course (level four) 

Highschool of Art 

Studying business




Employment history
Your current or most recent employer

Name of employer: Samm99

Job title: Cashier 

Length of time with employer: half a year

Reason for leaving: Safety 

Duties: 


-	Customer service
-	Manage the money
-	Close the tills
-	Manage the customers
-	Duties on the line









Previous employers
Please tell us about other jobs you have done and about the skills you used or learned in those jobs.

Throughout my life I worked with customers and the most important thing that I’ve learned is how to make the customers happy and when they are unhappy with the service or just unhappy because they are mean with the employees.






Supporting statement
Please tell us why you applied for this job and why you think you are the best person for the job.



On my perspective I am the most perfect person for this position because my experience, skills and knowledge are matching with your inquiries. 


















Right to work in the UK
Do you need a work permit to work in the UK? Yes / No
References
Please give the names and contact details of 2 people who we can ask to give you a reference. We may ask them before an employment offer is made. We will not ask your current employer until we get your permission. 

Andrew Materson
Iulia Andreescu
Declaration
I confirm that to the best of my knowledge the information I have provided on this form is correct and I accept that providing deliberately false information could result in my dismissal.

Name: Anamaria Olaru

Signature: 

Date:20.03.2022
6.Swot Analysis 
· Strenghts
Good communication skills
Good worker in a team
· Weakness
Think someone is better like me
Not good worker under preasure
· Opportunities 
Good competitors for some else
· Threats
Adapting very fast in a team
7.Smart goals
· Specific
I work every day more for improve myself
· Measurable
I stay focus for what I’m doing
· Achievable
I will check every day when I’m finish for see how I’m improve it
· Relevant
I want become more smart in what I’m doing 
· Time-based
In one year will be enough for my plan
  8.Personal Development Plan
Gelu-Sorin Paraschiv Target/Job NAME Forklift driver
Time period:            1 years
 From:Gelu-Sorin Paraschiv            To:Omid Afraz
· SKILLS
Communication 
Respect
Professionalism 
Character 
· How Will I get them
Studying and learn more were you work
Be honest with my colleagues managers and customers.
In time you win the professionalism, but character you need to have it.
· What resources or support will I need?
Computer,certificate and you need how to manage people and what’s in that company.
Working in a team, talking with different people.
If you are at ease you will be able to prove your professionalism and character in front to everyone.
· What can prevent me from achieving my goals: (unemployment, illness)
I start studying because I need improve my goals and I want iprove my self
Showing honesty towards work and colleagues maintain and follow the rules
It will be hard to reach your goal when you think the other person is better than you.
· How long should it take
Not more of couple years
Now depends how much you now about that job
Not much because I think everyone have it this two things.
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