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Introduction 
My report will be based on Double tree by Hilton Hotel based in Milton Keynes. The reason why I have chosen this hotel to base my report on because I believe they have great facilities and will be able to meet the expectations of my international guest whom is coming to visit. My interational guest will be visiting from Saudia Arabia, who follow a muslim religion and a halal diet. Double tree must ensure that they greet the guest and welcome them making sure their culture is overall respected. 
What is culture, Hofstede defines culture as the collective programming of the mind distinguishing members of one group or category of people from others. 
Benefits of improving the cultural awareness in the hotel 
Firstly, hospitality workers need to be culturally aware, so that they can comfortably converse, understand and overcome cultural stereotypes with guest and coworkers from different cultural identities to create harmonious relationships. This will eliminate any misunderstandings between the hotelier and the guests as sometimes our way of communicating can be different from those who come from a different culture. 
Learning the basic hello and bye words in most popular cultures can be very powering and a succeeding point for Double tree as guests will feel more valued, important, and safe as this will make them feel more comfortable and have more faith in our hotel. This will also support the relationships between the staff inside working in the hotel making them more content and more satisfied which will reflect directly on the customer service being provided to our guest.
Location of hotel 
My hotel of choice Double tree is based in the busy areas of Milton Keynes. It is a popular stadium hotel with many facilities nearby. It adjoins to many tourists’ attractions such as eating places, shopping malls and public transport facilities. The double tree receives many international guests who come to stay due to the stadium where international matches are also held. Hofstede is used to give a clearer vision about the British culture here in the UK, starting with the power distance. 
The population believe in equality, and their home country or believes should not affect their ability to travel anywhere, for the Individualism the British sector believe more in themself than groups, they are independent. They like to work for themselves or companies rather than working for family and colleagues. Masculinity in British culture score high as people live the work and improve their positions in workplaces and value their work lifestyle. Popularity in the UK are okay with the uncertainty avoidance as we are comfortable to be able to work up at unsociable hours to go to work as some nature of jobs require this, they do not worry to accept new ideas and handle creativity well. 
Long term orientation is the strength of the relationships with the history and the old habits and belief. In the UK, we value education as we believe this will set us up for life and improve our chances in the future. INDULGENCE shows that the British score high here and shows they are not restricted, and people in the UK like to have freedom and spend their money in ways they wish too. 
Guests county analysis 
The international guest that is going to Double tree hotel from KSA (Kingdom of Saudi Arabia), are all mainly muslims, also by using Hofstede Insights to generate information about that country, start with Power of distance as the people there believe that humans have different levels or positions and that is normal things for them, for the Individualism they have strong relationships.
Masculinity there also scores high where people have to work and keep improving themselves to make a better life for themselves and their families as it is the norm for mainly men to work whilst women are housewives. UNCERTAINTY AVOIDANCE scores high there as that affect the believe of new ideas or refuse the creativity and the time is money far away from emotions. LONG TERM ORIENTATION shows strong relationships with the history and whilst following their religion. INDULGENCE score lower than the British score, as the society more restricted specially with strong relation to the Islam religion, which is strongly control almost everything.
“There is a need for a culture identity based on multiculturism that cover all culture, religion”
(Mohammad Ismail, 2004, p.25)

How the staff need to consider the guest’s culture 
When we have an international guest staying in Double tree, staff should be more vigilant and respectful. They may not be as fluent in English so patience is key. Making them feel safe, welcomed and valued is very important as this will drive the customer to be a returning guests and pass on great feedback to family and friends back home from Saudi Arabia. Being respectful of their dietary requirements such as halal meat or more vegetation options is important so this will ensure guests to eat more in the hotel rather than going out. (increase sales for hotel). 

“The final stage of cultural awareness we are able to value and appreciate our own cultural roots,whether they are native or acquired, and also to value and appreciate all other cultures as well”
(Gaston, 1984, p.5)

	Do’s 
	Don’t’s 

	Have a multifaith prayer room
	Offer pork or gelatine items to guest

	Having halal options or more vegetarian. 
	No alcohol products

	Offering alternatives if guests have advised of dietary requirements before arriving. 
	Do not enter the room without permission if female alone as she may not be wearing a headscarf

	Greeting in the culture if possible (just saying asalamualaikum)
	No alcohol in room fridges 

	Having prayer mats in the multifaith room
	Being respectful in Ramadan months of eating and drinking 

	
	




Conclusion 
As we are living in a fast growing society where tourism is rapidly growing, hotels must avail all opportunities to retain customers and make them returning guests. Hotels must ensure that they are learning as society and minority grow and try to learn basic hello and bye in their customers language if possible as this will help. 
Hotel staff must consider that these KSA customers contribute well in hotels revenue business so you must understand their culture and take care of their dietary requirements as this can leave a bad review if customers are served the wrong food.
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