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[bookmark: _Toc166768693]Component 1: Cultural Misunderstanding: A Reflective Journey at the Holiday Inn Hotel
The social mishap was partly as the result of different communication styles and social codes between myself as a receptionist, and Mr. Li, a distinguished guest from China. The guest persisted in expressing discontent in the food that was not salted as Chinese people prefer. He was angry and disappointed despite my sincere attempts to clarify the situation. The English saying may have had interpreted exclusively as Mr. Li's indecisiveness or disinterest by me, whereas he reacted just in the transpose of Chinese customs that expect politeness and implicit communication. The use of a foreign language likely contributed to this (Bragg & Bragg, 2005). The importance of always bettering oneself to politely and respectfully traverse the complexity and subtleties of cross-cultural communication was highlighted in this discourse. 
To get better at this I will be taking some training on cultural education, enhance listening, empathy and flexibility, communication skills across the cultures, and cultural sensitivity training. By strengthening knowledge of cultural side like Chinese modesty and indirect communication, I will be in a better position to realize the attitude of Chinese guest. My initial impression on the cultural awareness it was appropriate, being focused on accommodating guest's interests and appetites without the perception of real cultural connection (Allen, 2006). These happenings took me to wonder as well as amazement of various cultural practices. Apart from the academic sources, e.g. model of cultural intelligence and religion impressing an understanding of cultural intelligence was also important. The more complicated experiences in the culture, and with varieties of views with time, authority and relationships, provided me with the more profound understanding. Moreover, cultural awareness should also be considered important factor in making visitor’s from different cultures feel welcome. 
I now know better why I have been required to work on the cultural awareness and sensitivity of my practice during my position as a waiter at the Marriott hotel. To prevent similar cultural misunderstandings from occurring in the future, I recognize the need to develop certain skills and make behavioral changes: To prevent similar cultural misunderstandings from occurring in the future, I recognize the need to develop certain skills and make behavioral changes. It is important to have sufficient education about the cultures, language styles and social customs that exist in China and other nations. The appreciation of Chinese cultural values, like respect for power and direct communications, will help me comprehend Chinese guests' actions and depict the business relationships in a different light (Childre, Frances, & Elaine, 2000). I must develop my active listening ability to genuinely understand the message behind verbal and non-verbal cues such as gesticulations from the guests to successfully communicate with them. Instead of thinking of silence he is communicating as a sign of inability to make a decision or contempt, I should allocate some time to observe his behavior and address his in a way that attracts him. I have to deal with the social interactions of guests from different cultural backgrounds with being sensitive and being ready for leniency. This transformation might include changing not only my speech, but also my conduct to match guest's personal energetic needs.
[bookmark: _Toc166768694]Component 2: Reflective Training plan: Enhancing Cultural competence at Holiday Inn Hotel:
Enhancing cultural competence among the employees of the Holiday Inn hotel is one of the crucial step. I will put forward a training plan for the employees of the Holiday Inn hotel so they can avoid particular situations of cultural misunderstandings in the future (Hall, 1980). It has come to my attention that cultural competence necessitates an individual's commitment to self-improvement and the implementation of proactive learning techniques. Reflecting on this occurrence has inspired me to actively pursue personal and professional development, all the while preserving an open and welcoming disposition towards people of various backgrounds.
[bookmark: _Toc166768695]Training Objectives are as follows:
· We are required effective communication training as it necessitated the possession of critical competencies such as active listening, empathy, and comprehension of cultural and linguistic variances.
· We need to acquire an understanding of cultural subtleties and communication strategies that enabled us to engage in interactions with international visitors that are more genuine and uncomplicated (Harrison, Paul, & Nick, 2010). 
· We will offer recommendations regarding problem-solving approaches and conflict-resolution methods that were applicable across various cultural settings. 
· We will nspire members of our team to actively participate in cooperative endeavours that transcend cultural barriers (Burns, 2011). 
· The Holiday Inn Hotel should promote increased cooperation and collaboration among staff members hailing from various cultural origins to bolster efficiency and synergy within a multicultural workplace setting. 
· We need to promote open and honest dialogue and facilitate the interchange of concepts that surpass cultural confines (Hefer, Cant, & Wiid, 2015).
[bookmark: _Toc166768696]Training Components are as follows:
· We will organise the participation of cultural experts to deliver interactive lectures on topics such as communication protocols, cross-cultural sensitivity, and cultural pluralism. 
· To enhance problem-solving abilities and promote effective communication among participants, we will implement integrated practical situations and role-playing exercises into the educational framework (Hill & Carey, 1990). 
· I recommend that the Holiday Inn Hotel staff should be granted access to online resources or language training to improve their proficiency in the languages frequently used by guests.
· It is essential for us to enhance our understanding of essential expressions and phrases associated with hospitality which can effectively facilitate communication with international travellers and foster a positive rapport. 
· We will a workplace atmosphere that promoted and supported employees' candid disclosure of the customer’s cultural heritage and personal encounters contributed to the cultivation of reciprocal comprehension and regard within our team. 
· We will employ real life practice that transpire in the hotel's restaurant, such as a cultural misunderstanding, as a basis for developing training sessions grounded in practical situations (Jensen, Lööf, & Stephan, 2020). 
· We will enable staff discussions about effective communication skills, problem-solving methodologies, and cultural comprehension, particularly as they pertain to analogous circumstances. 
As a result, we are capable of upholding Holiday Inn's dedication to excellence while concurrently enhancing the overall contentment of our clientele. Regular communication skills practice can ensure the elimination of language barriers and provide a better understanding with customers of the Holiday Inn Hotel. I was beginning to comprehend the role of acknowledging cultural difference in the developing understanding of the world in order to build the relationships with the guests.
[bookmark: _Toc166768697]Component 3: Self Reflection:
Despite my sincere efforts to offer elucidation, the linguistic limitations served to exacerbate the preexisting confusion. As this demonstrates, possessing cultural knowledge is essential for providing exceptional service. Cultural awareness necessitates not merely a superficial familiarity with traditions and practices, but rather an in-depth comprehension of cultural nuances, perspectives, and communication styles (Lee, 2020). This conclusion is the result of careful reflection on this event. Understanding and being receptive to individuals from diverse cultural contexts, in addition to having compassion for them, are crucial components. This newly acquired information incited within me an immediate imperative to delve into profound introspection and inquire into further facets of myself: 
· To more effectively cater to the desires and requirements of clients hailing from various cultural contexts, what strategies can I employ to augment my cultural comprehension? 
· Could my personal biases or preconceptions potentially impact my interpersonal interactions? 
· In what ways can I modify my communication strategy to surmount cultural disparities and forge substantial rapport? 
Through introspection and self-reflection, I have arrived at the realisation that the acquisition of cultural knowledge requires continuous improvement and personal growth. 
I was recalled an instance when the roll call of influx of Japanese visitors to our hotel. Initially, it was quite hard to feel their introverted behaviour and their indirect way of expression. Whereas the act of flattery may be somewhat strange, however, after careful examination and research, I found that this behavior basically had nothing to do with Japanese social norms of modesty and politeness.
[bookmark: _GoBack]I started to feel confused and angered that they did not like the service or themselves which I was patiently doing everything to serve them. Contrary to the initial feelings of fear, the further I researched the cultural context of this language, the more my feelings changed into an inquisitive and empathetic attitude (Johnson, Matthew, & Diane, 2005). 
After thinking through this, I can observe that cultural awareness as a factor has a substantial impact on the guest’s satisfaction and the experience that they receive as a whole. Varied cultures make the hospitality industry rich in the many different point of views and expectations, and one of its responsibilities is to become an adaptive field. If a company fails to adhere to that principle, it is highly likely that mistakes will be made, customers will become dissatisfied, and they could even lose even the existing clients.
Being immersed in the different cultures that every customer brings, I have come to the realization that cultural awareness is far deeper than tolerating and accommodating the new; it goes beyond understanding and appreciating the different norms and needs of every guest. It takes continual growing of skills, the desire to re-examine existing beliefs, and the capacity to stay open to alternate thinking (Markman & Marla, 2010).
This experience afforded me the chance to foster long-lasting connections with patrons and yield outstanding recommendations for the Holiday Inn Hotel. Upon engaging in introspection. Moving forward, I am committed to valuing diversity, fostering authentic relationships, and making a meaningful contribution to the strategic expansion of Holiday Inn Hotel, a global frontrunner in the hospitality sector.
[bookmark: _Toc166768698]Component 4: Presentation
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Multilingualism:

Multilingualism approach undergo
continuous development to adapt to
emerging business advancements and
altering consumer preferences. As a
consequence, Holiday Inn Hotel
employees will have the potential to
thrive in a very competitive market.
Witnessing the implementation of
advanced Multilingualism at Holiday Inn
Hotels has allowed me to recognise the
significance in boosting morale and
fostering a work climate that prioritises
and acknowledges high performance
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Having awareness of proper language etiquette
enhances positive interactions with visitors and
cultivates bonds with them

An essential aspect of language awareness involves
the capacity to comprehend cultural subtleties and
diverse forms of communication in different
languages

In_ Italian-speaking countries, it is traditional to
address someone in a business environment as
“Buongiorno Signore/Signora’
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Language Etiquette in
the Hotel Industry

Professionalism and reverence for others are
vital in the hospitality sector.

To exemplify the notion, individuals who visit
German-speaking nations should be
addressed using formal titles such as "Herr"
or "Frau” as a means of demonstrating
respect (NEXTDOOR, 2021).

The Holiday Inn Hotel enhances client
pleasure by upholding language traditions,
thereby producing a welcoming and
pleasant atmosphere.
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Example from the Hotel

As a supervisor. | envisioned that a French guest spilt a cup
of tea while grabbing a tissue and got his clothes dirty. |
quickly came to the customer to assist them in standing up
and changing the table. | handled it wisely while speaking
French with him. He felt comfortable and grateful as we
both understood the situation. Everything went smoothly

and my multilingual ability came in handy
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