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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loaded up quite quickly without any interruptions. Furthermore, of how easy it was I would say it was relatively quite easy. Based on (Hubspot 2023) “ website are expected to load in under 2 seconds with 1-2 seconds being the ideal time range for user satisfaction and conversion rates, however even the slightest delay in loading time can cause reduced engagement, especially via mobile phone usage where it is expected faster”


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Website which I have chosen has 9 sub pages which is quite a lot of subpages. In addition, customers have the options of clicking on all 9 subpages for any additional information which is they are looking for, for example for any snacks and beverages that the company offer or supply the customers can click on the options under the food and drink page. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The option of booking online is available via the webpage, furthermore they website have made this option easy, as you can see the options of booking as soon as the website loads.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The improvements that could be made to make the website a lot more useful is simplifying the menu, maybe making the navigation menu a lot more clear and easier to find if your accessing the website via the mobile phone. Another improvement that could be made is to maybe use better colour, fonts and change the size of text as this may enhance the changes to catch a lot more attention.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The mobile version has a many different features compared to the computer based one, for example the images of the website which is being used is different on the mobile phone version. Furthermore, it has icon menu which has menu icon with options of all the subpages. In addition in terms of being a lot more informative the mobile phone version has a lot more information in regards to the company compared to the computer based website. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: For every subpage, the title uses different colour and style which makes it look a lot more eye catching and appealing. Moreover, in terms of image usage it has images for every subpage and homepage which identifies what each is about.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website which i am currently using has no online chat tools however they do have a contact form where you need to enter your details, and the company will back to you. 


	Question 2d – How effective are the social media links on the website?


	Answer: The usage for social media links in   regards to the website is quite effective as it has a both Facebook and Instagram page where customers have the option to keep with all the latest news and updates about the company as well as knowing any relevant changes. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are quite clear and accurate, customers can click on the navigation bar which has a dropdown menu with all the subpages; however, this platform is only for mobile phone usage. In addition, the computer version of the website has all the subpages on top of the page which is made visible for the customers. Furthermore, the website has a page fully dedicated to bowling, as it is a bowling company it would be clear to add this, where customers can find all the services required to bowling. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The reviews of customers are available to find on google has the website has no relevant reviews. According to google web search, after reading the reviews, almost all reviews are positive with customers explaining about the services and day they had where they have commented some good words about the service they received and the prices. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The reason for my recommendation is after reading the positive reviews on google where customers have said how they enjoyed the day to the company with great food and snacks and fantastic service which they got from the amazing staff there. Moreover, after a having a look at the prices which are available on the website which is reasonable i will without hesitation recommend this place to my family and friends. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The prices are made clear to the customers as the customers have the option to click on the subpage named (party package) where all the useful information about prices are available. Furthermore they have wide variety of prices from family deals, couple deals and group of friends  deals.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Acocks green bowling

	
	2. Bowling places in Birmingham

	
	3. Bowling locations in Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: After i type these in the google search engine, the company website is visible and i can confirm it does appear in the top ten websites. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In my opinion, i believe website do still have relevance in the modern UK business because, it shows that company is legit and different to social media a website allows business the permission for branding and experience for the user. Furthermore, it also allows business to their story and showcase the values and norms. According to furthermore market, in the article “ are website still relevant in 2024 its well explained by website developer  (Chris Hill 2024) that “A website provides a professional online presence for individuals, business and organisations”. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Improve the navigation and menu structure, reason why i have suggested this improvement is because the current navigation and menu structure, is very basic and customers may find difficult to find important key information like prices and contact information. 
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