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Discuss with reference to psychological theory and evidence, the extent to which
stereotyping and discrimination may exist within the Media in society today.
The term ‘media’ refers to the principal means of mass communication as a collective, which includes broadcasting, publishing and the internet (Oxford, 2022). Throughout history, media has had a tremendous impact on stereotyping; a set of beliefs about characteristics of a group/social category, prejudice; an opinion formed on another person or group that is not based on an actual reason or experience and lastly, discrimination; unjust treatment towards people and groups based on certain characteristics – age, gender, race and sexual orientation (APA, 2022). This essay will seek to pinpoint on gender stereotyping throughout media; focusing on the means of television and movies, as well as the distinctions between past and present gender stereotyping, psychological theories and empirical evidence and the impact gender stereotyping has on today’s society. 
Gender stereotyping has been witnessed throughout history, however, stereotyping men and women has been passed down through culture and traditions. Children begin to unconsciously learn stereotyping from infancy through family, friends, school, religious bodies and the media (Physics, 2017). David Buss (1989) did research in sex differences in human mate preferences, this was tested in 37 cultures, although his research was to see what the opposing sex looked for in each other, it also held a great insight into the stereotyping of each gender and how both sexes refer to each other. Females valued ambition, industriousness, and potential earnings; indicating that a woman needs a man that can financially look after her and her offspring. Whereas males valued physical attractiveness and a younger woman; objectifying a woman as something to look at, someone who could carry children for the male and be the primary caregiver (Petersen & Hyde, 2010).
Moreover, men and women are stereotyped as two species, ‘men are from Mars, women are from Venus’ (Gray, 1992, p.1-3), both valued for completely different reasons. The media, through the means of television and movies has been able to categorise men and women into two separate categories. Men are perceived as energetic, healthy, adventurous, aggressive, rude, opportunist, ambitious and many more terms. Women on the other hand are perceived as Bogus, tender-hearted, attractive, sexy, polite, dependent, sentimental and, many more (Williams & Best, 1990). Although stereotyping may begin at infancy through family and friends, this is only developed further and strengthened by the effects of the media, done through many means, a main one of this era would be that of television and movies (Can & Ugurlu, 2013). Through the role of movies and television, gender stereotyping began as early as the first films to be aired, women always needing a to be saved, looking for a prince or being a perfect housewife who looks after her husband and families every need. Whereas the men are portrayed as the breadwinners, the heroes, the strong party or the successful businessman. The difference between a woman having to be feminine and a man having to be masculine (Baker, 2007; Coyne et. al, 2014; Mayes & Valentine, 1979). 
Diving deeper into the affect’s media is having on the stereotyping of gender roles within today’s society is shown in many horror movies. Horror movies tend to, being the one genre of films, portray women as the hero, however, they are also portrayed as a sex symbol and victim at one time. This term is known as the ‘Scream Queen’; meaning a woman is the victim and screams out for help, a lot. The movie Halloween is a prime example of just this, the leading actress Jamie Lee Curtis’ is constantly victimised and, constantly screaming for help whilst a being pursued by a murderer. Somehow, ending with being a hero who takes down the murderer (Welsh, 2010). Furthermore, there are films that attempt to break the mould and promote a strong female character instead of a strong male character. Sydney Prescott, Scream character, is shown to be smart, cunning and have a troubled pass, still they make her enduring. The perfect target to fall victim for a psychopath on a killing spree; innocent, attractive and young, also known as eye candy. Sydney turns out to be a strong female character and eventually becomes the hero to the movie (Weinstein & Craven, 1997). During one scene Sydney does have sexual intercourse with her boyfriend, one of the murderers, and due to this the ‘rule’ was she had to die. The rules, however, do not hold the male characters to the same standards as the females. Typically, the female characters are shown having sex within movies and then they get killed, unlike male characters. Additionally, the murderers generally must be of male preference, females can be co-killers, or be influenced due to an outside nature, vampire, werewolf, bad relationship etc. This is gender stereotyping to both male and females, the males must be the bad guys as they are strong and scary, the women must be victims or led by a man to kill as they are weaker, more fragile and not capable of being a true hero or killer (Cowan and O’Brien, 2009). Can males not be the vulnerable victims, and can females not portray a strong independent role without being objectified due to their attractiveness, the biggest question would be how is this effecting the behaviours of society in this era? According to Smith and colleagues (2010, p. 783) children that are observing the portrayals of males and females during their cognitive developing years can end up organising their own views on gender into schemas which are driven by stereotypes.  
This Leads on to Gender Schema Theory, originated by psychologist Sandra Bem (1981); Schema is a compilation of basic knowledge about concepts that works as a guide to perception, imagination, interpretation, and/or problem solving (APA, 2022). Bem observed that one of the most basic organisational structures in human history was that of the gender binary between male and females; the differences held between both sexes. As a result, children were to be expected to learn their own culture’s gender concepts and integrate them into their self-concept. Bem (1981) did note, however, that there are other theories that address this process, yet do not account for what is learned about gender and how new information is utilised; social learning theory (Bandura, 1978) and psychoanalytical theory (Freud, 1922, p. 403). According to Bem’s Gender Schema Theory, children create cognitive schema of gender based on their cultural norms. This theory takes into account four gender classifications, all of which can be measured using the Bem Sex Role Inventory. Sex typed; persons identify with a specific gender due to corresponding to their physical sex, cross-sex typed; persons process and combine data according to their schema for the opposing gender, androgynous; persons process and combine data based on their schema for both sexes, and undifferentiated; persons have trouble processing data based on any gender schema, are the four classifications. Bem did advise that this theory was a theory of process, and it does not account for the specific content of gender schemas, as they may vary between different cultures. Gender Schema Theory focuses on how people process and utilise the various data that the culture provides to them about masculinity and femininity. 
Gender Schema Theory (Bem, 1981) indicates how cultural norms are learnt from a young age which have an affect on how individuals perceive genders. Across the world the media is displayed throughout different means, broadcasting, publishing and the internet, and through these various means they present to the population content and selective exposure patterns; when individuals are exposed to information and this information illustrates preferences towards ideologies that are consistent with the individuals’ beliefs. The images, videos and written words that are displayed by the media, in part, are a response to gender-typed content, creating gender stereotyping (Greenwood and Lippman, 2010, p. 643-669). ‘Representation in the fictional world signifies social existence; absence means symbolic annihilation’ (Gerbner and Gross, 1976, p. 182). Gerbner (1976), was first to use the term symbolic annihilation. This term was used to describe the lack of representation/underrepresentation, of various groups in media; gender being one of them. Gerbner (1976) believed this maintains the social inequality between men and women. However, between the time Gerbner expressed this theory and 1999 further research into the medias effect on gender stereotyping, progress has in fact been made toward equitable representation of both male and female characters within the media, yet there is still a long way to go before stereotyping of genders will be dissolved (Signorielli and Bacue, 1999). 
Although, gender stereotyping still exists today, women have been able to pursue leading roles without needing a man to lead next to them: Sex in the City, Desperate Housewives and Medium (Greenwood & Lippman, 2010, p. 646). All featuring women as the strong independent leading roles. Nevertheless, women playing a leading role is meant to show less gender stereotyping, however, amongst various media platforms, men are more likely to be portrayed in a financial position; a worker (Stern & Mastro, 2004). Senior adults tend to have the biggest indications of gender stereotyping when it comes to financial positions, an analysis of commercials on television in the USA was completed, indicating that 40.3% of senior men was shown to be in a working position than that of senior women, who was only indicated to be workers in 2.4% of television commercials (Stern & Mastro, 2004). Furthermore, in Great Britain and New Zealand this gender stereotyping between working men and women presented on television commercials indicated a non-significant gender difference (Furnham & Farragher, 2000). In more modern times, gender stereotyping seems to still have a similar hold onto the roles of men and women and the portrayal of both, on mainstream television. According to Shanmilishvili (2019), after interviewing over 200 respondents, aged between 20-30 years, about gender stereotyping and television roles, it was clearly indicated that women on broadcasted commercials seemed to require a distinct appearance and indications to martial status, whereas the men were empathised to have strength, power and courage; psychological characterisation which is connected to masculine stereotypes. Shanmilishvili (2019) concluded that gender stereotyping is far and widespread, the opinions on woman and man’s features, social behaviour, abilities and social functions were how they displayed them within the media. Believing that the medias’ effect on the differences between men and women and gender stereotyping should be aimed to create equality, portraying women as strong independent breadwinners as much as they do men. Also, portraying men as vulnerable and sometimes weaker than a woman as they have done to women for a various number of years (Shanmilishvili, 2019). 
[bookmark: _Hlk95147554]Gender stereotyping plays a crucial impact on the wellbeing of children; mentally and physically. Through the means of television and movies, the media, is displaying and reinforcing, to young children, that the idea of masculine traits and behaviours are more valued than that of feminine traits and behaviours. Due to this, boys are at higher risk of reading these messages that are sent out by the media and are more likely to display more masculine behaviours and ideologies (Ward & Aubrey, 2017). Moreover, high levels of television watching by 4-year-olds is connected to young boys believing that males are better than females, due to the roles they are portrayed as on the television (Halim, Ruble, & Tamis Le-Monda, 2013). Within the film and television industry male roles in adolescent programmes/films seem to show characteristics such as aggression, dominance, power, heterosexuality, emotional restraint, risk taking and status seeking (Coyne, Callister, & Robinson, 2010). On the flip side, girls watching programmes that are aimed towards females have a different impact, it is generating confidence issues, regarding, appearance and promoting females to treat their bodies as sexual items for others’ consumption (Smith, Choueiti, Prescott, & Pieper, 2013). Girls aged between five to eight whom experience exposure to appearance focused television content have an increase chance of developing body dissatisfaction (Dohnt & Tiggerman, 2006), furthermore, by early adolescence both male and females are at risk of exposure to media-based appearance ideologies; both male and females are getting stereotyped into masculine and feminine categories (Trekels & Eggermont, 2017).  
According to Galvez, Tiffenberg and Altszyler (2019), over the past 50 years, up until now modern day, the pattern of male stereotype is effectively present in movies and that movies that are targeted at a younger audience contain this stereotypical association. By researching through over 11,000 transcripts of film history, identifying correct terminology/language to quantify the associations between gender pronouns and higher-level cognitive ability words, Galvez and colleagues, were able to establish that men were seen as the higher intellectual being when it came to films. Gender stereotyping has questioned a man and woman’s cognitive abilities; men have a higher cognitive ability according to stereotype beliefs (Upson and Friedman, 2012). Due to beliefs like these men have, in part, had more extensive roles, playing the characters of scientists, doctors and astronauts in comparison to women who play the lab assistant, the nurse, or the receptionist. The impacts, in today’s society, is believed to be a factor that is driving the underrepresentation of women in science and in particular STEM fields; science, technology, engineering and math (Storage et al., 2016).  The media is potentially impacting children and potentially children are stereotyping themselves. The way children identify future professions are portrayed through the means of media; television and film (Tan et al, 2017). This has come down to the fact that children have most access to STEM related careers through the means of television/film, and this is stereotyping men, as having the more intellectual career paths, and discriminating towards woman (Galvez, Tiffenberg and Altszyler 2019). 
To conclude, stereotyping/discrimination through the means of the media tends to be a largely spoken about topic. The portrayal of women and men within the film and television industries indicate that there is an ongoing concern when it comes to the influence of the media on gender stereotypes. Through Bems’ Gender Schema Theory, it has shown how people process their surroundings and their influences around them, utilising what is learnt about masculinity and femininity values. This coincides with other research (Halim, Ruble, & Tamis Le-Monda, 2013; Smith, Choueiti, Prescott, & Pieper, 2013; Dohnt & Tiggerman, 2006). Through the empirical evidence it is clear to see that the media are stereotyping both males and females in various ways: who is more dominant, smart, attractive, who works, who is the hero and which gender gets the important roles or uses sex to sell. It does seem to be women who have had the shorter end of the stick when it comes to gender stereotyping, in comparison to the men, as they tend to be portrayed as the weaker of the two genders and never portrayed as the real hero or the person with an important career path: scientist. Therefore, the extent of the media’s affect on gender stereotyping has indeed improved within the past few decades, however, there is still empirical evidence that supports the idea that the media still has a detrimental effect on gender stereotyping in today’s society. 
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