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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The homepage will appear so soon as the link is clicked. There will not be any lagging, white screen or loading spinner the text and image shall remain in place.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has few key features; this is on the front page or a simple click away which allows customers to navigate the site in ease. 
For example, customers can enter their postcode to check for pricing and social offers in their region. They can also book directly from the button on the top right-hand corner.  
EXPLORE SERVICES Explore services 

Customers can tap on the top navigation menu to see the services that are available to them, such as deep cleaning, end of tenancy cleaning, etc. the prices are also available on the general pricing section.  

Contact for help
In the case of users needing to contact the team, they can do so by tapping on the contact us section where contact details will be provided.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The website is designed in such a way that the customers can book directly in an instance. The “book a service” option on the right-hand corner allows customers quick and easy way of booking the service. This can be done in 60 seconds as the company wants the customers to feel the booking was easy as possible. All other service options will also be easy to book and make amendments to.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Some of the improvements that could be made to the website are small changes such as changing text size to suit customers’ ability and comfort in reading or viewing. The website can include reviews from previous customers detailing their experience and opinions on products and services. This review can include photographs as evidence of purchase, before and after photos. Some users may find it easier to look at pictures rather than reading text. 

The website can include “how it works” section. This section can be simple 1-2-3 steps guide such as
1) enter postcode
2)select service required 
3) get price quotation and pay.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage has a professional, modern look, there are bright and fresh colours that catches potential customer attention.  All the features remain the same however, the phone and menu icon hide behind a small icon encouraging customers to vertically scroll down the page.  On a computer users can see more at once with a wider layout and a full top menu.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The colours used on the website are navy blue and vibrant green which are colours that represent trust and eco friendliness. It is believed that imagery has high end results therefore the webpage has used simplified icons to show and guide users through a 60second booking process.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website deliberately has not allowed automated chat tools or bots. For customers satisfaction the website has provided contact a number, email address and office address to speak to a real human agent. This is an effective because way to build trust and provide customers assurance. This method helps customers know and believe that they can get an honest, practical human response about home's specific needs immediately over the phone, rather than getting stuck in a frustrating, respective loop with a chatbot.


	Question 2d – How effective are the social media links on the website?


	Answer: The main booking page focus on conversion, the website includes links to platforms like Instagram, Facebook and more in the footer. These links are effective for social proof allowing customers to see real-time results and behind the scenes content also allow to see customers real comments in the comment section.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: On the website the company makes their services clear by using simple icons and short titles, like "Deep clean" or "Carpet cleaning" Each service has a small picture and clear price, so customers know exactly what they are getting. The webpage also uses a step by step booking tool where it requests customers information about their home size (size of area needed to be serviced.) This makes it very easy for customers to understand the options and costs without having to read long confusing text.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: For customer satisfaction the website displays customer reviews through a "Trustpilot integration" showing a "4.5/5" star rating and the total number of reviews 290+. This social proof is placed near call-to-action buttons to build immediate trust. These reviews are up to date as the Trustpilot widget typically pull live data. This is one of the most important features that builds customer trust and confidence on booking the company’s services.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website presents the team of people working, photographs of the team with their name and position in the company. Strong
"4.5/5" Trustpilot rating. I would recommend them as they guarantee you will speak to a human team and use fix price system. This removes the stress of hidden costs confusing bots.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, through the booking tool prices are made very clear to the customers. After selecting the required service, giving customers home size details, a fix price immediately is displayed.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Home cleaners near me.

	
	2.Dmoestic cleaning London.

	
	3. Home cleaning service London.

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The company appears on the internet search within the top 10 cleaners around and in London.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: websites are still very useful as a tool for business to promote a service and advertise. Social media is also important; however, many people still go to webpages for reviews and trustworthy testimonials.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: would strongly suggest adding a "Before and After" gallery with a slider feature. By showing previous completed project photos of perhaps a messy room transformed into a sparkling clean room and reviews of previous customers will be very beneficial. This shows evidence of the company’s work as visual proof of their hard work. This makes the service feel more reliable and trustworthy giving potential customers more confidence in booking with the company.
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