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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the website loading quicker and efficient so it allows users to access content without delays. Pages generally load with a few seconds, which help maintain user engage and reduced frustration and the fast-booking system and minimal distraction and also making user experience smooth responsive. The website also offers straightaway pricing and ongoing availability, it supports convenience, this ultimately encourage customer to browse more, it could be attracting more sales.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 
It contains plenty of subpages, it includes the services, prices and the booking and the contact category. A way 0f thinking customer access these pages using a clear top browsing menu and visible to request to act buttons. The layout basic to allowing the users to move between pages immediately without disorder. Selection menus and internal links guide visitors to connected information, helping customers find services, check free time, and complete bookings successfully with slight effort and clear site structure, all the way through site.

	Answer: 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, customer allows to make a booking directly online. Users can choose the cleaning services, select the right date and time, and provide their contact details through the booking form. Clear browsing and visible booking buttons guide customer through each step. This makes the process simple and accessible. Customer can also view the pricing and spaces before confirming, helping them complete their booking faster and successfully when using the website for simplicity.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Here are some usability improvements that could be made like to develop by adding clearer navigation, improving mobile performance, providing invisible pricing, and using better action buttons. As well adding search function, live chat, and a service area map might help users find information more easily and better altogether users experience.it can be made to improve the user journey and build trust.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the website looks clean, specialist and easy to understand. It shows simple colours, clear headings and area, photo related to cleaning services and easy to read. Attractive and well-arranged.Although,it could be improved by using more similar spacing adding more high-quality images and reducing long blocks of text. Differences between mobile and computer
Yes,theres some differences on a computer more space to display information, navigation menu visible at the top, and easier to see all sections at once. On mobiles phones layout becomes vertical, menu changes to navigation icon, buttons may appear larger and the users need to scroll more.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
To create a high quality and honesty appearance. The setting images and short videos explain cleaning services in action. To help people comes to understand the advertised, Radiant colours such as blue and white show cleanliness,creadibility,and freshness. Clear distinction improves readability direct users to button like ‘Book now’”. In summary, the visual design build trust, convey expertise, and to encourage customers to engage.

	Question 2c-Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service?

	Answer:
Base on available website information for Cleaner of London does not show to use a live chat tool,alternatively,it concentrated on instant online booking, contact form/email and phone support. The site even directly states speak to a real person ‘.
How effective is this approach for costumer inquiries? No live chat, benefit of their approach are less support on automation, better for complex cleaning quotes and build trust {especially for home cleaning services }.

	Question 2d – How effective are the social media links on the website?


	Answer: 
Theres no strong presence exposure of social media links on the homepage. Website focus on contact form, email contact, phone contact and instant booking system.Theres no clear importance on Facebook, Instagram, LinkedIn or other social platform in the main website format

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: For cleaner of London, the services are made clear to customers through different features on website. Service categories like domestic cleaning, office cleaning, deep cleaning and also carpet cleaning. To make easy for costumer find the services they need. Its a dedicated service pages, they explain the page what the service include, or quotes option, this help customers understand exactly what they are booking. They explain using bullet points, short description and key features.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:If you refer the cleaner of London, here’s how their customer reviews are made available and they’re up tp date, how costumer reviews published independent platform like Trust pilot and goggle reviews. Anyone who has used the service can usually leave the reviews, which can help keep things clear and the customer feedback is clearly displayed.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
For Cleaner of London generally viewed high standard but most of companies, reviews are good. The high services quality presented professional website design uses clean, modern layout with clear information, which creates professional impact and suggest responsibility, service description such a benefit to costumer and cleaning provided. It can also help costumers understand the level of service offered. I could recommend the company to the family members and friends because it appears reliable, easy to book, and offers wide range of cleaning services delivered by experience staff.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
No, prices not fully clear because services require a custom quote, pricing depends on property size{big/small} area, cleaning type then costumer need to contact the company for exact prices. The company does not include prices it depends on cleaning services what costumer needs and avoid easy to comparison with competitors.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Professional cleaning London

	
	2.Domestic cleaners London 

	
	3.London cleaning services

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, it appears because the company name helps goggle show the official websites first.
It means good search engine and visibility and easier customer access. Appearing near the top increase’s credibility and trust.The business has an established online presence and related content for users searching cleaning services in London

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Website still have a relevance in modern UK business. Majority customer search online before choosing a service, making a website an important information help business explain services and built trust with prospective customers. It allows companies search engine results to increase visibility and attracting new clients, even though social media is widely used, website provide detailed and professional information they allow costumer to access services anytime to improve convenience. Website remain required for business to stay competitive, promote their services, communicate effectively with costumers.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One improvement suggestion for cleaners of London website it could be add online booking and get 0n- the-spot quote service. This allows customer to quickly choose services and schedule appointments online. I suggested this change because it could make website easier to use, minimize wating time and just encourage more customers to book, fast and simple processes, so developing a better booking system could increase customer satisfaction and encourage more enquires.
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