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Executive Summary
Marriott International, a major player in the hotel industry, is under scrutiny for alleged greenwashing—presenting an environmentally friendly image that may not align with its actual practices. Critics question the sincerity and impact of Marriott's sustainability initiatives, emphasizing discrepancies between marketing claims and real-world outcomes. The hotel chain's reliance on self-evaluation raises concerns about transparency and authenticity. To enhance credibility, Marriott could explore external verification methods, such as third-party audits or stakeholder involvement. Addressing these issues is crucial for Marriott to establish genuine sustainability and build trust with customers and stakeholders.
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[bookmark: _Toc158487188]Introduction
Greenwashing is a tactic used for winning over customers that are interested in eco-friendly consumption (de Freitas Netto et al., 2020).  This tactic might include very simple factors to portray a positive image of business organizations by taking advantage of misleading packages for showing them as environmentally conscious businesses. Misleading and false marketing is always at the core of green-washing tactic. There are lots of business organization across the world that are using false marketing for capturing the attention of the eco-conscious customers. Even the giant companies are using self-evaluated report for representing themselves as eco-friendly companies while they are not that much environmentally friendly in reality. These are all parts of scam to look greener while they are not (Yang et al., 2020). Hotel industries are nowadays using exaggerating marketing tactics for attracting the eco-enthusiasts customers by claiming to be conservative to the environment. For example, Marriot International has been accused of greenwashing the customers by portraying to be more sustainable while there is dispersion between the claim and the actual performance of the hotel chain. This report will be focusing on analysing relevant concepts regarding the green washing of Marriot hotel.
[bookmark: _Toc158487189]Accusation of greenwashing
Marriot international is one of the largest and leading hotel chains around the world which has taken lots of sustainability measurers as part of their corporate social responsibility (Sanvitale, 2020). But some critics have arisen concern regarding the sincerity as well as the effectiveness of the measures on the people and the planet. This is not clear that the sustainability measurers are having positive impacts only. But there are confusions whether these measures are actually working or not. The 2023 serve 360 report of Marriot has claimed that they are promoting sustainability in every direction of business operation including asset light, profit, power, growth and expiation of business into international market (Landau, 2020). But the slick advertising and marketing technique of the hotel chain used for making people believe on their sustainability measures creates some confusions. Critics argue that Marriot international is seducing customers into believing that they are not the problem to the climate change of the world instead they are the solution which is making the claim even more dangerous.
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Areas where it could be construed that Marriot is greenwashing
The use of voluntary carbon offsetting programs can be considered as an area where Marriot can be accused of greenwashing (Santos et al., 2023). According to many critics, sole reliance of the hotel chain on the carbon offsetting instead of making considerable efforts for the reduction of carbon emissions from all of the operations of the hotels wouldn’t be enough for addressing the environmental impact of the hotel chain’s extensive global footprints. Questions regarding the transparency and effectiveness of the hotel’s carbon offsetting initiatives have arisen claiming whether the initiatives can truly mitigate environmental impact of business operations of the hotel or not (Wickham et al., 2020). Moreover, concerns have been arisen regarding the marketing practices of Marriot and the languages that the hotel’s marketing team use for promoting its sustainability initiatives. Marriot had to encounter scrutiny because of its misleading as well as exaggerated claims of environmental commitment and the use of public relations materials and advertising elements which are impacting customer’s trust and loyalty. Though Marriot has taken lots of measures and initiatives for the implementation of energy-efficient technologies with the intention of reducing waste, water consumptions and for investing on the renewable energy, it is facing the accusation of greenwashing due to the unclear and ambiguous claims (Torres, 2023). It has also set goals for reducing carbon emission by complying with the Net Zero approach. 
Marriot is also greenwashing about its human footprints. Marriot is focused on filling its hotels with people all over the world from all geographical areas of the world. People travel thousands of miles to stay at the luxurious hotels of Marriot to enjoy luxury and premium quality services on their vacations and holidays (Zell et al., 2020). They get inspired and influenced to dream of enjoying such luxury by the exaggerated marketing of the Marriot executives. The executives of Marriot travel all over the world on a regular basis for attracting the customers. The company also organizes meetings and functions where all of the executives and senior members are invited to join. They come from different geographical areas of the world. The overall circulation of people all over the world creates human footprints which is not green at all. This practice has direct impact on the overall environment which can be serious in the future (Farčić et al., 2020). Though Marriot is claiming to do business sustainably without having negative impacts on the environment, the human footprints created by the hotel’s operations can contribute in compromising such claims. Besides, the recent pledge of the hotel of going net-zero by 2050 has clarity lacking. The use of energy within the business operations of Marriot is higher than the hotel claims to. The total amount of carbon emitted by the hotel is estimated to be accounted for approximately 1% of the global carbon emission (Santos et al., 2023). The net-zero pledge of Marriot is only focused on reducing the operational carbon emission while the expansion program of the hotel is not at all focused on such reduction instead it is focused on the policy of building more and more infrastructure all over the world which is not aligning with the conservative approach of the hotel chain (Landau, 2020). This is kind of fraud which is portraying the hotel chain as sustainable hotel by focusing on its sustainability initiatives while the actual and fundamental activities of the hotel are not sustainable at all. 
[bookmark: _Toc158487191]Do they self-evaluate?
From the look of the claim that Marriot international is trying to establish, it seems that they certainly rely of self-evaluation. Marriot is claiming itself to be the sustainable hotel chain when there are lots of flaws and errors in its operations that are having negative environmental impact. The claims of the hotel chain are not totally authentic (Torres, 2023). If any regulatory authority is appointed for evaluating the sustainability initiatives of Marriot International then lots of flaws will be found within the business operations since the initiatives taken by the hotel are not being applied appropriately and ethically. The hotel chain is claiming to reduce carbon emission and acknowledging themselves to be sustainable hotel chain. But in reality this is not a true acknowledgement (Wickham et al., 2020). This is just part of self-evaluation which is creating a sustainable image for greenwashing the customers and relevant stakeholders. No one is capable of understanding the differences in actual performance and the expected performance of the hotel since all of the claims are based on self-evaluation. 
[bookmark: _Toc158487192]Reasons why companies self-evaluate
Self-evaluation is the process of evaluating business operations by applying several assessment measures and by analysing and identifying drivers of success and reasons of down performing and so on. In case of greenwashing, the very first reason for companies to self-evaluate is to hide something fraudulent (Skerritt et al., 2023). When companies are not doing business ethically and sustainably but they want to look ethical and sustainable towards the customers and concerned authority then they take advantages of self-evaluation to use fraudulent information to capture good intention of the customers. This can be considered as part of scam that hides the actual performance and the impact of performance on the people and the planet. There are lots of business organization that are using lots of standards and effective tactics and measures for the purpose of self-evaluation. But these tactics and standards are not being employed properly to assess the overall business operations and their impact on the environment (Xue et al., 2022). Instead these tactics and measured are being employed to look standard and to claim that they are using effective tactics while the purpose of these tactics are not being met properly due to fraudulent assessment and evaluation.
Apart from the negative concept of self-evaluation, there are organizations that are using self-evaluation tactic for conducting an assessment on their business operations to see how they are impacting the environment for taking effective measures to minimize negative environmental impact and to maximize the positive impact on environment and the community as well. Organization can utilize the self-evaluation for any of the purpose based on their intention and values of business (Lv et al, 2021). If they wants to be sustainable truly and authentically then they can use self-evaluation for self-assessment to be more improved and sustainable in the future. But if they want to greenwash customers then the use self-evaluation for hiding the negative environmental impact of their operations to look sustainable on the image not in the reality. 
[bookmark: _Toc158487193]Is ‘Green’ technology being used and is it more sustainable? 
Green technology can be described as an umbrella term which is used for reducing the human impact on the natural environment (Rao et al., 2021). The use of green technology has been rapidly increasing across the world into different industries with the intention of mitigating environmental impact of business operations to enhance the sustainability. A wide range of innovation and creative practices are involved with the green technology that are being implemented within business operations to reduce the consumption of resources so that it can help in minimizing the pressure on the natural environment. The use of natural resources in business can be minimized through the implementation of green technology (Bilal et al., 2021). The use of renewable energy, solar panel etc. are the example of green technology which helps in reducing energy usages. Organizations are using energy-efficient appliances that can help in using less energy to reduce environmental impact. Moreover, electric vehicle are being produces on large scale which is helping in the reduction of waste through the implementation of waste recycling. Sustainable agricultural practices are the example of green technology which are helping in increasing green production (Yang et al., 2020). There are significant impacts of green technology on the environmental sustainability which is huge than the impacts of traditional technology on ensuring environmental sustainability. For example, the use of renewable energy can facilitates the users in getting electricity while reducing the emission of carbon and lowering greenhouse gas emission. But the traditional energy uses fossil fuels which contributes in air pollution and enhance the emission of greenhouse. Besides the use of energy-efficient appliances helps in conserving energy for the next generation to enhance sustainability (Xue et al., 2022). The comparison between the green technology and the traditional technology can lead to the conclusion that the adoption of green technology is more sustainable than other technology. It helps in addressing the evolving environmental challenges and in taking effectives initiatives for minimize the impact of those challenges for enhancing environmental sustainability. 
[bookmark: _Toc158487194]What could they do instead of self-evaluating?
Companies that want to evaluate their performance can convert their focus on alternative ways instead of self-evaluation. This can include third-party verification for verifying the sustainability initiatives of business operations (Zell et al., 2020). There are reputed third-party organizations that verify environmental practices of business organizations and provide certificates. External audits can help businesses in conducting accurate evaluation of their environmental practices and in enhancing the reliability of evaluation. The certificates provided by the external bodies can help in gaining independent validation of the sustainability efforts of business organization. Such evaluation can help in increasing credibility and transparency of business operations. Moreover, business organizations can involve stakeholders for verifying their environmental and sustainability initiatives. Companies need to engage with the stakeholders of all sector and seek their feedback on company’s sustainability practices to conduct proper evaluation and have verification (Szabo and Webster, 2021). The stakeholders can also be involved in the decision making process for providing their points of view on the decision making of how to evaluate business operations instead of self-evaluation. 
[bookmark: _Toc158487195]Conclusion
Hotel business are using green certificates using flashy headlines and marketing strategies for greenwashing customers and other stakeholders. They are continuously using self-evaluated reports to form a sustainable image to deceive people. Most of the business that are not intended to practice environmental sustainability but are focused on gaining customer’s attention are using greenwashing technique which is totally deceiving. People should be more careful in selecting brands and should analyse annual reports of companies to assess how much they have invested on sustainability practices throughout the previous years. Marriot international is one of such brands greenwashing customers by highlighting on sustainable practices. 
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