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Can you read a picture?

Art direction provides the opportunity to tell a story. It is essential as a creative that you become adept at staging ‘scenes’ for dramatic, narrative effect. This can then translate into print or digital platforms. It is done best through the meticulous application of craft and the studious consideration of all of the elements that make up the image.

For this project the intention is to explore the potential of a still image to tell a story. In order to communicate effectively it is important to be able to build narratives around images. This is the very essence of creating an advertising campaign.

What you need to do

For this brief you are asked to independently create meaning that is communicated and articulated through one single image. There are to be no words, no explanation, just a single, still image created through painstaking attention to detail. 

Background

Nadav Kander, Nick Knight and Gregory Crewdson are photographers and/or artists who have elevated the craft of art direction to exceptional creative heights in their photography. They have very distinct styles and techniques but they all create images where the story is central. It would be worthwhile to research these individuals as well as finding and recording references of your own.

Brief

[bookmark: _GoBack]Create a single image that visually communicates a predetermined narrative. Use your art direction skills, digital skills and attention to detail to construct your elaborate tableau vivant.

What to consider

Every minute detail that makes up the image should be considered:
Model(s)
Performance/acting
Wardrobe
Prop(s)
Location
Lighting
Composition
Colour palette
Camera kit
Special effects
Post production (processing and software)

Getting started

To get started you need to come up with a narrative idea. This can be anything you wish. 

When writing your narrative please do not use any words that literally describe the visual elements or content. Descriptions of what people look like, clothing, colours, places, time of day, etc. must be omitted. All of these things need to be explored visually as you construct your visual narrative. You are looking to write a few sentences or up to a paragraph. We will discuss this element during lectures. The written element should give you the latitude to consider multiple outcomes and then explore one in detail. You will need:

• research and analysis
• a written narrative
• creative concepts
• conceptual development
• process visuals
• final finished image

Production schedule
9 March – Initial briefing
16 March – Project continues
23 March – Ideas and narratives
20 April – Art direction details
27 April – Pre production meeting
4 May – Shoot, photography selects, post production (Independent Study)
11 May – Presentations. Summative Deadline

For assessment the overall work required will be:
Monday 11th May at 1.30pm:
• Presentation of your final image.
• Background documentation: include concepts, tests and your research and development.
• Analyse your photograph and be prepared to talk about it and the process of creating it. Explain your creative decisions and what you hope your photograph achieves.

For the summative deadline at 3pm on 11th May you will also be required to submit the following:
• All preparatory work and conceptual development as part of a visual diary for the whole module which will be assessed at the end of Semester 2. This will be made up of the Moving Image brief and the Photography brief.
• Write a short rationale explaining your project, as well as your thoughts on how well you feel the project has gone, and any reflections on the aspects of your processes that may be useful in the future.
