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Leisure: Definitions

 UMBRELLA PRINCIPLE!

 “Time when one is not working or occupied; free time.”

Oxford Dictionary.

 “Freedom from constraint, freedom to choose, time left 
over after work or as free time after obligatory social 
duties have been met.”

Torkildsen, G. (2005) Leisure and Recreation 
Management. 5th edn. Oxon, UK: Routledge.



Leisure: Concepts

 Leisure as time.

 Leisure as activity.

 Leisure as a state of being.

 Leisure as an all embracing holistic concept.

Torkildsen’s Axioms of Leisure



 Leisure as recreation.

 Leisure and its relationship to work.

 Leisure as a way of life.

Torkildsen, G (2005) Leisure and Recreation 
Management: 5th Ed Routledge: UK

 Leisure is a catharsis (a release).



Recreation: Definitions

 “Activity done for enjoyment when one is not working.”

Oxford Dictionary

 “Recreation is an emotional condition within an individual 
human being that flows from a feeling of well being and 
satisfaction; it is characterized by feelings of mastery, 
achievement...personal worth and pleasure.”

Gray and Pelegrino (1973)



 “Stems from the Latin word ‘Recreatio,’ 

 ‘Restoration to health.’...the historic approach ...has been to 
consider it as an activity that renews people for work, an 
approach which has obvious limitations. 

Torkildsen, G. (2005) Leisure and Recreation 
Management. 5th edn. Oxon, UK: Routledge.



Recreation: Concepts

 RECREATION AS NEEDS-SERVING – By pursuing 
recreation, individuals satisfy some inner need.

 RECREATION AS LEISURE TIME – Recreation as 
activities; what people do in their leisure time.



 RECREATION AS A VALUE TO THE INDIVIDUAL AND 
SOCIETY – Recreation is positive on the individual and 
therefore positive on society: personal/societal wellbeing.

 RECREATION IS RE-CREATION – Recreation is “rebirth” –
positive experiences that reinforce a positive self-image.

Torkildsen, G. (2005) Leisure and Recreation Management.
5th edn. Oxon, UK: Routledge.



 “A thing that happens or takes place, especially one of 
importance.”

Oxford Dictionary

 “Any incidence or occurrence especially a memorable 
one.”

 “An organised activity at a particular venue.”

Bowdin et al. (2006) Events Management. 2nd edn.    

Oxford, UK: Butterworth Heinemann.

Events: Definitions



Events: Concepts

 EVENTS AS MILESTONES/ CELEBRATIONS –
Celebrations of important occasions, such as birthdays, 
weddings .etc.

 EVENTS AS A COMMERCIAL ACTIVITY – Events planned 
for commercial gain, such as Glastonbury, Horse Racing 
days .etc.



 EVENTS FOR CULTURAL/ SOCIAL/ POLITICAL 
GAIN – Events such as the Olympics, Local Carnivals 
.etc.

Bowdin et al. (2006) Events Management. 2nd

edn. Oxford, UK: Butterworth Heinemann.



Tourism: Definitions

 “The commercial organization and operation of 
holidays and visits to places of interest.”

Oxford Dictionary.

 “The phenomenon arising from temporary visits (or 
stays away from home) outside the normal place of 
residence for any reason other than furthering an 
occupation remunerated from within the place visited.”

Burkart and Medlik (1981)



Tourism: Sub-types

 Holiday Tourism.

 Business Tourism.

 Cultural Tourism.

 Eco-tourism.

 Spiritual Tourism.

 Sports and activity holidays Tourism.

 Extreme sports and “experience” Tourism.

 Event Tourism.



Tourism: Concepts

• Exchange of cultures.

• “Tourism is a social cultural event for the 
traveller and the host...is the opportunity to see 
different areas of the world and observe foreign 
cultures and ways of life.”

Murphy (1995)



Tourism: Concepts

 Tourism’s overall aim: create benefits for both the 
tourist and the host nation. In many cases however, 
mass tourism can create a break down of the local 
culture


